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Orient Technology aBnaeTca ogHUM U3 KPpYNMHENLLNX MPOU3BOOUTENEN
KOXXEBEHHOM MPOoAyKLUKM - XpOMUPOBaHHOro nonydabpukaTta wet-blu,
PUHULHOM KOXM U crust skin U3 LLKYP KPYMHOIo poraTtoro cKoTa.

OOHoOM 13 NPUOPUTETHLIX Lienen, noctaBneHHbIx Orient Technology,
aBnsaeTca ganbHenLee pa3BUTUE SKCNOpPTa U BbIXod, Ha HOBblE
MeXXOyHapoaHble PblIHKU. [Tpy 3TOM KOHKPETHO 0603HaYeHbl OCHOBHbIE
LLArM no OOCTUXKEHUIO HAMeUYEeHHbIX Lenen. 3To 1M aKkTUBHas paboTa ¢
NnoTeHUMaNbHbIMU M OENCTBYIOLLMMM NAPTHEPAMM MO PACLUNPEHUIO U
yBeNMYeHmo 06 beMOB MOCTABOK, U PacLUMPEHME PbIHKE, 1 BHeOpeHue
COBPEMEHHbIX CTaHOAPTOB NPX NPOU3BOACTBE MPOAYKLMUN, OTBEYAOLLEN
TpeboBaHMAM 3apyOeXXHbIX U MeXXOyHapoaHbIX PbIHKOB, U MpUBNeYeHune
M3BECTHbIX 6peHa0B, M MHOIOe Opyroe.

Mpe3npeHT KoHdpenepaumm
HaLMOHanbHbIX accoLMaLmm
KOXXEBHMKOB U KOCTIOMEPOB
EBponenckoro coobLectsa
Cotance (McnaHwua) rocnoguH
MaHyanb Proc 6bin NpuUaTHo
YOUBIIEH KAQ4YeCTBOM Hallen
MpPoayKuUnmn, OH TaKXKe BbICOKO
OLEeHWT HOBEWLLME TEXHONOMMK,
KOTOpble UCMOSb3YIOTCH B
rnpouecce Npon3BoacTBa.
focnoamH Puoc nposasun
NHTEepecC K coTpyaHUYeCcTBY

B 06/1aCT1 TEKCTUITBHOM
MPOMBbILLUITIEHHOCTW.
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KpyRHeninm npomnseBogmTtesb
HaTypanbHOM KOXXU B Y36eKunctaHe
koMnaHuna Orient Technology ycneliHo
npoLlen MexayHapoaHbiv ayauT

B uenax noblileHUa 3pPEKTUBHOCTMU U KaveCcTBa TEXHOMIOMMN NPOU3BOACTBA
KpacTtoBoi koxu, komnaHma ORIENT TECHNOLOGY 3akynuia obopyooBaHue
Y U3BECTHOIo UtanbsiHckoro 6peHga PAJUSCO TECHNOLOGY. [lo 3aKynku
Hallen KOMMaHnen UTanbaHCKOro o6opynoBaHuMg, o6beM NpPon3BOACTBA
KpacToBoM KOXXU COCTaBNaN ABa MUIJTMOHA OAEUMMETPOB €XXEMECSAYHO.

C 3aKynKow OoMNoJSIHUTENbHOIro o6opyaoBaHMa y koMnaHum PAJUSCO
TECHNOLOGY, Halle npeanpuatne CMoXXeT MHOIOKPATHO yBEMYNTb 06beMbl
Npoun3BoACTBa AAaHHOM MPOAYKLUUWN.

Ona nnpopmaumm: komnaHma PAJESCO TECHNOLOGY nmeeT 6onee yem
40-NeTHUM onbIT PaboTbl B KOXXEBEHHOW MPOMbILLIEHHOCTH, MPOU3BOAUT
LMPOKMM acCOPTUMEHT 6apabaHOB 1 MalLMH A9 aBTOMaTU3aLun.

KpacToBaa Ko)Xa — Ha3BaHWe OS19 HaTypasibHOM KOXXU, KOTopada He nMeeT
nuueBou oTaeNKMW. B OCHOBHOM 3TO WKYpPbl KPYMHOMO poratoro cKoTa.
CTOUT yUnTbIBATb, UTO HaTypasibHaa KoXXa KpacT uMeeT CBOMCTBO COXPaHATb
CBOW XapaKTepPHbIN pPUCYHOK. TEKCTYpa MaTepuMana octaeTcad MakKCUMasribHO
HaTypasnbHOM U “XKmeon”.

O r.Hykyc, yn.Hykyc. TypTKyfbcKasi
aBToMarucTpanb N 6/H

O (8361) 226-27-94

© info@orienttechnologyuz.com

& orienttechnologyuz.com
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epe[ BaMu YeTBepTbIit Homep katanora Tex Area, nnLub
B3[/ISIHYB Ha NepBble CTPaHuLbl KOTOPOro, Bbl NOTPy3N-
Tecb B 3aBOPAXXMBaIOLLY0 aTMOCHEPY TEKCTAAS 1 MOZbI.

Tex Area qBngeTcq  CneuManu3upoBaHHbIM  M3daHuem,
MOCKOMbKY MOCBSLUEHO OTAENbHOM OTPacau - NErkoi MpOMbILL-
nenroctu. OHo BK/toYaeT B cebs MapKeTUHIOBbIi 0630p MUPOBOTO
PbIHKa X/I0MKa, TEKCTUbHOM 1 KOXXEBEHHON NPOZYKLMM, @ Takke
CTaTby, NOCBSLLEHHbIE MOAHOI MHAYCTPUN.

B ceoem uetBeptom Bbinycke komanaa WTMA nybnukyet aHa-
NUTUYECKMe MaTepuanbl, NOCBALLEHHbIe NPOU3BOACTBY, IKCMOPTY,
MMNOPTY XNOMKa W TrOTOBbIX WM3Lenuid. B Katanore Bbl Haiifere
WUHTEPBbIO C TOM-MEHEIXepOM LUBEHO-TPUKOTAXHON (Gabpuku,
UHTepecHble (akTbl NPO KOXEBEHHYID OTPac/b, TEPMUHONOTMI0
TEKCTUABHOM MPOMbILLNEHHOCTY.

Kpome Toro, mbl onybnukoBanu paboTbl MHOTUX TOMOBbIX
AV3aliHepos Y3bekunctaHa.

Mbl Hafieemcsi, YTO HaLL CTaTby 11 MHTEPBbIO BYLyT UHTEPECHDI
PYKOBOAUTENSM TEKCTUAbHBIX Gabpuk, cnelnannctam, pabotato-
LM B chepe Nerkoii NPOMbILLAEHHOCTY, MapkeTonoram B 06nactu
TekcTUNS 1 G3WwH-busHeca, An3aitHepam oexabl, CTyAeHTaM Tek-
CTUbHbIX y4eBHbIX 3aBeAEHMIA, a TaKxKe 06bIYHOMY YuTaTesto.

Momumo npoekTa Tex Area, WTMA 3aHumaetcs cozpaHuem
 npoaBuxeHnem Beb-caiitos, bpeHanHrom, SMM, nHamen-
AyanbHbIM NOAOOPOM MeXAyHAPOAHBIX BbICTaBOK, GOTO- U

BIAEOCHEMKAMM, 3KCMOPTOM NPOAYKLIAM.

Ocrasaiitecb ¢ Hamu!

ere is the fourth edition of the Tex Area
catalogue, just by looking at the first
pages of which you will be immersed in
the fascinating atmosphere of textiles and fashion.

Tex Area is a specialized publication because it
is dedicated to a specific industry - light industry. It
includes a marketing overview of the world market

for cotton, textiles and leather products, as well as
articles on the fashion industry.

In its fourth edition, the WTMA team publishes
analytical materials on the production, export, import of
cotton and finished products. In the catalog you will find
an interview with a top manager of a clothing and knit-
ting factory, interesting facts about the leather industry,
and terminology of the textile industry.

In addition, we have published the works of many top
designers of Uzbekistan.

We hope that our articles and interviews will be of
interest to managers of textile factories, specialists work-
ing in the light industry, marketers in the field of textiles
and fashion business, clothing designers, students of tex-
tile educational institutions, as well as the general reader.

In addition to the Tex Area project, WTMA is engaged
in the creation and promotion of websites, branding,
SMM, individual selection of international exhibitions,
photo and video shooting, and product export.

Stay with us!
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WORLD TEXTILE MARKETING AGENGY
CAEUMANH3HPYETCH B NPOABHKEHHH
NPERNPHATHH NETKOH NPOMBILINEHHOGTH HA
NNFTMA  IAPYEENHbIE PhIKH, A TAKKE COREHCTBYET
oot vorioaroenss SAPYBENHDIM KOMMAHHAM B HANRXHBAHHM
COTPY/IHHYECTBA C IPEANPHATHANH
Y3BEKHCTAHA.

WORLD TEXTILE MARKETING AGENCY
SPEGIALIZES IN PROMOTING LIGHT INDUSTRY
ENTERPRISES TO FOREIGN MARKETS. IT ALSO
ASSISTS FOREIGN COMPANIES TO ESTABLISH

GOOPERATION WITH UZBEK ONES.
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World Cotton
Production
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MnpoBoe Npov3BOACTBO X/10MKA  World Cotton Production

million metric tons 2019/2020 2019/20 2021/22 2022/23 2023/24 2023/24
August September

China 6,0 6,4 58 6,7 59 59

India 62 6,0 53 5,1 56 54

Brazil 3,0 24 26 31 29 3,0

United States 4,3 32 38 32 3,0 29

Pakistan 13 1,0 13 08 14 14

Australia 01 0,6 13 13 1,2 1,2

Turkey 0,38 06 0,38 11 0,38 038
Uzbekistan 0,5 07 0,6 07 0,6 0,6

Mali 03 01 03 0,2 03 03

Benin 03 03 03 0,2 03 03

Mexico 03 02 03 03 03 0,2

Greece 0,4 03 03 03 03 0,2
Turkmenistan 0,2 0,2 0,2 0,2 0,2 0,2

Rest of World 23 2,2 2,2 21 2.2 21

African Franc Zone 1,0 0,8 11 0,7 09 09 -
EU-21 04 0,4 0,4 0,4 03 03 %
World 26,1 242 252 25,8 248 245 ;
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MwpoBoit 3kcnopt xnonka World Cotton Export

million metric tons 2019/20 2020/21 2021/22 2022/23 2023/24 2023/24

August September
United States 34 36 32 28 2,1 2,1
Brazil 19 24 1,1 1,4 24 26
Australia 03 03 08 13 13 13
India 0,7 13 0,8 03 05 0,4
Mali 03 02 03 02 03 03
Benin 02 03 04 02 03 02
Greece 03 0,4 03 03 03 02
Cote d'lvoire 01 03 03 0,1 0,2 0,2
Burkina Faso 0,2 0,2 0,2 0,2 0,2 0,2
Cameroon 01 01 01 01 01 01
Argentina 01 01 01 0,0 01 01
Sudan 01 01 01 01 01 01
Turkey 01 01 01 02 0,1 0,1
Rest of World 1 12 1,0 0,8 1,0 0,9
African Franc Zone 0,7 09 12 0,7 08 08 -
EU-27 04 0,4 0,4 03 03 03 2
World 90 107 94 8 95 94 =

S W W W a Wa W Yo

-~ GEAYAC XNOMOK GTONT
. EROPOFO, BOTNAHE OT
WETKA, KOTOPbIH B EBPOME

BOET A CTONT OYEHD
OPOFO. A B APEBHEM KHTAE
XOMOK Gbl HOPOXE WENKA
NOTONY Y70 CYHTANCA TAM

K30THKOA.
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MwnpoBoe NoTpedneHne X10MKa  World Cotton Consumption

million metric tons 2019/20 2020/21 2021/22 2022/23 2023/24 2023/24
August September
China 15 9,0 3 82 8.2 8,2
India 4,5 51 54 51 53 52
Pakistan 21 2,4 23 19 2,2 2,2
Turkey 1,6 18 19 1,6 17 11
Bangladesh 15 19 19 1,5 1,7 1,7
Vietnam 14 16 15 14 15 1,5
Brazil 0,6 0,7 0,7 0,7 0,7 0,7
Uzbekistan 0,5 0,7 0,7 0,6 0,7 0,7
Indonesia 0,5 0,5 0,6 0,4 0,5 0,5
United States 0,5 0,5 0,6 0,4 0,5 0,5
Mexico 03 0,4 0,4 0,4 04 0,4
Iran 01 0,2 0,2 0,2 0,2 0,2
Turkmenistan 0,2 0,2 0,2 0,2 0,2 0,2
Rest of World 11 1,6 1,6 1,5 16 1,6
African Franc Zone 0,0 0,0 0,0 0,0 0,0 0,0
EU-27 01 01 01 0,1 0,1 0,1
World Total 22,9 21,0 252 241 255 252

