(|

EMBROIDERY, SUSTAINABLE
FASHION / BIG INTERVIEWS
FASHION STARS

=T

¥

IAK FABRICS / APPAREL
BNNESFROM THE FUTURE




PLATFORMIN
UZBEKISTAN

MHOeCTBO TanaHTMBbIX AU3aiiHEPOB aKTUBHO BEAYT CBOIO AEATENbHOCTb B Y368 BTOPUM
B Pa3NMYHbIX MOKA3ax Ha pofmHe 1 3a pybexom. B Liensx ux npoasixeHus, kol VTMA coznana eguHyto nnomap, JKOTOpas BK/IO4AeT
B cebst Konnekumm An3aitHepoB Y36ekncTaHa. Kpome Toro, TammoyHO 03HaKOMIUTBESC paboTamu TanaHTvBbIx Moaenei Komarna WTMA
Takxe onybnukosana B pasaene «Mcropusi» konnekumn 70-80-x ronos Ans Tex, KTO HOCTaNbrupyeT no Tem BpemeHam. B uenom nnoLliaaka faet
npeacTaBneHne o ToM, Ha KakoM yPOBHE HaXoamTCs y3beKckast MHAYCTpus Mofb| B HacTosiLLee Bpems. Ha nnatdopme Takye NpeacTasneH pasnen
«[loguym», re onybamKoBaHb! hoTomatepuabl 06 0TeyecTBeHHbIX Av3aliHEPaX, Y4aCTBOBABLLIX B OKa3aX MOZ 3a pybexom.

A lot of talented designers are activelyworking in Uzbekistan, creating bright and unique collections, participating invarious shows at home and
abroad. In order to promote them, the WTMA tean has created a single platform that includes collections of Uzbek designers. In addition, there
you can see the works of talented models. The WTMA team has also published collections from the 70s and 80s in the History section for those who
are nostalgic for those times. In general, the platform gives an idea of the level at which the Uzbek fashion industryis at the moment.

The platform also features the "Runway" section, where photographs of local designers who participated in fashion shows abroad are published.

FIRSTFASHION B V3B E KM CTAHE

Model: Nigina Ruzibaeva
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World Textile Marketing Agency

lepen Bamu BTOpOV HOMep KaTasnora
Tex Area, nuLwb B3MNSHYB Ha NepBble CTpa-
HULLbI KOTOPOTO, Bbl NOrPy3UTECH B 3aBOPa-
JKUBAIOLLLYI0 aTMOChEpY TEKCTUAS U MOLbI.

Tex Area sBnseTcs cneumann3npoBaH-
HbIM W3[aHWeM, MOCKOMbKY MOCBALLEHO
OTZLe/IbHOW OTPAC/IN - NETKOW MPOMbILLINEH-
HocTi. OHo BK/touaeT B cebsl MapKeTMHro-
Bblil 0630p MMPOBOTO PbIHKa XNOMKA, TeKC-
TUNbHOW NMPOLYKLAM, NOTUCTUKM, @ Takke
CTaTby, NOCBALLEHHbIE MOAHOI UHAYCTPUMN.

B cBoem BTOpOM Bbinycke KOMaHAa
WTMA nybnukyer aHanuTnyeckue mare-
puanbl, NOCBSLLEHHbIE NPON3BOACTBY, IKC-
MOpTY, UMMOPTY X0MKa 1 FOTOBbIX U3AENNIA.
B Kkatanore Bbl HaileTe MHOTO MHTepec-
HblX (aKTOB O TPUKOTAXHOM W YyNoyHO-
HOCOYHOW MPOLYKLMK, O LiBETOBbIX TPeH-
[aX, CMPaBOYHMK MO rNaBHbIM TepMUHAM
YCTOAYMBON MOLbI.

Kpome Toro, Mbl onybnnkoBanu paboTbl
MHOrUX TONOBbIX AK3aiHepoB Y36ekincTana
W MHTEPBbIO C HUMM, @ TakKe pacckasanv o
LUIKUTAN-MOLENSIX, KOTOPble NOCTeneHHo
33B0EBbIBAIOT ELLH-UHAYCTPYIO.