MinpoBoi umnopT x10mKa World Cotton Imports

million metric tons 2019/20 2020/21 2021/22 2022/23 2023/24 2023/24
August September
China 16 28 17 14 22 2,2
Bangladesh 1,6 18 18 14 17 17
Vietnam 1,4 16 14 14 15 15
Turkey 1,0 12 12 0,9 1,0 1,0
Pakistan 09 1,2 1,0 1,0 09 09
Indonesia 05 05 0,6 0,4 05 0,5
India 0,5 0,2 0,2 0,4 03 03
Mexico 01 0,2 0,2 0,2 0,2 0,2
Thailand 0,2 01 0,2 01 0,2 0,2
South Korea 01 01 01 01 01 01
Malaysia 0,2 01 01 0,2 01 01
Iran 01 01 01 01 01 01
Egypt 01 01 01 01 01 01
Rest of World 0,6 0,6 0,6 0,5 0,6 06
African Franc Zone 0,0 0,0 0,0 0,0 0,0 0,0
EU-27 01 01 01 01 01 01

World Total 8,8 10,6 9,3 81 9,6 9,4
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COTTON FIELDS GINNING SPINNING
XJIOTIKOBBIE ITOJIA ITEPEPABOTKA XJIOITKA I[MPANEHUE
HECTARES /TEKTAPOB TONS/TOHH TONS /TOHH

irrigated land / opowaeMoi seMnH daily / B neHb daily/ B neHb
USTZR USTER @Marmsde Thiey Somasy ALK

[E15%5
% WEBSITE m info@global-textile.com {i?:: www.global-textile.com
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) GLOBAL TEXTILE

SHARING COMFORT AND QUALITY

VERTICALLY
INTEGRATED

TEXTILE
COMPANY 4
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KNITTING DYEING SEWING
BA3AHHME KPAIIIEHHUE IIIBEMHOE ITPOMU3BOJICTBO
L ]
60 20 1mio
TONS/TOHH TONS/TOHH ITEMS / LITYK
daily / B mens daily / B mens daily / B meHb

B Sorel Complorce ndgtive

@ Sede?® |usterizep| T@BSC| Gmdcompoct | 1SO%

ETELEGRAM

Jzbekistz ashkent, 100060, . 4002 71 7131 25 0
o Uzbekistan, Tashkent, 100060, t" +998 71 231 86 01

—~ Mirabad district, Aybek st., 20. " 4998 99 209 29 29
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KANTEKS INVEST

I I 000 «KANTEKS INVEST» saBnsieTcst ooHUM 13 BeayLLMX NPeAnpUsITUi Ha pbiHKe
Y3bekncraHa no NPOU3BOACTBY XNOMUATOBYMAXKHONA MPSKM. TEKCTUAbHbIA KOM-

MAEKC, 0TBEYAIOLLMIA COBPEMEHHDIM TEXHONOTUYECKUM 11 CTPOUTENBHO-MOHTAXHbBIM
Hopmanm, caaH B akcnayataumio 2019 rogy.
B HacTosilee Bpemsi NpeanpusTUe OCHALLEHO TexHonornyeckum 06opynosa-
HIEM HOBOTO NOKONEHMS BELYLLMX TEKCTUMbHBIX MALLIMHOCTPOMTENbHbIX KOMNAHWI
3apybexHbix ctpaH - Lseiuapuu, Kutas, WHaww, Typunm 1 TepmaHnm, Takux Kak
«Temsan» «Triitzschler», «Schlafhorst, «Uster», «Saurer », «Zinser»
"A w KonuuecTtBo KapaHas rpe6eHHan
" P ” o P ” TET, COTPYAHMKOB npsxa npsHxa

TOHH B ron TOHH B roa

Kapanas nunms: TpukotaxHas unm Tkaukas, B ananasoHe Homepos ot Ne 30/1 no Ne 36/1
Tpe6ennan nuHMS: TPUKOTAXKHAS MK TKaLKas, B Anana3one Homepos ot Ne 30/1 no Ne 40/1

BO‘STONLIQ-PLASTEKS

Komnanus 000 «Bo'stonlig-Plasteks» ocHosaHa 8 2014 roay, caaHa B akCnnyaTaLiymio B Hauane
2017 roga. lpsianabHOe NPOKU3BOACTBO PacnonoxeHo B r. Yapeake boctaHnbikckoro paiioa Taw-
KEHTCKOIA 061acTh 1 umeeT nnoLadb 2.3 ra.

KonunuecTBO Homepa npsxm NMueBMONpaANb-
COTPYAHMKOB Hasf npsxa
zoo ot Ne 20/1 gooo
Ao Ne 30/1

TOHH B ron

ROXAT-PLASTEKS

Roxat-Plasteks Hauan csoto mesrensHoctb 1 centsbps 2017 roga. peanpustiie pacnonoxexo B
tOkopuumpumkckom paitoHe TalukeHTcKoi 0Bnactu. Cneuuanuanpyetcs Ha NPOM3BOACTBE TPUKOTAKHOIO
MONOTHA B ACCOPTUMEHTE.

KonuuecTBO O6bemM Bupabl nonotHa OG6GopypnoBaHue
COTPYAHMUKOB nosoTHa
120 II 5 II o Terrot n
Pilotelli

TOHH B A€Hb

PLASTEKS

000 «PLASTEKS» siBnsieTcs ofiHUM 13 BeRyLLMX NPeanpusTUil Ha pbiHke Y36ekuctaHa no npon3BoaCcTey Xxaonya-
TOBYMaXKHOI NPsKN. TEKCTUAbHBIV KOMIMIEKC, 0TBEUAIOLLLAN COBPEMEHHDBIM TEXHONOTMYECKUM U CTPOUTE/IbHO-MOH-
TaXHbIM HOpMam, caaH B 3kcnnyataumto 2009 rogy.
B HacTosiLLiee Bpems NpennpusTie 0CHALLEHO TEXHONOrMYECKM 060pY0BaHIEM HOBOMO NOKONEHMS BeayLLMX
TEKCTUNbHbBIX MALLIMHOCTPOUTENbHBIX KoMMaHuit EBponbi - LLBeiuapun, Vitanum n fepmanim, Taknx Kak: Rieter, Savio,
Luwa, Triitzschler, Schlafhorst, Uster, Atlas Copco, Jossi.

KonuuectBo KapaHas rpe6enHan NMueBMoOnpaaunb-
COTPYAHUKOB npsa npsHKa Has npsxa
450 2300 2500 4600
TOHH B roa TOHH B ron TOHH B ron

Kapamas nuuums: TpukotakHas nnm Tkaukasl, B auanasoxe Homepos ot Ne 20/1 go Ne 30/1 (ot Nm 34/1 go Nm 50/1).
lpeGeHnas nuHUS: TPVKOTaXKHAs WM TKaLkas), B manasoHe Homepos ot Ne 20/1 go Ne 40/1 (ot Nm 34/1 no Nm 68/1).
MHeBMONPAAUNDbHAA NMHUS: TPVKOTAXKHAS WM TKALIKaS, B inanaoHe Homepos ot Ne 20/1 ao Ne 40/1 (ot Nm 34/1 no Nm 68/1).



PLASTEKS

© sales@plasteksuz
Q +998781481447. +998993588909
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IKCMOPT / EXPORT

IKCNOPT rOTOBOM NPOAYKLMM U3

angladesh’s apparel and tex-
tile exports to the United
States crossed $10 billion in

2022 amid global economic volatil-
ity as the US shifted a good chunk
of its business from China.

According to the latest US
Department of Commerce's Office
of Textiles and Apparel data released
on Tuesday, the US apparel and tex-
tile imports from Bangladesh in 2022
grew by 35.38 per cent to $10.04
billion compared with that of $7.42
billion in 2021.

Readymade garment exports
from Bangladesh to the US in 2022
increased by 36.38 per cent to $9.74

DAHTTALEL

billion from $7.14 billion in 2021, the

data showed.
B 2022 rony Share of Bangladeshi apparel in
"PEBbIc"" the US market in 2022 increased to
$S10 MnNnPea

onexapl v Texctuns u3 banrnapeww 8 CLLIA 8 2022 rogy npesbi-
cun 10 munnuapnos fonnapos, nockonbky CLLA sHauntenbryto
4aCTb CBOEro Hu3Heca nepemectini 13 Kiutas B 3Ty CTpaHy.

Jkcnopr rotoBoit oexabl u3 baxrnageww B CLUA Bbipoc, Kak
nokasanu faHHble, Ha 36,38 npouenTa - 714 Munnuapaa fonnapos
B 2021 ropy no 9,74 munnnapaa sonnapos B 2022 rogy.

CornacHo nocnefHUM [aHHbIM YNpaBfeHus no TeKCTUAIO U
onexae Munucrepcrsa toprosnn CLLA, umnopt ogex b 1 TekcTuns
n3 banrnagew 8 CLUA B 2022 rony Bbipoc Ha 35,38 npoueHTa - fo
10,04 munnnappa [oanapos no cpasHeHmio € 742 munnuapaa aon-
napos B 2021 rogy.

[Llons 6aHrnapewickoit onexabl Ha poiHke CLLIA B 2022 rogy
yBennuunacb 40 9,75 npouerTa ¢ 8,76 npoueHta 8 2021 ropy, noka-
3anu gaHHble OTEXA.

3JKcnopTepbl 3asBuAK, 4To baHrnadeLw ysenuumn cBoto 400 Ha
pbitke CLUA B 2022 rony 6naronaps nonutike CesepHoit Amepukiu
«Kutait nnoc oguH».

H a hoHe rnobanbHol IKOHOMUYECKON HECTaBUABHOCTY, SKCNOPT

9.75 per cent from 8.76 per cent in
2021, the OTEXA data showed.

Exporters said that Bangladesh
gained share in the US market in
2022 due to the China plus one pol-
icy of North America.

They said that the US started
relocating its sourcing from China
after a trade war began between the
two countries in 2018 and it would
not end in near future.

Exporters said that Bangladesh
received a chunk of business shifted
from China and at the same time
buyers relocated their manufactur-
ing from Myanmar to Bangladesh.

Mahmud Hasan Khan Babu,
managing director of Rising Group,
pointed out that Bangladesh'’s share
in the US apparel market increased
in recent days as shifting from China
by western buyers continued.

The total US imports of ready-
made garments from the world in
2022 increased by 22.48 per cent to
nearly $100 billion compared with
that of $51.59 billion in 2021.
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Mo ux cnosam, CLLIA Hauanu nepeme-
LLiaTb CBOM UCTOUHMKIN NOCTaBOK 13 Kutaq
nocie Hadyana TOProBOW BOWHbI MeX.y
asyms ctpadamu B 2018 rogy, u oHa He
3aKOHUMTCS B Bamkaiiem byayLuem.

Mo cnosam 3xkcnoprepos, baHrnageLu
nonyunna 4actb 6u3Heca, nepemeLLieH-
Horo u3 Kutaq, v B TO e Bpems nokyna-
Tenn nepeHecnin CBOe NPOW3BOACTBO W3
MbsiHmbl B BaHrnapetw.

Maxmyn, Xacan XaH baby, ynpasng-
towmii aupektop Rising Group, 3aseun,
yTo fong baHrnagew Ha amepuKaHCKoM
PbIHKe ofiexAbl B 6AxaiiLLee Bpems yBe-
NMYKTCS, TaK Kak 3anafHble nokynarenu
MPOLOMKAT NepPeXOANTL K HUM 13 KuTas.

0buwmit  0bbem vmMnopTa roTOBOI
opexabl CLWWA B 2022 ropy ysennunncs
Ha 2248 npoueHTa u coctasiun noytn 100
MUNNWNAPLO0B A0NNAPOB MO CPABHEHMIO C
51,59 munnuapaa ponnapos 8 2021 ropy.

[laHHble OTEXA nokasanu, yto mosu-
Lus baHrnageLl ocTanach Hen3meHHoM Kak
TPETbEro N0 BeNNUMHE IKCMIOPTEPa OAEK b
Ha pbitke CLUA c noneit 9,75 npouenTa, B T0
Bpems Kak Kutait u BbetHam 3aHumator
nepBoe 1 BTOPOe mMecTa ¢ fonsamu 21,75 npo-
LenTa 118,26 npoLieHTa COOTBETCTBEHHO.

llons pbiHKa KkuTalickoil ofexabl B
2021 ropy cocrasnsna 24,03 npouenta.

[laHHble NoKa3anu, 4To UMNOPT 0AEXab!
CLUA w3 Kutas B 2022 romy sbipoc Ha 10,83
npouenTa o 2173 munavapaa 4onnapos ¢
19,61 munnnappa nonnapos 8 2021 rogy.
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The OTEXA data showed that Bangladesh's position remained unchanged
as the third-largest apparel exporter in the US market with 9.75 per cent share
while China and Vietnam occupied the first and the second highest positions
with 21.75 per cent and 18.26 per cent share respectively.

The market share of Chinese apparel was 24.03 per cent in 2021.

The data showed that the import of apparel by the US from China in 2022
grew by 10.83 per cent to $21.73 billion from $19.61billion in 2021.

After the Rana Plaza building collapse in 2013, which killed more than 1,100
people of whom mostly were readymade garment workers, the US government
suspended duty-free market access of Bangladeshi products under generalised
system of preferences showing poor working condition as an excuse although
RMG was never entitled for the GSP facility on the US market.

In 2013, Bangladesh's share of the US apparel market was 6.20 per cent and
the share increased to 9.75 per cent in past nine years.

The share of Chinese apparel in the US market was 37.32 per cent in 2013
and it decreased to 21.75 per cent in 2022, the US data showed.

OSBLUMA O BEM MIMIMNOPTA
roToBoM oaeEKAObI CLUA B
2022rony vyseimn-imncs HA
22,48 NMNPOLLIEHTA M COCTABMN
no+-iITm100 MMINMMIMAPHOB

AOINMNAPOB INO GPABHEHVIIO c _ -

51,59 MMIMTTNMTVAPLOA JOonn

B 2021roany.
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locne obpyLuenus 3nanus Rana Plaza
B 2013 rozny, B pe3ynbrate Kotoporo noru6o
60nee 1100 yenosek, HONbLLNHCTBO 113 KOTO-
PbIX Y4aCTBOBaNO B NPOM3BOACTBE FOTOBON
omexnapl, npasutenbctBo CLUA npuocta-
HOBWNO BeCnoLLNMHHbIA AoCTyn BaHra-
[ELLCKOA NPOJYKLMM Ha PbIHOK B pamKax
obueit cuctembl npedepeHumil, ykasas
B KauecTBe OMpaBfaHWs Moxue yCnoBus
Tpyda, XoTA MPOWU3BOAUTENM TOTOBOW NpO-
LyKUMW HAKOTAA HE MMeN npasa Ha nosy-
yeHwe GSP Ha amepnKaHCKOM pbiHKe.

B 2013 romy nons baHrnagew Ha ame-
PUKAHCKOM pblHKE OAEXAbl COCTaBAANA
6,20 npoLieHTa, a 33 nocneaHue AessTb net
0Ha yBenuumnach f0 9,/5 npoueHTa.

[Llons kuTaiickol oaexabl Ha amepu-
KaHCKOM pbiHke coctaBnsina 37,32 npoueHta B 2013 rogy v cHu3m-
nacb o 21,75 npouenta B 2022 roay, ceuaetenscrsyior aaHHble CLUA.

[pe3nmeHT AccolmaLivm npon3BoauTeNelt 1 3KCNOpTEPOB OAEMKbI
baHrnamew Qapyk Xaccad 3asiBun, UTO POCT 3KCMOPTA OLEXAb! Ha
pbiHok CLLIA obHanexwBsaet, nockonbKy 6aHraaeLLCKe NOCTaBLLMKN
3aB0eBaNM JoBepye rMobanbHbIX MokynaTteneid Ha GOHe HapyLUeHus:
LIenoyKy MoCcTaBoK, Bbl3BaHHOTO BOWHOM Mexay Poccueii 1 YkpauHoii.

OH cKazan, 4To IKCNOPTHbIE JOX0AbI YBENNYNANCD B YCIOBUAX
3aMef}/1eHNst MUPOBOIA 3KOHOMUKM, TaK Kak LieHbl Ha eAUHULY Npo-
LyKLWW BbIPOCIM M3-3a POCTA LEH Ha CbIpbe 1 PacTyLLMX NOCTaBOK
NPOAYKLMV C BbICOKOI 06ABAEHHOI CTOUMOCTbIO.

VImnoprroTooit npomykum B CLLIA n3 BoeTHama B 2022 rogy Bbipoc
Ha 26,97 npouenTa a0 $18,24 mapa ¢ $14,37 mnpa B npotwsiom rogy.

Jkcnopt rotoBoit npoaykLn u3 MHaum Ha poiHok CLUA B 2022
rogy Bbipoc Ha 35,50 npouenTa ao $5,68 mapa ¢ $419 mnpa B npe-
AblAyLLLEM rofy.

imnopt rotosoii npogykunm B CLLA n3 UHponesun 8 2022 rogy
BbIpoc Ha 35,29% no $5,60 mnpa, 8 To Bpema kak umnopr u3 Kam-
Bomkm BbIpoC Ha 28/46% no $4,35 mapa B NpoLLom rogy, nokasasni
JaHHble OTEXA.

Bangladesh Garment Manufacturers and Exporters
Association president Faruque Hassan said that growth
of apparel exports to the US market was encouraging as
Bangladeshi suppliers gained confidence of global buy-
ers amid a supply chain disruption caused by the Rus-
sia-Ukraine war.

He said that export earnings increased amid the
global economic slowdown as unit prices increased due
to the price hike of raw materials and growing shipment
of high value added products.

RMG imports by the US from Vietnam in 2022
increased by 26.97 per cent to $18.24 billion from $14.37
billion in the past year.

India’'s RMG exports to the US market in 2022 grew
by 35.50 per cent to $5.68 billion from $4.19 billion in the
previous year.

RMG imports by the US from Indonesia in 2022
increased by 35.29 per cent to $5.60 billion while the
imports from Cambodia grew by 28.46 per cent to $4.35
billion in the year, the OTEXA data showed.
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LOSBORN

Textile

ALUEHAS U
MEJIAHXKEBAS
NPAXA

UCNONb3YEMOE CbIPbE:

- Xnonok

- Buckosa TEXHONOrug: =

- bambyk -OpHOYHas npsxa;

- Mopan -Kpyuéras npsixa; -
- llepctb -CmecoBas npsixa;

- [lonuactep -Siro spun npsixa;

- Akpun -Mynune npsixa;

- Monuamug -(OaHTasnitHas npsixa Slub;

- JIén -OanTasuniiHas npsixa Injection;
- MeTannusupoBaHHasi HUTb -QaHTasuitHas npsixa Nope;

- Metannu3npoBaHHoe BONOKHO -(aHTa3uitHas npsixa Siro Spun;
- CMecoBKY BbiLLeyKa3aHHOro -(DaHTa3uitHas npsixa

CbIpb4l B Pa3IMYHbIX NPONOPLUAX. MeTasIn3npoBaHHbIM BOJIOKHOM U HUTDHO.

TUN: rpeberHas npsixa, KapAHas Npsixa, KOMNAKT Npsixa
HOMEPA: - ot Ne 12 (Nm 20) o Ne 40 (Nm 68).

OEKO :
TEX® B ] e’ [m]
o O Vabexucran, Tawnentckas  (®+9987815056 80 O +99893500 0648 ﬁg

o6nactb, boctaHnbikckuit +99878150 56 81 8 info@oshorntextile.uz; @
STANDARD 10.HRU77360 pavioH, MCT Vickanpap yn. +99878150 56 82 oshorntextile@gmail.com Fia
100 HOHENSTEIN HTTI Yktama YcmoHoBa, 36 +99878150 56 83 €9 www.oshorntextile.uz E
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PacuMpeHHbINA
MapKeTMHIr-MIMKC
BIKJIIOYAaeT B ceba

SNCeVMICHTDbI:
________________________________ -
N
N
N
N
= N
PacLumMpeHHbIit MapKeTUHr-muKc 7P - nponvx-r ( Produ Ct), N
CTPemMMTENbHO BbITeCHsIET 4P, Tak Kak 06bemHee N
o o N
0XBATbIBAET NOHATUE «Chepaycayr 1 ee NPeACTaBNAIOLLIAN COBOV NPELOKEHIE KOMNAHUK PbIHKY 1 NOTPeBUTeNto N
0COBEHHOCTY, ABASOLLMECS TOUKOI OMOPbI AN B BUAE GU3NYECKOTO TOBAPA /MM YAy, N
LeATENbHOCTY MApPKeTO/0roB. lpumeyaTenbHo,
YTO BCE TPU AONONHUTESbHbIE YacTh .
MapKeTUHT-MUKCa NPeACTaBAsioT co6oit
BHYTPEHHME GaKTOPbI PabOTbI KOMMAHWM,
TOrA@ Kak nepBble YeTblpe YacTi OTHOCATCA o
K BHELUHIM XapaKTepUCTAKAM. g
Llenbto Komnnexca mapkeTiHra -~

ABASETCS C03aaHNe IDDEKTUBHOI
CTPaTEru, KOTopas NOMOXET
MOBbICUTb BOCTPUHUMAEMYH
LIeHHOCTb NPOfyKTa (cepBuca), a
TaKsKe M03BONNT MaKCUMI3MPOBATD
Npn6bIab GUPMbI Ha PbIHKE B
LO/TOCPOYHOI NEPCNeKTHUBE.
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= Lilersa (Price),

0TBEYatoLlad 3a KOHE%HyIO I'Ipl/lﬁbl)‘lb oT I'IpO,EI,a)KVI TOBapa nnn yCJ'IyI'VI.
LleHoobpa3osaHue GopmupyeTcst Ha OCHOBE BOCMPUHIMAEMON
LLeHHOCTK nponyKTa I'IOTpeﬁl/ITEJ'IEM, CeﬁeCTOMMOCTVI TOBapa, LeH
KOHKYPEHTOB Ha PbIHKe 1 )KeNaemoro pasmepa npubbinu.

= MecTo npopa»mm (Place),

obecneunBaroLLee JOCTYNHOCTb NPOAYKTa A/t Lenesoit ayantopun. MHbimm cnosamu,
[aHHbIA 3nemeHT 7P 0603HauaeT Moaenb ANCTPUBYLMN TOBApa OT NPOU3BOAUTENS.
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= Fisopm (People),

CMocobHble OKa3aTb BANSAHWE Ha BOCTIPUSTIE NPON3BOLNMOTO
TOBApa LieNeBor ayauTopuen.

= Fipowuecc (Process),

OMUCbIBAIOLLNI B3aMoLencTame I'IOT|D€6VITEJ'IFI @
npounssoanTenem. ﬂpeﬂ,CTaBJ'IEHHOE B3aumopencrevne
CRYXnT 0CHOBOW N9 COBEpLUEHNA MOKYMNKW Ha PbIHKe
n d)OpMI/IpOBaHMFI JI0SANIbHOCTU MOKYyMNaTesns.

OKpYyHeHMe
(Physical evidence),

oTHocsLLeecs K BZB pbiHky 1 pbIHKyycnyr. laHHbIi

- nponB“meH“e (Promotional), TePMUH OMUCHIBAET TO, YTO OKPYKaeT NoKynatens

B KOHTEKCTE MapKETUHI-MIKCa 0603HauaoLLNI KOMMNEKC MapKeTUHTOBbIX B MOMEHT I'IpVIOﬁpETEHVIFI ycnyrv n/mnn TOBapa.
KOMMyHV]KaLI,MVI, KOTOPbl€ MOMOratoT NpuBiieKaTb BHUMaHme ﬂOTpEﬁMTeﬂﬂ K (Ou3mnyeckoe OKpyXxeHne I'IOMOI'aETCq)OpMVIPOBaTb
TOMY WV VIHOMY TOBApYy, Cd)OpMVIpOBaTb €roy3HaBaemocCTb 1 I'IOTpeﬁHOCTb B NMNOX KOMMaHWUW, BblAENAs OTInYnTe/IbHbIE

npuoBpeTeHny ToBapa v NOBTOPHbIE MOKYMK.

XapaKTepUCTUKA NPOAYKTa.
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NMPOMN3BOACTBO XJIONMYATOBYMAXHOIO
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COTTO

TOWN

CottonTown.uz - 370 oNTVMaNbHbIA MHCTPYMEHT,
KOTOPbI MOMOXET BaM HailTh Bce HeobXoaumble
aKTyasbHble JaHHbIe 0 X/I0MKe.