Mol Hageemcs, uTo Hawww CTaTbu U
WHTEpBbIO ByOyT MHTEPECHbI pykoBOAMTE-
NsIM TEKCTUAbHBIX Gabpuk, creuuanuctam
NerKkoli NPOMbILLUNEHHOCTH, MapKeTonoram
B obnactu Texkctuns u dewwH-bu3Heca,
OV3aliHepam OAEX[Abl, CTyAeHTaMm TeKc-
TUNbHbIX y4ebHbIX 3aBefeHuid, a Takxke
06blYHOMY YUTaTeNIO.

Momumo npoekta Tex Area, WTMA
3aHMMaeTCs CO3[aHMEM W MPOLBUKEHNEM
Beb-caittos, 6peHamHrom, SMM, nHansu-
OyanbHbiM  Nof6OpOM  MEX[yHapOAHbIX
BbICTaBOK, M3y4yeHnem 3apyBexHbiX pbiH-
KOB M0 CTPaHam 11 3KCMOPTOM NPOAYKLUM.

YuuTbiBas CAOXMBLUYIOCS CUTyaLMIo,
CBS13aHHYt0 C naHgemuel, komanaa WTMA
3anycTuna Beb-caiT texarea.com, rae Bbl
MOXXETe CKauaTb Ka bl BbINYCK.

C Hamn Bawwm Bo3moxHOCTI He orpa-
HUYEHbI, flaXe B Nepuog naHaemum!

WTMA welcomes you to our sec-
ond edition of Tex Area catalog, just
glancing at the first pages of it you
will immerse into the mesmerizing
atmosphere of textiles and fashion.

Tex Area is a specialized edition
as it is dedicated to the light indus-
try. This catalog includes a market-
ing review of the global market of
cotton, textile products, logistics, as
well as analytical articles about the
fashion industry.

In the second edition, the WTMA
team publishes analytical materials
on production, export and import of
cotton and finished products. You
will find many interesting facts about
knitwear and hosiery, color trends, a
guide to the main terms of sustaina-
ble fashion.

In addition, we published works of
many top designers in Uzbekistan and
interviews with them, as well as elabo-
rated on digital models which are grad-
ually conquering the fashion industry.

Our articles and research are
intended for a wide range of readers,
including textile factory managers,
light industry specialists, textile and
fashion business marketers, clothing
designers, students of textile facul-
ties, as well as the general reader.

In addition to the Tex Area pro-
ject, the agency specializes in digital
marketing and web development,
branding, SMM, customized selec-
tion of international exhibitions,
international market research, and
export of products.

Given the current pandemic sit-
uation, the WTMA team launched
texarea.com where you can down-
load each edition.

Your opportunities are not lim-
ited with us, even during a pandemic!
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f WORLD TEXTILE MARKETING AGENGY

ABNAETCA THJEPOM B COEPE NIETKOA

IlPﬂrllIIIEHIIHI}TIl | SAHHMAETGA

NIPOBHXERHEM TPEQRPHATHA MO
MPOH3BOACTBY TEKGTHLHOH H LUBEHHO-
TPHKOTAXHOH TIPOYKLIHH 3A PYBEMOM.

BGE JI1A NOKYNATENEH H NPOH3BOJHTENEN.

OPIAHHSALHA O3HAKOMHTE/bHBIX

BH3HTOB 10 PEGITYB/HKE YIBEKHGTAH HA

NPEQNPHATHA OTPAGIIH N0 GOrNAGOBAHHOH

TPOrPAMME.

IS A LEADER IN THE FIELD OF LIGHT
NDUSTRY SPECIALIZES IN PROMOTION OF
ALL FOR BUYERS AND PRODUCERS
ARRANGEMENTS OF VISITS TO INDUST]

"~ TEXTILE AND RMG PRODUCTS ABROAD.
ENTERPRISES ACCORDING TO AN =
AGREED PROGRAM IN THE REPUBLIC <.
UZBEKISTAN.

/M

World Textile Marketing Agency

Pecnybnuka Y3bekucran, r. HT,yn.babypa 30
Republico bekt ThktBbSt3D

wtma.
texarea.com

info@wt
998909256235
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MAPIAPTA
YPMAHLIEBA,
ABTOP

BUKTOPWA MAKCM, MOZEJ1b

(CoBeTb:

1. OyeHb BaXHO Nnepef CbeMKOi BbICNaThCs,
TOrAa AMuo ByneT CBEXMM, HaCTPOEHWE - XOpo-
Lnm, Teno - bofpbim, 1 Bbl ByfieTe roToBbI K CO3-
[aHuI0 BeNUKoNenHblx 06pasos!

2.To3abotbTeck 0 Banx rybax. bneck ans ry6
0YeHb XOpoLLO CMOTpUTCS B Kaape. Ecnn Heobxo-
[AMMO BOCMOAb30BaTbCs ryBHO Nomagioif, To 3apa-
Hee noabepuTe TOH NOMaAbl K BALLMM KOCTIOMAM.

Victoria Maxim, model

Advice:

1. It is very important to get enough
sleep before shooting, so that you can
have a fresh face, good mood, vigorous
body, and you will be ready to create great
images!

2. Take care of your lips. Lip gloss looks
very good in the frame. If you need to use
lipstick, then match the lipstick tone to
your costume in advance.

B anoxy 6bicTpoit uHbOpMaLMK
MHe 0COBEHHO LieHHbl MCTOpUN 0
NOLSX M PasMbILLAEHHS O HUX. WcTo-
puM, COBLITHS, OTKPLITUS U AERACTBUS
0T NEepPBOTo NNLA.

Margarita Urmantseva,
author

In the era of fast information,
stories about people and reflec-
tions are especially valuable to
me. Stories, events, discoveries
and first-person action.

0 Haweit cvemke: Liset u Cget. Halle oTHOLLEHMe K LBETY - 3TO COBO-
KYNHOCTb aCCOLMALLAN 1 TPAAULMIA, KOTOpblE GOPMMPOBANUC Ha NPOTSXeE-
HUM MHOTUX NeT. Mbl OKpY)XeHbl HacTosiLm BYCTBOM KPACOK, Mbl 3HaeM
OrPOMHOE KOMIMYECTBO LBETOB 1 Pa3inyaem AECSTKU OTTEHKOB. ITO MIAHM-
ncTopust 41t 06N0KKI KaTanora npo CBET U LBET.

Liliya Nasirova, photographer

About our shooting: Color and Light. Our attitude to color is
a collection of associations and traditions that have been formed
over the years. We are surrounded by a real riot of colors, we
know a huge number of colors and distinguish dozens of shades.
This is a mini story for a catalogue cover about light and color.




KRAMBEKOBA
SJIbMIUPA,
BU3AXNCT

MpencraBbTe cebe, UTO MaKusX - 3T0 TO, UTO
eXe/[JHEBHO NPWUAAET BaM CUNTY, yBEPEHHOCTb, NOA-
LEpX1BaeT BaC W OTKPbIBAET BCe fBepu!

Kaxzablit fieHb, HaHOCS MaKusX, Bbl BbIbMpa-
eTe, Kakoit 0bpa3 npumepuTb Ha cebs cerogHs!
Bo3moxHo, 310 ByneT uieanbHbIi HIOL, @ MOXET,
gpkas nomada ugeta QyKcuM, WM YepHble
CTPEeAKMY rNa3, Wi BOBCE HeUTO Cynep3naTaxHoe!

(1na makusxa B TOM, UTO Bbl MOXKETE NpUMe-
pUTb Ha cebst ntoboit 06pas, uu HalTu ceoit Hero-
BTOPUMbIA YHUKANbHDIV CTUAb, W 3T0 ByaeT Balueit
CTUNBHON QULLKON.

He 6oitTecb 3kcnepumeHTOoB, BbipabaTbiBalite
y cebs xopolwnit BKYC W NomHuTe: uTobbl BbITh
M0 HACTOSILLEMY KPacuBOW, Bbl JOKHbI Npexae
BCEro CBETUTLCS M3HYTPK, a MOTOM YXe YKpaLuaTb
cebs CHapyxu.

Kambekova Elmira, makeup artist

Imagine that makeup is something that
gives you strength, confidence, supports
you and opens all doors on a daily basis!

Every day, when applying makeup, you
choose an image to try on for yourself today!
Perhaps it will be perfect nude, or maybe
bright fuchsia lipstick, or black arrows near
the eyes, or even something super-epic!

The power of makeup is that you can
try on any look, or find your own unique
style, and this will be your stylish chip.

Do not be afraid to experiment,
develop good taste in yourself and remem-
ber: in order to be truly beautiful, you must
first of all glow from the inside, and then
decorate yourself outside.