DTO 3M1EKTPOHHbIM OTPACIEBOM PECYPC B chepe XOMKOBOM
MPOMbILLUIEHHOCTW, rOe NpenocTaBnaeTcd MHGopMaLma
O MMPOBOM MPOM3BOACTBE, aKTyallbHaa LEeHa Ha X/10MOoK
M OaHHble 00 KCMopPTe M MMMOoPTE ToBapa. Ha camTe Bbl
TaKyKe MOYKETe y3HaTb O MOoTPebNEeH MM X10MKa B pa3pese
CTPaH M 03HAKOMUTLCA C apxBOoM bLpxki Cotton No. 2
Futures (x/10mKkoBas 6rpxa Hoeto-Vopka), Cotlook «A»

— Index Invest Future (xnonkoBaga bup»ka JlmBepnyng), a
Takke ZCE Cotton (Zhengzhou Commodity Exchange).



B pasnene «[lapTHepbl» pa3melaercs pexknama
NpeLnpuaTHiA N0 NPOM3BOACTBY X/10MKA, NPAXKY,
TKaHew, N0/0TEH, a TakXXe roToBOW NPOLYKLNN.

MOMHUTE: PEKNAMA
B COTTON TOWN —
370 OGPALLIEHVIE K
BOMBLLOMY YiCAY
& TIOTEHUMANbHbIX
&< NOKYNATENE,

O Pecnybnuka Yabexuctan, Tawkent, Ynuua bobypa 30.
© +99890 92562 35, +998 94 606 65 53
© info@wtma.uz




15T GROUP

bEPET HAYAJIO C19938 T0/1A

TKALIKOE NMPON3BOACTBO OTAENOYHOE NMPOW3BOACTBO
000 «GROUP IMPEX TEXTILE» 000 «TYKWUMAYN CAHOAT TEKCTUb»




CYPOBASI TKAHDb 2450000 n/m

O +998782231179
+998782231178
& WWW.TST-6.UZ

E - E © INFO@TST-6.UZ
=; O Y3BEKNCTAH,
I. HAMAHTAH,
0P3Y MOW,
E = YN.TYPAKYPTAH A1
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SR OCEGC

Hawa npodeccroHanbHas Komarga npeanaraet Bam npo-
BeCT QOTO- 11 BUALOCHEMKY ANS BaLLelt Gadpyku. 3T0 MoxeT
BbITb NONE3HbBIM 191 CO3AAHNS PEKNAMHbIX MATEPHANoB, npe-
3eHTauwit unu apyrvx ueneit. OnHako Ans Toro YTo6bl NPUHSTH
BALLI 3aKa3, HaM HYXKHO YTOYHUTb HEKOTOPbIE fieTanw.

Llenu cbemkm: kakoBbl BaLLM KOHKPETHble Lenn $oTo- u
Buneocbemku? Hanpumep, Bbl XOTUTE CO3AaTb PeKaMHbIi
POMK, KaTanor NPOZYKUMW WM [OKYMEHTaLMi0 MpoLeccos
NpPON3BOLCTBA.

BiomkeT: kakum BrofxeTom Bbl pacnonaraete ans ¢hoto-
W BULEOCHEMKM! ITO MOMOXET HaM MOHATb, Kakie onuuu
LOCTYMHbI.

Bpems u mecro: rzie v koraa Bbl Npefnonaraere npose-
CTW Cbemky? 370 BaXHO 1S NNAHWPOBAHMS U OpraHu3aLmm
paboTbl KOMaHAbI.

DlononnutenbHbie TpeboBaHmus: ecTb 1 0cobble Tpebo-
BaHWs K CTWt0, 060pyaoBaHNto unu 0bpaboTke maTepuanos?

Kak Tonbko y Hac bynet noapobHast nHhopmaLms, Mbl cmo-
KEM PacCMOTPETb Balle MPELNOKEHNE 1 NPUHSTDL peLLeHne
OTHOCMTENbHO NPOBEAEHNS CbeMKI Ha Gabpuike.
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Komnanuna 000 «ORANGE TEXTILE» ocHoBana B
2009 ropy.

[lesTenbHOCTb KOMNaHUM OPUEHTUPOBAHA KaK Ha
BHYTPEHHMIA PbIHOK, Tak 1 Ha pbIHkK cTpaH CHI.
OnTUManbHOe COOTHOLLEHME LieHbI 11 KaUecTBa,
LINPOKast aCCOPTUMEHTHaAs INHEiKa, NOCTOHHOe
06HOBNEHNE [13aiiHa TPUKOTAXXHOI0 NNOTHA
MO3BOIUAN HALLE KOMMAHNM 3aHSATb NPOYHOE MECTO
B CMIMCKe NpOK3BOANTENEN TEKCTUAbHOM NPOAYKLIM.

The company “ORANGE TEXTILE" LLC was founded in 2009.
The company’s activities are oriented both to the domestic
and to the markets of the CIS countries.

The optimal ratio of price and quality, a wide range of
products, constant updating of the design of knitted fabric,
allowed our company to take a strong place in the list of
manufacturers of textile products.

Mbl NMPEANNATAEM:
WE OFFER:

KpalueHMe NoJIOTHA
falbric dyeing

HaHeCceHMe
Pa3/iMuHbIX NPUHTOB
falric printing

HPOHSBOAQTBGHHaﬂ noJiMTUuKa KoMmnaHmm
ORANGE TEXTILE HanpaBfieHa Ha TO, YTo6bl
MaKCUMAaJIbHO Ka4YeCTBEHHO M B KpaTuaiwme
CPOKM YAOBNETBOPUTDb NOTPE6HOCTU KJIMEHTOB.

The production policy of ORANGE TEXTILE is aimed
at meeting the needs of customers with the
highest quality and in the shortest possible time.

R et



ORANGE
TEXTILE

MMHUMAJIbHbIN 3AKA3 HA AM3AMH:
MINIMUM DESIGN ORDER:

Ha rnaaKoKpaleHoe nosoTHo ot 120 - 150 kr (1 useT)
for one-colored fabric from 120-150 kg. (1 color)
ne4yarb Ha nauyke ot 150 kr (1 konopucTkKa);

printing on a pack of 150 kg (1 color);

Ha POTaLMOHHYIO NeyaTb (pynoHbl) or 350 Kr (Ha 1 KonopuUcTKy);
for rotary printing (rolls) from 350 kg (per 1 color);

umudpobasn nevatb oT 300 Kkr (nNo 100 Kr Ha 1 KONOPMUCTKY);

digital printing from 300 kg (100 kg per 1 color);
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B coBpemeHHoM Mupe Beb-caiiT — 370 He NPOCTO 3/1eKTPOHHAs BU3UTKaE
BaLLEl KOMNaHMM, 3T0 MOLLLHbINA MHCTPYMEHT, CMOCOBHbIN YBEANYIUTH BaLLY
BMAMMOCTb, TPUB/EYL HOBbIX KNNEHTOB 1 yBeAMYUTL Npnbbinb. Mol cnewn-
anM3Mpyemcs Ha Co3AaHUN Be6-CaliToB, KOTOPbIE He TObKO KPaCouHbI U
yO06HbI B MCMOMb30BaHMM, HO 11 CMPOEKTMPOBaHbI C YYETOM BaLlnx bu3-
Hec-Lienen.

Hawm npenmywecrea

WnpanBupyanbHbIil NOAXOA: Mbl MOHAMAEM, YTO KaXAblii Bu3Hec
yHuKaneH. Mo3tomy Mbl pa3pabaTbiBaem Beb-CaiiTbl, OTBEYAKOLLME BaLLIM
NOTPeBHOCTSM U LEnsim.

lMpodeccnonanbHbiit Au3aitH: Hally An3aliHepbl CO3AaLYT YHUKab-
HbIV 1 NpUBNIEKaTeNbHbIA BHELLHWIA BUA BaLLlemy BeO-CailTy, KoTopbIi NoA-
YepKHeT Bally YHWUKasbHOCTb.

OnTMMM3aLMs ANS NOMCKOBbIX CUCTEM: Mbl FapaHTUPYeM, YTO Balll
Beb-cailT ByneT onTUMI3MPOBAH ANS MOMNCKOBbIX CUCTEM, YTO MOMOXKET Bam
3aHATb BbICOKME MO3NLMM B MONCKOBbIX Pe3ynbTaTax.

AnanTMBHOCTD: BaLLIM KAMEHTbI MOTYT NOCeLLATh BaLLl CailT C pa3nny-
Hbix ycTpoiicts. Mbl co3naem aganTueHble Beb-caiTbl, koTopble paboTtatot
W BbITIALST OT/IMYHO Ha BCEX YCTPOMCTBAX.

Wo rley

hgenc,,
(i

O9"! Ep| )"Nk

Be6-canThbl
WTMA

Mopnepkka u obcnyxusanme:
Mbl HE OCTaBnAeM Bac Moc/ie Co3aaHus
CailTa, a MpenoCTaBAsieM MOCTOSHHYHO
MOLAEPXKY W 0BCHyxXMBaHWe, UTOObI
BaLLI CaliT BCEra 0CTaBanCs akTyanbHbIM.

3aKaxuTe Beb-caliT

Y HaC, 11 Bbl yBUANTE,

Kak OH MOMOMKeT
MPOLBETaH 0 BaLLEro
busteca. (BsKUTECH

C HaMU CETOAHS, U Mbl
pa3paboTaem CTpaTeruto,
KOTOpas CAenaeT Balll
busHec bonee ycnewHbIM
B OHNANH-MUPe.

Cnepute 3a Hamu:
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AHSAN Ahsan Apparel
@ lnterwefvp

Komnannsg World Textile Marketing Agency obpatunacb k
rMaBHoOMY MeHemxepy komnanuu Ahsan Apparel Akpamosy
Otabeky c npocbboit pacckasatb 06 NCTOpUM CO3AAHMS
KOMMaHW, 0 MPOK3BOLCTBE, a TAKXKe O NaHax Ha OymyLLlee.

Yro o3nauaer Ahsan? Kro Hassan komnanuio AhsanApparel? What does Ahsan
Ahsan B nepesofie ¢ apabckoro 03HauaeT KpacuBbii, xopolunii. Apparel ¢ - "\ stand for? Who named
aHrnnickoro - ofexaa. B utore mbl nonyyaem «kpacusas onexaar. AhsanApparel i‘ } the company Ahsan-
- 370 6peH, KOTOpbIi Bbln NPUAYMaH HaLLIMM TNaBHbIM yupeduTenem Hypucna- Apparel?
mom Hcynosbim. OH Npennoxun 31T BapuaHT, a Hallla KOMaHa NpuHsna ero. ; «Ahsan» means beau-
tiful or good in Arabic.
Paccraxmure o Bawem npoussoacrse. «Appareb» is a synonym for
Saxovat Group sepet cBoio aegrenbHoctb ¢ 1991 ropa. C 2018 ropa mbi sngemcs clothing in English. Therefore,
KMacTepom - Cami Ceem XN0MOK, NPOM3BOAUM MPsiKy, NOMOTHO, KPAaCUM M Ha Halei xe «AhsanApparel» refers to «beautiful
dabpuke NPOM3BOAMM FOTOBbIi TPUKOTAX. clothes.» The brand was created by
B npsiaunbHom npoussofcTae y Hac padotator 600 yenosek B Tpu cmeHbl. 06bem exe- our main founder, Nurislam Yusupov,
LHEBHOI NpoayKLnm coctapnsier 30 TOHH NPsKy. who suggested the name and it was
B weeitHom npon3soacTee y Hac pabotatot 6onee 500 uenosek. 06bem - 0110-15 Thicay accepted by the team.

U3nenuii B AeHb.
Tell us about your production.
Kaxwe ceprudurarni umeer Bawa pabpuxa? Saxovat Group has been in busi-
B HacTosiee Bpems mbl umeem ceptudukat IS0 9001 n ceptudukar cootsetcTauns. Mol ness since 1991. Since 2018, we have
NOfaNU 3asBKy 1 Ha NOyUYeHNe MexLyHapoaHbix ceptudukaros OEKO-TEX STANDARD 100, been a vertically integrated clus-
BSCI, Sedexu GOTS, TaK Kak HaLLel Lebto ABASETCS eBPONENCKUA PbIHOK. ter, which means we manage every
aspect of the production process.
We grow our own cotton, produce
yarn and fabric, and in our own fac-
tory, we create finished knitwear.
We have 600 employees working
in three shifts in the spinning mill, and
we produce 30 tons of yarn per day. In

garment production, we have over 500

employees and can produce between
10,000 to 15,000 items per day.
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Kyaa Bbi akcnopTupoBanu B nepBblii
pas, n yto 310 6b1/10?