NJTb AP CALBIKOB,

Ctunb: B OCHOBHOM uepHo-Henas dotorpa-
dns, NobUT 3KCNepUMeHTUPOBaTb, He Cledyet
wabnoHam. BuntHas kapTouka - HeobbluHble
KOMNO3WLLAW, CBET U TEHN.

Unen Cotoza dotoxynoxHukoB Poccuiickoit
Qenepaumn,  COTPYAHMYAET € 3apybexHbIMN
NHOOPMALMOHHbBIMYM  areHTCTBamu, GnaroTopu-
TeNbHbIMN GOHAAMM.

(bemKa TBOPYECKOr0 NPOLLECCa CO3AaHMs 3CKN-
308 W MOLIHOV 0 bl OyLyLLIei KONNeKLMN Npoxo-
Anna B mactepckoit MapxamatxoH Ymaposoii.

Ildar Sadykov, genre and street pho-
tographer

Style: mainly black and white pho-
tography, likes to experiment, does not
follow patterns. The calling card is unusual
compositions, light and shadow.

Member of the Union of Photogra-
phers of the Russian Federation, cooper-
ates with foreign news agencies, charitable
foundations.

The shooting of the creative process of
creating sketches and fashionable clothes
for the future collection took place in the
studio of Markhamatkhon Umarova.



Ecam meHs cnpocsT, ectb m «mocT», coepuHsiowmii ranuio ¢
Y36eK1CTaHOM, S 0TBeUY, UTO 3TOT MOCT AEACTBUTENBHO CYLLECTBYET 1
aBnsetcs moum ropofom - Kaseproiil 3pecsc 2012 ropa B pernonax Kam-
nanust u Monuse HaxonuTcs MoueTHoe KoHcynbeTso Pecnybnnkm Y3be-
kuctaH. B nocnennue roabl, Gynyuu MoyeTtHbIM koHCynom Y36ekmcTana, s
c MoconbcTBom Y36exmcTaHa 3aaelicTBOBaN pecypebl CBOEI TeppuUTOpUN
LS OCYLLIECTBAEHWS AESTENbHOCTA N0 COTPYAHUYECTBY MEXaY AByMS
CTpaHamn B pasnnuHbix cdepax. B centabpe 2019 rona mapol axpu-
ca63a u Kaseptbl nognucany Cornaluenue o fpyx6e n COTpyIHUYECTBE.
[lokymeHT, nofnucanHbIi B ropoge TamepnaHa, 3atem 6bin A0oCTaBAeH
nocnom Otabekom Ak6apoBbIM 1 BpyUeH BO BpeMsi LEPEMOHMN B OYa-
pOBaTe/bHOM CpeaHeBeKOBOI fiepeBHe KasepTaBekkbsi, sBNsioLLeics
HaLWMOHaNbHBIM NamSTHUKOM. YHBepcuTteT Kamnanun «/lyumxn Ban-
BUTENIM» OYeHb aKTVBEH: TPY rofa Ha3al apXUTeKTYpHbIl dakynbTer,
6naronaps npodeccopy Vonarae Kanpurnvore, npesunenty LienTpa
tOHECKO B Kasepre, npoBen mactep-knacchl B pasHblx ropogax Y3be-
KucTaHa, a Gakynbtet noautonorim Jean Monnet npogen Be6rHapbl no
Typu3my. B 0bnacTy 1ckyccTBa My3eiiHbIi KoMNeKC KamnaHum coTpya-
Hiyaet ¢ MunwcTepcTBom KynbTypbl Y3bekucraHa B chepe pecTaspaLiy,
W Pa3nnyHble 3KCMepTbI U3 MOEro Per1oHa YuTanm NexLmin B TallKeHTe,
B 2017 romy u3BecTHblit y36eKckuit xynoxkHuk TypcyHanu Kyaves npunsn
yyacTve B breHHane coBpemMeHHOr0 WCKYCCTBa B koMmekce San Leucio
Belvedere. [ocynapcTBeHHbIA rOCTUHUYHBIA UHCTUTYT «Deppapuc» B

MEXAYHAPOOHDIE 3KCMEPTbI / INTERNATIONAL EXPERTS

V0C

MEXXY UTAJIUEIA
U Y3BEKUICTAHOM

If I am asked if there is a «bridge» connecting Italy with
Uzbekistan, | will answer that this bridge really exists and it
is my city - Casertal

Since 2012, the Honorary Consulate of the Republic of
Uzbekistan for the Campania and Molise regions has been
based in this city. In recent years, as the Honorary Consul
of Uzbekistan, I, with the Embassy of Uzbekistan, used the
resources of my territory to carry out activities for cooper-
ation between two countries in various fields. In September
2019, the mayors of Shakhrisabz and Caserta signed an Agree-
ment on Friendship and Cooperation. The document, signed
in the city of Tamerlane, was then delivered by Ambassador
Otabek Akbarov and presented during a ceremony in the
charming medieval village of Casertavecchia, a national mon-
ument. The University of Campania «Luigi Vanvitelli is very
active: three years ago the Faculty of Architecture, thanks to
prof. Jolanda Capriglione, president of the UNESCO Center
of Caserta, held Master classes in various Uzbek cities, while
the Faculty of Political Science «Jean Monnet» held webinars
on tourism. In the field of art, the Campania museum com-
plex cooperates with the Ministry of Culture of Uzbekistan
in the field of restoration, and various experts from




ButTopuo [Lxoppxu
MoueTHbIiA koHcyn Pecnybnukn
Y3bekucraH,

npe3uaeHT TanbsiHckol
denepauuy kypaiua u
TPaauLMOHHOI 60pbObI

Vittorio Giorgi
Honorary Consul of the Republic of
Uzbekistan,

President of the Italian Federation

of Kurash and Traditional Wrestling

BRIDGE
BETWEEN
ITALY AND

UZBEKISTAN

Kasepre opraHi30Ban YeTbipe Bbinycka «Henenv uta-
NIbSIHCKOM KyXHU B TatukeHTe» n 25 mapta 2021 ropa
BMecTe C [0CyAapCTBEHHbIM TEXHUYECKUM UHCTUTY-
ToMm «byoHappotu» B Kazepte nognucann Memopak-
[lyM 0 B3aUMOMOHMMaHWK C LLlaxpucab3om v 3aammh-
CKMM KONNeMKOM Typy3ma npu VHcTuTyTe passutis
Typu3ma Y3bexuctaHa. Tpoe TanaHTMBbIX yYeHNKOB
locynapCTBeHHOM  XynOXeCTBeHHOW LwKonbl «CaH
Jleyyo» NpuHSNM y4acTvie B MEMXYHaPOLHOM KOH-
kypce «XIl brennane netckoro TBopuectsa 2020» B
TatukenTe. Y3bekuctan noctosHHo yuactsyeT B Cpe-
AM3eMHOMOPCKOIH TypucTudeckoit bupxe Heanons
- [MaBHOI MeXXIyHapOAHOM TYPUCTUYECKOI ApMapKe
B LEHTPanbHoil 1 toxxHoi Utanuu. Ecan rosoputs 0
My3bIKanbHOI Chepe, TO HY>KHO YOMSHYTb CONPaHO
Tepe3y Cnapako, koTopast Aana KOHLepTbI 1 MacTep-
knaccol B Tawwkerte, a rpynna Nantiscia nputsna
yyacTie B 3amevarenbHom dectusane «LLlapk Tapo-
Hanapw» B (amapkaHze. 1470 kacaeTcs CnopTvBHOMO
cekopa, 10 B 2014 rogy 91 ocHosan WranbsHckyio
denepaumto kypalla B Kasepte, utobbl npoapurats
y30eKCKIA HaLMOHanbHbIA Bug, cnopta B Vtanuu,
KOTOpbIA Tenepb CTan MeXIyHaponHbIM  BIZOM
CnopTa: UTanbsiHCKash KOMaHa eXEerofHo y4acTsyeT B
MEX [lyHapOLHbIX COPeBHOBaHMsX N0 kypaty. B 2020
rony UranbsiHckast denepauns A3tono, kaparte 1 boe-
Bbix uckyccTs (FULKAM) nognucana cornaluenme o
cotpynxnuectee ¢ Qenepaumei [3t0a0 Y3bekuctaHa.
B BenukonenHom Koponesckom [Bopue B Kasepre,
KOTOPbIil &¥KErOAHO NPUHVMAET NOAMMIIMOHA MOCe-
TuTeneit, 8 ogHom 13 ero 1200 3a108, NOCBALLIEHHOM
Anexcannpy Benukomy, Bbl moxeTe nonobosaTbes
(peckoid, n3obpaxatoLLiel CLeHy CBafbbbl Mexzy
MaKeLloHCKUM Liapem 1 PokcaHoit - aouepbio bak-
Tpuiickoro Benbmoxi Okcuapra. Tak uto 310 Aeid-
CTBUTENbHO NpaBda, uto Kasepra - MoCT mexay
KemuyxuHon Cpemnv3emMHOMOpbS M KEMUYMKUHON
LleHTpanbHoit Asuu. 1 xouy BbIpa3uTb UCKPEHHIOKW
Bnarogaproctb rocnoguHy LUamenpamry Akybosy,
ocHoBateno «TEX AREA», 3a npenocTaBnexHyio mHe
BO3MOXKHOCTb pacckasaTb O Moeli [esTeNbHOCTH B
kauectBe KoHCyna Ha CTpaHuLiax 10ro MHTEPECHOro
YKypHana o TeKCTUNMbHOIA OTPaC/IN, KOTOPbIN CO Bpe-
MEeHeM CTaHeT IDEKTUBHbBIM KaHaNOM CBSI3M MeXTY
Y30EKCKMMI 1 UTaNbSIHCKMM NPEaNPUHUMATENAMM.