MepBble 3KcropTHble moctasku Ahsan
Apparel npowgen B Poccuto. Torga Mbl
OTTIPABINIM XXEHCKIE U MYMKCKUE CNOPTUBHbIE
KOCTIOMbI. Saxovat Group aKCNopTUpYET MPsKy
BTaKue CTpaHbl, kak Typuws, Kutait n Poccus.

Pacckaxute o KonnexkTuse, 06 ycso-
BUSIX, B KOTOPbIX pa6oTaroT JI0AMH.

Y Hac Ha Gabpuke 8-uacoBoii pabouuii
[eHb, BbIXOMIHON - BoCKpeceHbe. imeetcs
TPAHCMOPT A1 HALLMX COTPYAHNKOB, FOpSi-
yee NuTaHne B 06efl, MeaNyHKT.

Bawe Bunenne ngeanproro cotpyn-
Huka?

Takon COTPYOHWK, HA MOV B3rnaL, 4ON-
YKEH B NepPBYH0 04epefib pyKoBOACTBOBATHLCS
WHTepecamn Halleii Gabpuku. Bo-BTopbIx,
OTBETCTBEHHO NOAXOANTb K KAXK 10V 3afiave,
KOTOpYyt0 emy Bbl10 NOpYYEHO BbINOMHUTD,
B-TPETbUX - ONEPaTMBHOCTb, B-YETBEPTHIX
- obpalliaTb BHUMaHWE AaXe Ha Meskue
netanu. Xorenochb bbl Takeke, 4Tobbl COTPYL-
HUK NOCTOSIHHO Pa3BMBaCs U pabotan Hafg
coboit, NOTOMY 4TO B NPOW3BOACTBE HET
noHatus «q Bce 3Hato Ha 100%», Kaxapin
JeHb Mbl CTAJIKUBAEMCS! C HOBLLIECTBAMM.
Cnasa 6ory, y Hac Takue COTpyAHUKM CTb,
Mbl 04eHb padbl 3Tomy. [lomKeH oTMeTUTb
CobupioHa, koTopblit 0613AaeT BbiLLeYKa-
3aHHbIMK KayecTBamu. XKenato emy u Bcemy
HaLLeMy KOMNEKTUBY YCMEXOB.

B kaxux 3apy6emHbix BbicTaBKax
npunumana yyactne Bawa komnanus?

MbI yuacTBOBanM B [iByX BbICTaBKaXx
- Tekctunbnernpoma (Poccus, Mocksa) u
Fast Textile (MonbLua, Bapiuasa). Onu ang
Hac bbinn oueHb yaauHbimu. B TekcTunb-
NErnpome Mbl 3aK/KYMAN [1Ba KOHTPAKTa,
a B Fast Textile 3akmounnn koHTpaKTbI C
NNTOBCKMMU KOMNaHUsimi. HenagHo Mbl
yyactBoBanu B BbicTaBke Central Asia
Fashion, koTopas npoxoauna B Anmartbi.

Bawm nnanbi Ha cnegytowme nstb ner?

Mbi nnaHupyem NocTpoMTb HECKOABbKO
LIeX0B, UT0BbI yBENMUMTH MPOV3BOACTBO FOTO-
BOI NPOLYKLVMK, BS3a/IbHOE MPOU3BOACTBO, @
Takxe KpalweHue. Hawa camas 6onbluas
Lie/1b - 3T0 3aBOEBATb €BPOMNENCKMIA PbIHOK.

Uro Bbi noxenanu 6b1 Bawmm KoHky-
peHTam?

1 xenato MM TOMIbKO BCEro Hamnyu-
Lero - ycnexo, nobosblue 3aKa3oB W
MOKOPEHS HOBbIX BbICOT.

What certificates does your
factory have?
Currently, our factory has an 1SO

goot certification and a certificate
of conformity. In addition, we have
applied for several international certif-
icates, including OEKO-TEX STAND-
ARD 100, BSCI, and GOTS, as we aim

to enter the European market.

Where did you export to for
the first time and what was it?

Ahsan  Apparel's first export
deliveries were sent to Russia, con-
sisting of women's and men’s sports
suits. Additionally, Saxovat Group
exports yarn to various countries,
including Turkey, China, and Russia.

Tell us about the staff and
working conditions in the factory

Our factory provides an 8-hour
working day, with Sunday being the
designated day off. We also offer trans-
portation for our employees, hot meals
during lunchtime, and a medical center.

© ahsanappareluzb@gmail.com
& wwwahsan.uz
Q +998979720078 +998959880078

Your vision of an ideal
employee

In my opinion, an ideal employee
should first and foremost be guided by
the interests of our factory. Secondly,
they should be responsible for each
task assigned to them, prompt, and
detail-oriented. Furthermore, an ideal
employee should have a continuous
drive to develop and improve them-
selves, as there is always room for inno-
vation and improvement in production.

Thankfully, we have such
employees, and we are very grateful
for them. | would like to mention
Sobirjon, who embodies the quali-
ties | mentioned. | wish him and our
entire team continued success.

Tell me about your company’s
international presence and activities

Our company has participated in
two exhibitions abroad: Textillegprom
in Moscow, Russia, and Fast Textile
in Warsaw, Poland. These exhibitions
were very successful for us, as we were
able to sign two contracts at Tekstil-
legprom and contracts with Lithuanian
companies at Fast Textile. Additionally,
we recently participated in the Central
Asia Fashion exhibition in Almaty.

Tell me about your plans for
the next 5 years

Our plans for the next five years
include building several workshops
to increase production of finished
products, knitting production, and
dyeing. Our biggest goal is to pene-
trate the European market.

And, what would you wish
your competitors?

[ wish them success and growth
in their business.
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Interesting facts about
leatherand leather
products

1. Tonbko 8 CLUA neHexHblid 0bopar B
KOXKeBEHHOM MPOMbILLIEHHOCTI COCTaBASIET
6onee 53,8 mnpa sonn B rog. OH GonbLue, yem
0TNPOAAYKN PE3VHbI, XMOMKa, Kode, Yas, puca
1 caxapa emecre B3TbIx! 1 13 3Tux 53,8 mnpa,
ponn noyt 60 NpoLeHTOB NPUXOAATCS Ha
MPOAaXy KoXaHoi 0ByBu.

1. In the US. alone, the leather
industry has an annual cash turnover
of over $53.8 billion. It is more than
from the sale of rubber, cotton, coffee,
tea, rice and sugar combined. Almost
60 per cent of that $53.8 billion comes
from the sale of leather shoes.

2. Cpennuit notpebutenb omHoBpe-
MEHHO HOCHUT YeTbipe KOXaHbIX U3Lenus.
70T Habop MOXeET BKNKOYaTh B Cebst napy
Tydenb, pemeHb, KOLIEeK, PeMeLLOK Ha
HapyYHbIX Yacax 1 ap.

2. The average consumer wears
four leather products at one time.
This set may include a pair of shoes,
a belt, a purse, a strap on a wrist-
watch, etc.

4. Koxa siBnsietcst BO306HOBNSIEMbIM
NpUpOAHbIM pecypcom. Ecnm Bbl koxa He
NpOM3BOANAACH, TO CUHTETUYECKE 3ame-
HUTENM, CO3[aHHble W3 HeBO30OHOB/SE-
MbIX PECYPCOB, 3aHsi11 Bbl e MECTo.

4. Leather is-a renewable nat-
ural resource. If leather were not
produced, < synthetic ~ substitutes
made from non-renewable resources
would take its place.

3. (ronmocTb LKypbl KPYNHOro pora-
Toro ckota (KPC) unu oBunHbl coctasnger
npumepHo 5-10% 0T CTOMMOCTY XXMBOTHOTO.
KpynHblit poraTbiii CkOT v 0BLbI Hanbonee
4aCTo BbIpaLLVBAOTCS Ha MSICO, MONOYHbIE
NPOAYKTbI W LUEPCTb, @ KOXa fBNsercs
noBoyYHbIM NPOAYKTOM, NO3TOMY ee LieHa
npencrasnset coboit HeboNbLLO NPOLIEHT
OT CTOMMOCTM XWBOTHOTO.

3. The cost of cattle (or sheep)
is approximately 5-10% of the value
of the animal. Cattle and sheep are
most often raised for meat, dairy
products, and wool, and the skin is
a by-product, so its price represents
a small percentage of the animal's
value.

5. Koxa npuobpena wupokyto nony-
nspHocTb, HaumHas ¢ 3000 roga 4o Hawei
3pbl. Bo BpemeHa Pumckoi Mmnepuu, Kak
W3BECTHO, Mapyca Ha Cydax Obinn che-
NaHbl 13 Koxu. [lpyroe pacnpoctpaHeHHoe
MCNoAb30BaHNe KoK BbiNo.Npu M3roTos-
NeHVN JOMaLLHel mebenu, LWaTpos, opy-
sxust 1 konbuyr. MpumepHo 1000 net cnycts
KOy Hayau HOCUTb MOAHbIE ervneTckie
JKEHLLINHDI.

5. Leather gained widespread
popularity beginning in 3000 B.C.
In Roman times, the sails on ships
were known to be made of leather.
Leather was also commonly used in
making home furniture, marquees,
weapons, and chain mail. About
1,000 years, later leather began to
be worn by fashionable Egyptian
women.
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6. MNepsas KkoxaHast 06yBb C OTBEp-
CTMSIMU 411 LUHYPKOB Bbin n306peTera u
usrotosnena B 1790 rogy. Xota KoxaHas
06yBb [0 3TOT0 MPOM3BOAWNACH Ye B
TeYeHue TbICAY IET, NepBblii LUHYPOK Bbin
nponsgeneH umenHo B 1790 rogy. Xoture
elLie ofinH 3abaBHbiit dakT? [Tepsas 0bysb,
npefHa3HayeHHast KOHKPETHO A1 NPaBoit
unw neBoit Horu, Bbina 3obpeTeHa TObKO
81818 rogy.

6. The first leather shoe with
holes for laces was invented and
made in 1790. Although  leather
shoes had been made for thousands of years before that,
it was in 1790 that the first shoelace was made. Fun fact:
The first shoe designed specifically for the right or left
foot was not invented until 1818.

1 3epHI/1CTOCTb KOXM He 03HauaeT ee BbICOKOE KauecTso. Tex,
KTO He 3HakOM C (baKTaMVI 0 KOXe, MOXeT CMYTUTb TEPMUH 3EPHN-
ctocTb. OnHaKo Takas Koxa Yallle BCero NMOKPbITa STUMW «3€DHAMI»
NCKYCCTBEHHO, HO 3TO HE 03HAYaeT, YTO 1 CaMa KOXd NCKYCCTBEHHASA.

7. Graininess does not necessarily indicate high qual-
ity leather. Those unfamiliar with leather may be con-
fused by the term “graininess”. However, this term often
refers to artificial coating applied to leather, rather than
the quality of the leather itself.
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8. Koka moxet bbITb 13roTOBNEHa U3
LUKYPbI aNANraTopa, ONeHs UAM CTpayca.
MHorne apyrue 3K30TUYECKIE KMBOTHDbIE
TaKke WCMOMb3YHTCA ANs NPOM3BOACTBA
Ko, Hanpumep, 0iHa 13 camblX NPOYHbIX
KOX B MUpe mocTasnsetcs 13 Tannanaa, u
COenaHa OHa U3 LUKYp CKaToB.

8. Leather can be made from a
variety of animal skins, including
alligator, deer, and ostrich. Many
other exotic animals are also used
to make leather. For instance, one of
the strongest leathers in the world is
made from stingray skins in Thailand.

9. benyto Koy NpouU3BOAMTL CNIOKHEe BCero. Koxa Huskoro
KauecTBa n10Xo B3aUMOZENCTBYeT C GenbiM KpacuTenem, oHa CTa-
HOBUTCS! )XECTKOM U [laXe MOXET TPECHYTb. TofIbKo Koka BbICOKOT0
KauecTBa B3auMOMEVCTBYeT C Benoit kpackoit Be3 Kakux-nubo
3aMeTHbIX U3MEHEHHI TEKCTYpbI.

9. Producing white leather is the most challenging.
Poor quality leather does not interact well-with white
dye, causing it to become stiff and even crack. Only
high-quality leather can withstand the process of being
dyed white without any noticeable change in texture.

10. PaHblie Koxa MCNonb3oBanach
B KauyecTBe 0ueHb CTU/bHbIX 060eB. B 17
Beke Bo OnopeHunm 1 Berewnn (Utanns)
CYMTAN0Ch 04eHb MOAHBIM UMETb B CBOEM
nome 0601 13 KoM,

10. Leather was once used as
a stylish type of wallpaper. In the
17th century, in cities such as Flor-
ence and Venice in Italy, it was fash-
ionable to adorn the walls of one's
home with leather wallpaper.

11. OcHoBHbIMM NOCTaBLLMKAMU-KOXH
B Mupe siBstoTcs KuTaii v Haws.

1. The main leather suppliers in
the world are China and India.
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KOMINAHUA 000 «TREND TEX»

OCHOBAHA B 2018 roay.
TREND TEX LLC WAS FOUNDED IN 2018.

Y DabpuKn NMMeroTcs KpaCKAbHbIN 1
LUBEMHbIN L|eXa, OCHALLeHHble HOBbIM
coBpemeHHbIM 060pyA0BaHMEM 13
Ntanun, fepmannn, Typumm n AnoHM.
Mol npeanaraem MHAMBNAYANbHbIN
MOAX0A, CO3AaHME NeKan U rpafaunto
B COOTBETCTBUN C TpeOOBIHMAMM
eBpOonencKknx 1 poCCUNCKUX CTAHASPTOB.
bonee Toro:
¢ CO3/AaHMEe HOBbIX KONNEKUUN
e (BOEBpPEeMeHHOoe BbiNo/AHeHne 3aKa3o0B
\ ' ¢ BbICOKOE Ka4yecTBO nowunsa

\ e Ipuemnemblie LeHbl

Mbl rOTOBbI pacCMOTpeTb BCe BUADI
I \ B3aMMOBbLIFrOAHOIo COTpyAHNYECTBA.

L 9 The factory has dyeing and sewing shops equipped with new
\ and modern equipment from Italy, Germany, Turkey and Japan.
We offer an individual approach, the creation of patterns and
\ gradation in accordance with the requirements of European and
‘\'x Russian standards. Furthermore:
'{«" " - creation of new collections

- timely execution of orders
- high qualit?/ tailoring
- acceptable prices
We are ready to consider all types of mutually beneficial
cooperation.




FEOrPA®UA SKCMOPTA
EXPORT GEOGRAPHY

PocCcHA
RUSSIA
YKPAUHA
UKRAINE
KbIPTbI3CTAH
KYRGYZSTAN
BENAPYCb
BELARUS
FTEPMAHUA
GERMANY
TYPUUA
TURKEY

&
WWW.TRENDTEX.UZ

(0]
110300, TALLKEHTCKAS OBIACTb,
AXAHTAPAH, YN\. A.HABOWI, N5
110300, TASHKENT REGION,

AKHANGARAN, ST. A. NAVOIY, N5

o
+998 90 983 72 60

©
TRENDTEX.UZBEKISTAN@GMAIL.COM

MAH. LT /MILLIOY PCS.
U3AENUN

PRODUCTS

600+

MEPCOHAN
STAFF

30+

3APYBEXXHbIX
MAPTHEPOB
FOREIGN
PARTNERS

500

LUT./. PCS.
IWBEUHbIX
MAILLUMHOK

SRUWINGE
MACHINES
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/lckyccTBO o
Lo30aHus

PEK/TAMHbIX
MaTepunanos \ § =

B Mupe CuAbHOA KOHKYpEeHLMH,
peKNaMHble MaTepuanbl CTaHOBSTCS
K/IOYEBbIM  3N1EMEHTOM  YCTIELLHON
MapKeTHroBOW cTpateruu. B Hawem
nocneaHem Bbinycke "Kpeatus 8 [leit-
ctBun: PeknamHble Matepuans!”, Ml
uccnesyem MUp PeKnambl C PasHblx
Y08 1 pa3bupaemcst B KOHLENLNSX
W KpeaTWBHbIX MOAXOAAX, KOTOpble
LLenaloT Bally peknamy 3ameTHol U
3anomM1HatoLLecs.
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KUMUSH KALAVA




[lepen Bamn 00N0XKM TPEX BbIMYCKOB.
Kak Bbl AymaeTe, kakas 13 06nokek nyyuas?

There are covers of 3 editions,
What do you think which one is better?
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FEOI PASMNSA
NMPOMSBOLOCTBA

6 §
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OBJIACTD
_ npaxa A roToBblil TPUKOTAX
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L]
0|3I'aHVI3aLI,I/IFI 03HaKOMUTE/IbHbIX BU3WUTOB MO Pecny6nm<e Y3bekucraH HOtEI accommOdatlon‘

Pa3meleHue B rocTuHuLE.

Ha npeanpuatng otpacau no COMNacoBaHHow nporpamme.

The program includes:
Mporpamma BKAtoUaeT:

Hotel reservation.

BponupoBaHne rocTHHULbI.

Meeting at the airport. \ i

Bcrpeuy B a3ponopry.

Visiting enterprises.

Mocewenune npepnpusTHii.

Translation
services.

OxasaHue coaeiicTBus B
nepesopax.

_ Seeing off at the airport. k_) PR
Mposoabi B aaponop'ry
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ANPP

3 Y3BEKICTAHE

nepvog ¢ 7 no 11 nosibps 2022 ropa
BKOMaHJJ,OVI World Textile Marketing

Agency anqa npencrasuTeneit Acco-
LMaLWMN MHHOBALWOHHbIX PeruoHoB Poccun
(AUPP) npu nopnepskke Moconbersa Pecny-
6nukn Y36ekuctaH B Mockse bbin opraHm3so-
BaH Bu3Hec-Typ. B cocTaB aenerawu BoLwm
npenctasuTeny anpexumn AVPP Kanyxckoi,
Hosropopckoii, Hukeropoackoi, JuneLkoi,
Hosocnbupcoii, Camapckoi, TroMeHCKON,
VpkyTckoit, YnbsiHoBCkoi obnactedd, Kpac-
Hospckoro  kpas, Pecnybauk  batwkopro-
caH u Caxa (AkyTns), XauTbl-MaHcuiickoro
aBTOHOMHOTO OKpyra W ANTalicKoro Kpas.
B nepabiii AeHb NOe3nku MpencraBuTen
Accoupaumn nocetunn Inno - Technopark
npu Munncrepcrse uHHoBaLwK, T park npu
MuruHgporom, a Takxe Mega Showroom.

: rom November 7 to 11, 2022, the
— World Textile Marketing Agency

team organized a business tour
for representatives of the Associa-
tion of Innovative Regions of Rus-
sia (AIRR), with the support of the
Embassy of the Republic of Uzbek-
istan in Moscow. The delegation
included representatives of the AIRR
Directorate from Kaluga, Novgorod,
Nizhny Novgorod, Lipetsk, Novo-
sibirsk, Samara, Tyumen, Irkutsk,
and Ulyanovsk regions; Krasnoyarsk
region; Republics of Bashkortostan

AIRR
INUZBEKISTAN.
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(ropoHbl 0bcyauan Bonpochl M0 ABYCTOPOHHUM BbiCO- o ey o iaaae— "'F'
KOTeXHONOMNYHbIM NpoekTam. 1o uToram BCTpeun CTOPOHI FT Y l‘]‘“:! -" ‘l-" 31004
L,0roBopuanch npopabotatb Bonpoc 06 oTBeTHoM Bi3uTe B PO. i I
Ha sTopoit aeHb noesnku penerauust AUPP nposena - ‘ ] ’a E v
neperoBopbl C NepBbIM 3amecTuTenem npeacenatens Acco- -~
Lmaumu Ystekctuabnpom, a Takxe nocetuna Zelal Textile,
Bakan Texu Bek Mega Textile.
Ha Ttpetit peHb komawpa WTIMA  w  pene-
rauma  AWPP  Bbinete B ropog  byxapy.
B byxape onu nocetnnn BCTIEANS - pabpuky no npou3ssos-
CTBY [KMHCOBOI NPOMYKLMX, NOC/E Yero Bblexanu Ans noce-
LeHus Tennuubl byxapa BapHer, rae BbipatmsatoT 6aHaHbl,
MOMWAOPbI, pa3Hble BAbI KNYOHUKN.
banxe k Beuepy bbina opraHu3oBaHa KyNbTypHas npo-
rpamma - 3KCKypPCUS N0 CTapOMy FOPOZY, @ Takske rana-yuH.
[lleneraums AUPP noespkoit octanach 0BONbHA 11 OTMe-
TNa NPO(eCCUOHANN3M HaLLIei KOMAHADI.
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and Sakha (Yakutia); and Khan-
ty-Mansi Autonomous District and
Altai region. On the first day of the
trip, representatives of the Associa-
tion visited Inno Technopark under
the Ministry of Innovation, IT Park
under the Ministry of Infocomm,
and Mega Showroom. The parties
discussed issues related to bilateral
high-tech projects. As a result of the
meeting, they agreed to explore the
possibility of a return visit to Russia.

On the second day of the trip,
the AIRR delegation held talks with
the First Deputy Chairman of the
Uztekstilprom Association and vis-
ited Zelal Textile as well as Bakan

Tekhi Bek Mega Textile.

51

On the third day, the WTMA
team and AIRR delegation flew to
the city of Bukhara. In Bukhara,
they visited BCTJEANS, a denim
factory, and then proceeded to visit
the Bukhara Varnet greenhouse,
where bananas, tomatoes, and vari-
ous types of strawberries are grown.
In the evening, a cultural program
was organized, including a tour of
the old city and a gala dinner.

The AIRR  delegation was
pleased with the trip and noted the
professionalism of our team.




52 KOMA / LEATHER

CTATMCTMNKA
KOXKEBEHHOM
NMPOMDBILLINTIEHHOCTM

Leatherindustry statistics

M3z Kormcnm
nons no npoaykuun, 2022 r. (%)

Onexpa
Apparel

S242.88B

06bem MnpoBoro pbiHka, 2027

Cymkm
Handbags

ABTOMOBMbHbIE aKceccyapb!
Automotive Accessories

B 2022 ropny 0bbem MMPOBOrO pbiHKA KOXaHbIX M3aenuii oLe-
HuBancs 8 242,85 mnpp sonnapos CLUA, v, no nporo3am, B neprog
c 2023 no 2030 rog oH BymeT pacTu Co CPeaHeroaoBbiM TEMMOM
pocta (CAGR) 6,6%. PocT pbiHka B 0CHOBHOM 06YCNOBNEH HECKONb-
Knmn GakTopamu, BKOYas yBeWYeHe pacnonaraemoro [0Xoaa
noTpebuTenel, NoBbILLIEHNE YPOBHS XM3HM, U3MEHEHME TEHLEHLIW
MOZbI, @ TaKxke POCT BHYTPEHHEro ¥ MexAyHapoAHOro Typu3ma.
Oxwnpaetcs, 4To Ha pbIHOK Takxe MOBAMSIET PaCTyLLMA CNPOC Ha
y06HYI0, MOLHYIO M CTUbHYIO KOXaHYI0 Ofiexay, 06yBb 1 aKceccy-
apbl, a TaKXKe NOBbILLEHWE 0CBELAOMIEHHOCTY O LiIeHHOCTY BpeHa.

Gillobal
Leather
Goods

Market
share, by product, 2022 (%)

06ysb
Footwear

S242.88B
Global Market Size, 2027

[NlomaLunmit fexop v mebenb
Home Decor & Furnishing

Hebonbluwe n3nenus 13 koxw/Axkceccyapbl
Small Leather Goods/Accessories

In 2022, the size of the global leather goods market was
estimated to be USD 242.85 billion, and it is projected to grow
at a compound annual growth rate (CAGR) of 6.6% from
2023 to 2030. The market's growth is mainly driven by several
factors, including the increasing disposable income of consum-
ers, higher living standards, changing fashion trends, and the
rise of domestic and international tourism. The market is also
expected to benefit from the growing demand for comfort-
able, fashionable, and stylish leather clothing, footwear, and
accessories, as well as the increased awareness of brand value.
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Maspenvin
TEHOEHLWW 110 peI’I/IOHaI\/\

KpynHeiLumit pbIHOK
Largest Market

B 2022 roay Ha MMpoBOM pblHke [OMMHMPOBan Asnarcko-Tn-
XOOKEaHCKNA PErvoH, Ha O KOTOPOro MpULLNOCL 0Kono 36%
obuero foxopa. [IBuxyLLel cuoi 310/ TEHAEHLW CTan Cnpoc Ha
n3nenus Npeminym-Knacca 1 npeaMeTbl POCKOLLIM, NPUYeM NNAUpY-
toLLe no3uLyn 3aHumatoT Kutai u nans. banrnapew u Makucrax
SIBNSIOTCS OCHOBHbIMM NOCTABLLIKAMM KOXEBEHHOTO CbIpbsi B peru-
OHe, 1, N0 CN10BaM ynpasnsitoLLero aupektopa Leatherex Footwear
Industries Ltd. Moxammena Hasmyna Xaccaha, B baHrnageww exe-
rofiHo oTKpbiBaetcs o115 fo 20 HoBbIX 33aBOA0B MO NPOM3BOACTBY
KOXaHbIX M3nennit v 06yBu. bnarofaps 3HaUMTENbHO HU3KUM
TapuQHbIM CTaBKaM Ha 3KCMOPTUPYeMble KOXaHble u3nenus, bax-
rMafiell sIBASIeTCs NPUBMEKATENbHBIM PbIHKOM 151 MHOCTPAHHBIX
BpeHL0B KOXa@HbIX 3LeNNi.
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Leather
Goods
Market

trends by region

36,0% [lons Bbipyukn, 20221,
36.0% Revenue Share, 2022

In 2022, the global market was dominated by the
Asia Pacific region, which accounted for approximately
36% of the total revenue. The demand for premium and
luxury products was the driving force behind this trend,
with China and India leading the charge. Bangladesh and
Pakistan are major suppliers of raw leather material in
the region, and according to the Managing Director of
Leatherex Footwear Industries Ltd., Mohammed Nazmul
Hassan, there is an annual opening of 15 to 20 new man-
ufacturing plants for leather products and footwear in
Bangladesh. Due to its significantly low tariff rates on
exported leather products, Bangladesh is an attractive
market for foreign leather goods brands.

TEHOEHLMN MO PernOHam

Leather Goods Market

trends by region

@ (ymrn/Handbags
06yBb/Footwear
Onexpa/Apparel

® [lomaluruit pexop 1 mebenb
Home Decor & Furnishing

@ ABTOMOOUbHbIE AKCECCyapbl
Automotive Accessories

5.9%%
U.S. Market CAGR,
20723 - 2030

HebonbLuve n3genus n3 koxu/Axkceccyapbl I N N [ | - - - - - - -

Small Leather Goods/Accessories 2020 2021 2022

[Manpemuns COVID-19 oka3ana HeraTMBHOE BAUSHME HA KOXe-
BEHHYI0 MPOMbILLNIEHHOCTb B LieNIoM, BK/touas 0byBb, omexay 1
aKceccyapbl. B Teyenne nepsbix AByx keapranos 2020 roga pos-
HUYHbIe TOProBLLbI MOHECM 3HauuUTeNbHble yobiTkY. B oTuete World
Footwear ykasaHo, Yto no utoram nepsbix Agyx kBaptanos 2020
rogfa npogau obysw B CLLIA cHusnnnce noutn Ha 32%. Oxmpaercs,
YTO Takoe COKpalleHne cnpoca Ha 06yBb MPUBEAET K CHUKEHMIO
MPOLAX KOXaHow 06yBM.

2023 2024 2025 2026 2027 2028 2029 2030

The COVID-19 pandemic has had a negative impact on
the leather industry as a whole, including footwear, apparel,
and accessories. Retailers suffered significant losses during
the first two quarters of 2020. A report by World Footwear
indicated that the sales of footwear in the United States
declined by almost 32% at the end of the first two quarters
of 2020. This reduction in footwear demand is expected to
result in a decrease in sales of leather shoes.
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ABSOLUTELY STUNNING FASHION INDUSTRY

VMHOYCTPMNSA

YIOBUTE/IbHbBIE
DAKTDBI W CTATUCTARA

JKeHCKas ofexaa SBnseTcs camoi npofasaemoi
KaTeropuel oaexabl B MUpe - A0X0f, OT ee
nponaxu 8 2022 rogy coctasnn

Womenswear is the best-selling apparel
category globally — its 2022 revenue
amounts to $888.60 billion.

Ha vraycTpuio moabl
NpUX0ZNTCS

8-10 %6

ot o6LLero obbema Bbibpocos
NapHWKOBBIX ra30B.

The fashion industry is

accountable for 8%-10%
of overall greenhouse gas
emissions.

lMpodeccronanbhble mopenw B CLUIA 3apabaTbiBatoT B cpeiHem

84 000 AOMNAPOB B Iron.

Professional models in the US earn an average salary of
$84,000 per year.

CpenHnit anzaitep onexapl 8 CLUA 3apabatbiBaet okono

S25,53 B HYUAC.

The average fashion designer in the US makes
around $25.53 per hour.
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STATISTICS & FACTS

B EBpane Ha ayLuy HaceneHuns
BblbpacbIBaercs

AO 15 KIr
(S3 DBYHTA)
TEKCTWINS.

In Europe, as much

as 15kg (33 pounds) of

textile is wasted per capita.

Amancvo Oprera - 0auH 13 cambix boraTbix B Mype [arpemns KopoHaBupyca BAOXHOBYN
NPOAaBLOB OAEXAbI C COCTOSHMEM B 28 0priraniies Ha nepepaboTky uim

81,5 MMMIMnMMAPOA MOBTOPHOE MCMO/b30BaHVe CBOSN Ok AD!.
AOINNAPOB.

Coronavirus pandemic inspired 28% of the
British to recycle or reuse their clothes.

Amancio Ortega is one of the world’s wealthiest
clothing retailers with a net worth of $81.5 billion.

[lons MHANACKOTO PbIHKA 3THUYECKOA
OfeX[bl COCTaBNseT

1718 MnNPn
> ; OAONMNAPOB.

India’s ethnic wear market has a
$17.18 billion market share.

Mnara 3a 0byyenue B TexHONOTNYECKOM MHCTUTYTE Moabl B Hbio-Mopke cocTasuT

S2 645,00 SA CEMECTP.

= Tuition fee for the Fashion Institute of Technology in New York City

will set you back $2,645.00 per semester.

Ecnv Bbl KOI’LLa-HI/l6yJ1b 3a1aBa/MCb BONPOCOM,

CToumocTb MHAYCTpUMM MOfIbI COCTaBNAET Kakue Npoheccin B chepe Mofbl 4BNAHOTCS Cambimu
759,55 MMITTTIMAPLOA BbICOKOOM/1aUMBAEMbIMM, OTBET - IN3aMH-AMPEKTOP.
AOCONMNNAPOEB, KpeatusHbiit ypextop 3apabatbisaer

eC/ 1 PaccMaTpUBaTh PbIHOK 3NEKTPOHHOM KoMMepLmiA. 110 S8 388 B MECSIL]L
nporno3am, k 2025 rogy ona byner crouts bonee MM S100 G663 B
$1,002 TPM/UTMOHA. FO L (6230539 3apnnara).

The fashion industry is worth $759.5 ’billioq when If you've ever wondered what are the highest
we look at the e-commerce market. It's predicted paying jobs in fashion, the answer is design

to be worth over $1.002 trillion by 2025, directors. Design directors make $8,388 per
month or $100,663 per year (base salary).




-
YUSTEX
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TEPMMVMHOJIOI MY

NMPOAYKLIMS —
PRODUCT

Xnonok - cotton
BonokHo - fiber
Mpsxa - yarn
Kpawenas npsixa - dyedyarn
Tkawukue TKaHm - woven fabrics
TpukoTaxHoe nonotHo - knitted fabrics
JKoCyMKa - eco bags
Hockum - socks
Yynku - Stockings
YynouHo-HocouHble uspenus - hosiery products
MonoteHue - towels

Maxposas npoaykuus - terry products
bannbie xanatbi - bathrobes
Cneuogexpaa - uniform
Opexpa - apparel, garment
Py6atuka - shirt
Qyr6osnka - t-shirt
CBuTwwoTbI - Sweatshirts
ToncroBka - Hoodies

Muxambi - Pyjamas
MoBcepHeBHas opgexpa - Casuals
CnoptuBHas opexpa - Sportswear
lancTyk - tie

KocTiom - suits

Mupxak - jacket
ManbTo - coat

IbxuHcbl - jeans
MocTenbHoe 6enbe - bed linen
Huxnee 6enbe (M) - underwear
HuxHee 6enbe () - lingerie
Tpycbi - underpants
Nudpumkm - bras

NMPOLLECC —
PROCESS

Mpsapenue - spinning
Tkauectso - Weaving
Basanme - knitting
Kpawenue - dyeing
MeuaTb/Habueka - printing
Cywika - drying

naxka - ironing
YnakoBbIBaHue - packaging

JTIOrMMCTMIKA —
LOGISTICS

Ycnosus noctaskm - Delivery terms
Oypa, mawmna - Truck

Morpyska - Loading

Otrpyska - Shipment
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LUBEMHbLIM LIEX — NMPO“IME
;EWING ?HOP Na6opatopus - Laboratory
Pasubl - Samples 060pymoBanue - equipment,
Pasmep - size framework
Llex - shop Onnara - payment

be3 pykaBoB - Sleeveless

C pnnHHBIMKM pyKaBamm - Long-sleeved
TpeyronbHbiii Bbipes - \neck
Kpyrnbiii Bbipes - Round-neck
Pykasa - sleeves
BopotHuk - collar

Hutku - Threads

Wronka - Needle

LloB - seam
Hoxuuubi - scissors EETTTTeEer, | 1110y

_____

MyroBuub! - buttons 22 F Ay

D

LLIseitHas mawmnka - Sewing machine
TKAHM

(abpuka - factory
IKCNepUMEHTaNbHDII LieX -

XnonuatobymaxHas capa, TBun - cotton twill
QyTep - french terry

experimental shop
Packpoitnbiii uex - cutting workshop

®nuc ¢ nywuctbim (MexoBbIM) BOpCoM - furry
fleece

Kontponb kauectBa - quality control
Wntepnok - Interlock knit

’ ¥

Kynuphas rnapp - Single jersey
Tpukotaxnas maxpa - knit terry
Monaun - poplin
C caTuHOBOI NOBEPXHOCTDIO - Satin-surface
Tadra - taffeta _ '
Monuacrep - Polyester f
Buckosa - Viscose
Lllepctb - Wool
Nen — linen
Llenk — silk
Benbser, 6apxat — velvet

Ckupkm - discounts

Lorosop - Contract

Menepnxep no 3akyny -
Purchasing manager

Menepnyxep no npopamam -

Sales manager —_—

MNSMEPEHMES —
MEASURES

LLinpumna - width
MnotHocTb - density
Cocras - composition

Cm - cm Naiikpa - lycra

M-m Moauduumposanubiin akpun - Modacrylin

Kr - kg MoauduumuposaHHoe BUCKO3HOE BONOKHO - Modal
J‘Z’“"n‘: Z ton Bep6nioxbs wepctb - Camel

Kawemup - Cashmere
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COTTON

INCORPORATED'S
SUPPLY CHAIN

INSIGHTS
DENIM

JEANS

B8 & 4k

- U.S.EDITION --

1 T
ket Py rcohpase

Drivers
H16.4 S20.7
billion in 2021 billionin 2026 Fit

(5 year growth 26%)
----------------------------------------------- Comfort
[
Purchase Intention
: Durabili
US: Planning to purchase more, same, |
less denim jeans thisyear :
Quality

40% S53% 7%

More Same less Price
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Where American consumers are; Where do you get inspiration
planning to purchasethis year: for a new pair of jeans?

B58% ':-!; In-store window
All/mostly | UV emm displays
in-store |

=49 | % Online
Fquallyin- @ &=

stgre/o%lme | 5& Friends/Family

os |

.A'LT/7mos/t¢L; & Social Media

in-store ® 6 O

Compared to manmade fibers, + Has COVID changed how regularly
jeans made with cotton are the.. you wear denim jeans:

&"72%6 [\\ost authentic
66" D% Softest !
6526 Highest quality
6&2%b longest lasting !
622 ost comfortable

34% 58% 1%

Wearing  Wearing ~ Wearing
more  thesame  less

Wearing these styles a lot more often than before pandemic:

39% 33% "79% 29% 28°

Baggy/Loose Boyfriend ~ Wideleg  Relaxed Flare
Favorite fiber 79% 13% 8%
to wear for jeans: Cotton Polyester  Rayon

For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com“CCl & Cotton Incorporated's 2021 Global Denim Survey” n=1,000 American
consumers age 18-60. The surveywas also conducted in China, France, Germany, India, Italy, Mexico, Netherlands, Spain, UK. 1Euromonitor InternationalAMERICA'S COTTON
PRODUCERS AND IMPORTERS. Service Marks/Trademarks of Cotton Incorporated. ©2022 Cotton Incorporated.




62 JXUHCDI / JEANS

 COTTON

: INCORPORATED'S :
 SUPPLY CHAIN |

 INSIGHTS |
"DENIM
 JEANS

. -CHINA EDITION - -

Top Purchase

Size of Denim Jeans Market! s

¥95-5 ¥113-3 Fit
billion in 201 billion in 2026

Chinese own
anaverage of 11
pairs of denim jeans

(5year growth 19%) Comfort
M Quality
Purchase Intention | . -
CHINA: Planning to purchase more, e
same, less denim jeans this year
Versatile

A49D% 45% 6%

/\/\ ore S dme [e S5 Classic/Trendy Style
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Where Chinese consumersare
planning to purchasethis year:

Where do you get inspiration
for a new pair of jeans?
(4

4046 4 In-store window
All/mostly | UV emm displays
in-store

320/ i % Online
Fquallyin- | &=k

storefonline 1 2e&  Friends/Family

=8% | Cocial Mo

All/mostly &+ & @OC'3® ea
in-store

Compared to manmade fibers, + Has COVID changed how regularly
jeans made with cotton are the.. you wear denim jeans:

2426 [\ostauthentic
"2A% Softest

"7A2%%6 Reliable/trustworthy
2326 ost comfortable
2% [\\ost breathable

52% 43% 5%

Wearing  Wearing ~ Wearing
more  thesame  less

Wearing these styles a lot more often than before pandemic:

32% 29% 2"7% 5¢y 24%
Relaxed ~ Wide Leg Baggy/Loose Boyfriend Flare

Favorite fiber 76% 16% 9%
to wear for jeans: Cotton Rayon Polyester

For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com“CCl & Cotton Incorporated's 2021 Global Denim Survey” n=1,000 American
consumers age 18-60. The surveywas also conducted in China, France, Germany, India, Italy, Mexico, Netherlands, Spain, UK. 1Euromonitor InternationalAMERICA'S COTTON
PRODUCERS AND IMPORTERS. Service Marks/Trademarks of Cotton Incorporated. ©2022 Cotton Incorporated.
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 COTTON

! INCORPORATED’'S |
 SUPPLY CHAIN |

 INSIGHTS |
DENIM
 JEANS

. - INDIA EDITION - -

Size of Denim Jeans Market' , %

Drivers

M194.3 A0S

billion in 2021 billion in 2026 Fit

= (5year growth 108%) !

____________________ SE@%GEE@?W}U---___;__---------- Comfort
Purchase Intention !

INDIA: Planning to purchase more, e
same, less denim Jeans thisyear na

S9% 29% 12%

More* Same less Price
ighes
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Where Indian consumersare
planning to purchasethis year:

Where do you get inspiration
for a new pair of jeans?

P —
(

4656 4 In-store window
All/mostly | UV emm displays
in-store |

270/ i % Online
Fquallyin- @ &=

stgre/o%lme | 5& Friends/Family

27% =
Al/mostly ¢ 5 @omaﬂ eo|a
in-store

Compared to manmade fibers, + Has COVID changed how regularly
jeans made with cotton are the.. you wear denim jeans:

O26 [ ongest lasting
"25% |\\ost sustainable
"75%6 Highest quality
"25%% |\\ost breathable
"2a4% |\ost safe

68% 20% 12%

Wearing  Wearing ~ Wearing
more  thesame  less

Wearing these styles a lot more often than before pandemic:

54° 52% 50% 9% a8%
Flare Wide Lleg ~ Relaxed  Boyfriend Baggy/Loose

Favorite fiber 81% 10% 9%
to wear for jeans: Cotton Rayon Polyester

For More Information Contact: Corporate Strategy & Insights at MarketInformation@cottoninc.com“CCl & Cotton Incorporated's 2021 Global Denim Survey” n=1,000 American
consumers age 18-60. The surveywas also conducted in China, France, Germany, India, Italy, Mexico, Netherlands, Spain, UK. 1Euromonitor InternationalAMERICA'S COTTON
PRODUCERS AND IMPORTERS. Service Marks/Trademarks of Cotton Incorporated. ©2022 Cotton Incorporated.
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KQXK[LbIM rOZLOM MOZHAs UHOYCTPUS CTaHOBITCS BCe BOMee AMHAMUYHON 1 TBOpUe-
CKolA, Tpebyst OT A13aliHEPOB He TOMbKO TanaHTa, HO U MYBOKMX 3HaHui B 0bnacti
Mofib! v TekCcTINS. B Mupe An3aina Beerzia Bbino MECTO 151 HOBbIX MMEH W TanaHToB.

[ V‘ ,_‘ E__ CerofiHs Mbl XOTUM NOAENUTLCS NPUSTHON HOBOCTBIO O 3aMyCKe An3aitHepCKOM LUKOMbI

Azukar Moreno EMAM — 1HHOBaLMOHHOTO yuebHoro 3aBefieHns, KoTopoe 0BeLLaeT CTaTb
WNCTOYHWKOM HOBbIX TBOPYECKMX UAei 1 NPOQECCUOHANbHDIX A13aiHEPOB, 3 TakkKe KaTanu-

3aT0pOM A1t ByZyLLAX MOAENbEPOB 1 CO3aaTenelt CTUNS.
Ee ocHoatenb - 13BecTHbIi Au3aiiHep Kamona Pyctamosa, bonee u3secTHas B mupe
MOZbl NOZ TBOpUeckMm nceBnoHMmom Azucar Moreno, okoHuMna HalnoHanbHbli UHCTU-

TYT XYAOXECTB W An3aiiHa umeHn KamonuaamHa bexsona, nocne yero noexana yuutbes B
Maznpug, (Mcnanus), rae napannenbHo ¢ yueboii yuactBoBana BO MHOMUX BbICTaBKaX W MoKa-
33X W HEO[|HOKPATHO 3aBOeBbIBaNa 3BaHue «Jlyutmit ansaiiHep». Mo nonpocunu Kamony
nogpobHee pacckasarb, uto npeactasnset coboit Azukar Moreno EMAM.

- Moeit naBHeit meuToit 6110 OTKPbIT LLIKOY MOADI, FAE MaBHO Liebio SBAAN0CH Bbl
coxpaenue [IHK v Tpagnumit Halweit KynbTypbl, CO3AaHUe OREX/bI C MIHAMANbHbIM HaHe-
CeHueMm Bpeaa 3Konorun. 1 BoT ¢ pafioCTblo 1 ropAOCTbI0 MOTY COOBLLNT, U4TO MOSI MeuTa
HaKoHeL, ocyLLiecTBIUAach. 15 centabps s oTkpbina wkony Azukar Moreno EMAM, rae oByue-
Hue ByLeT NPOX0ATb N0 UCNaHCKON METOAMKE.
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very year the fashion industry is becoming more dynamic and creative,

demanding from designers not only talent but also in-depth knowledge

of fashion and textiles. There has always been room for new names and
talents in the world of design.

Today we want to share the good news of the launch of Azukar Moreno
EMAM Design School, an innovative educational institution that promises to
be a source of new creative ideas and professional designers, as well as a cat-
alyst for future fashion designers and style makers.

Its founder - the famous designer Kamola Rustamova, better known in the
fashion world under the creative pseudonym Azucar Moreno, graduated from the
Kamoliddin Behzod National Institute of Arts and Design, after which she went
to study in Madrid (Spain), where in parallel with her studies she participated in
many exhibitions and shows and repeatedly won the title of «Best Designer». We
asked Kamola to tell us more about what Azukar Moreno EMAM is all about.

- It has long been a dream of mine to open a fashion school where the
main goal would be to preserve the DNA and traditions of our culture, creat-
ing clothes with minimal harm to the environment. And now | am happy and
proud to announce that my dream has finally come true. On September 15, |
opened the Azukar Moreno EMAM school, where training will be conducted
according to the Spanish methodology.

The school enrolled mainly young people who appreciate our traditions
and want to interpret them in their work.

Our main goal is to create a unique educational space for everyone who
is passionate about the world of fashion. The main mission of the school is
to provide students with the opportunity to develop their creative potential,
acquire skills and knowledge in fashion design, and prepare a new generation
of professional fashion designers capable of creating unique and relevant col-
lections that are popular all over the world.
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B LLIKOAY 3anncCblBainCb B OCHOBHOM MOJIOLble JTOAK, KOTOPble
LeHAT HaLLW TpaduLn 1 XOTAT UX UHTEPNPETUPOBATD B CBOUX pa60Tax‘

(OcHOBHOW Halleil Lenblo BNAETCH CO3AaHue YHUKaNbHOTO
O6pa3OBaT€J'IbHOI'0 NPOCTPAHCTBa L4 BCEX, KTO yBNeYeEH MUPOM
MOZbl. [NaBHORA MUCCHel WKONbI SBASIETCS npenocraBnexne yya-
LMMCA BO3MOXXHOCTW pa3BMBATb CcBOW TBOpl‘IECKMVI noTeHuuan,
I'IpMOﬁpETaTb HaBbIKM M 3HaHMS B 06M1acTu [M3aitHa ofexabl, a
TaK)xe MOArotaBnBaTb HOBOE MOKOJIEHNEe I'IpOd)ECCVIOHaJ'IbeIX
MOLeNbepos, CnocobHbIX CO3AaBaTh YHUKa/bHblE W aKTyaslbHble
KONNeKL K, nonynapHble BO BCEM MUPE.

OBydeHne HaunHaeTcsl C OCHOB AM3aliHa, 3HAKOMCTBA C pas-
HbIMW BILAMN TKAHEH, UCKYCCTBOM KPOSI U LUMTbSL. YuaLlmecs uayyat
BCE NPOLeCChI, CBA3aHHbIE C NPOM3BOACTBOM OAEXKAbI, OT BbIGopa
MaTepNanos 10 CO3aHus NPOTOTMNOB.

Azukar Moreno EMAM npegnonaraer coTpyaHUYeCTBO C MOf-
HbiMW BpeHaami, opraHu3aTopamu Mokasos W CoBbITUIA, npeso-
CTaBAIsis CTYEHTaM BO3MOXHOCTb YUacTIisi B peanbHblX NPOEKTax U
MOKa3ax MOA. 370 JACT HALLWM YYeHMKaM LEHHDI OMbIT N BO3MOX-
HOCTb NOCTPOUTL CBOH) KApbepy B MHAYCTPUM MOLLbI.

Hapetocb, YT OTKpbITUE A3aIIHEPCKOT WKObI 0aexAbl Azukar
Moreno EMAM siBuTcs 3Haummbim cobbiTuem AAS MOLHOIO MUPa,
4TO 3Ta LLIKONA CTAHET NCTOYHUKOM TaNaHTAMBbIX U BAOXHOBMEHHDIX
MOJENbEPOB, FOTOBbIX MPUBHOCUTL CBOW BKMAZ B Pa3BuTHE MUPO-
BOV mogbl. Ecn Bbl MeyTaeTe 0 Kapbepe B 3TOW yBNeKaTenbHOl
nHycrpuu, Azukar Moreno EMAM - Baww nyTb k ycnexy v TBopue-
ctBy. [pucoenmHaiTech K 3ToMy yHUKanbHOMY 06pa3oBaTeNbHOMY
0nbITy ¥ AaBaiTe Co30aauM BynyLLee Mobl BMECTe.
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Learning begins with the basics of design, introduction tp different types of fab-
rics, the art of cutting and sewing. Students will learn all the processes involved in the
production of clothes, from choosing materials to creating grototypes. The program
includes the creation of unique fashion collections, from coficept to preparation for
runway shows. We will introduce you to aspects of the faghion business including
marketing, brand management and promotion.
" Azukar Moreno EMAM involves collaboration with faghion brands, show and
event organizers, giving students the opportunity to participate in real projects and

fashion shows. This will give our students valuable experierice and the opportunity
P‘ to build their career in the fashion industry.
' | hope that the opening of Azukar Moreno EMAM will Be a significant event for
he fashion world, that this school will become a source of tdlented and inspirational

fashion designers ready to contribute to the development f world fashion. If you

dream of a career in this exciting industry, Azukar MorenofEMAM is your path to

success and creativity. Join this unique educational experiefice and let's create the

hfuture of fashion together.
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China NoO.T

JACK A7

LLIBerHasa MallnHa NPAMON CTPOYKI C HU3KUM
YPOBHEM LLYyMa, aBTOMATUYECKUM ornpefeneHnem
TONLWHbBI TKaHW, NAE3ANbHOMN CUCTEMOM CMA3KMN.




JACK 1900

CneymanbHasa WBenHan
MALLUMH3 ANSA 3aCTermBaHna
MYyroBuL U 3aKpenkKu.

CneymanbHasa WBenHan
MALWMHA C 8 N 12 UTNAMK

JACK €5

DNeKTPOHHaA LBenHada » Taty. _
MALLINHA C BbICOKOCKOPOCTHbIM bl
NATUYMKOM onpeaeneHna

TONLLWHbI TK3HMW.
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