Tursunali Kuziev took part in the Bien-
nale of Contemporary Art in the San
Leucio Belvedere complex. The «Fer-
raris» State Hotel Institute of Caserta
organized four editions of the «Week
of Italian Cuisine in Tashkent» and,
on March 25, 2021, together with the
«Buonarroti» State Technical Institute
of Caserta, signed a Memorandum of
Understanding with Shakhrisabz and
Zamin College of Tourism, through
the Tourism Development Institute of
Uzbekistan. Three talented students
of the State Art School «San Leucio»
took part in the international compe-
tition «XII Biennale of Children’s Cre-
ativity 2020» in Tashkent. Uzbekistan
regularly participates in the Naples
Mediterranean Tourism Exchange - the
main international tourism fair in cen-
tral and southern Italy. If we talk about
the musical sphere, then we should
mention the soprano Teresa Sparaco,
who gave concerts and master classes
in Tashkent, and the Nantiscia group
took part in the wonderful Sharq
Taronalari festival in Samarkand. In the
sports sector, in 2014 | founded the
Italian Kurash Federation in Caserta to
promote the Uzbek national sport in
Italy, which has now become an inter-
national sport: the Italian team com-
petes annually in international kurash
competitions. In 2020, the Italian Fed-
eration of Judo, Karate and Martial
Arts (FI)LKAM) signed a cooperation
agreement with the Judo Federation of
Uzbekistan. In the magnificent Royal
Palace in Caserta, which receives half
a million visitors annually, in one of
its 1200 rooms dedicated to Alexan-
der the Great, you can admire a fresco
depicting a wedding scene between
the Macedonian king and Roxanne,
the daughter of the Bactrian noble-
man Oxyartes. So, it is really true that
Caserta is a bridge between the pearl
of the Mediterranean and the pearl of
Central Asia. | would like to express
my sincere gratitude to Mr. Shamsid-
din Yakubov, founder of TEX AREA,
for giving me the opportunity to tell
about my activities as a Consul on
the pages of this interesting magazine
about the textile industry, which will
eventually become an effective chan-
nel of communication between Uzbek
and Italian entrepreneurs.
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2016/17 | 201718 | 2018/19 | 2019/20 Zﬂg%? Z(I)\zpor{ln Muposoe
China 50 60 60 59 63 63 NpoN3BOACTBO
India 59 63 56 64 63 63
United States 37 46 40 43 32 32 XN0MnKa
Brazil 15 20 28 30 25 25 World Cotton
Pakistan 17 18 17 13 10 10 .
Uzbekistan 08 08 07 08 08 08 Production
Turkey 07 09 08 08 06 06
Australia 09 10 05 01 06 05 » ,
Greece 02 03 03 04 03 03 b
Benin 02 02 03 03 03 03
Mexico 02 03 04 03 02 02
Cote d'lvoire 01 02 02 02 02 02
Turkmenistan 03 03 02 0.2 02 02
Rest of World 21 23 23 25 21 21
African Franc Zone 11 11 11 12 10 10
EU-27 03 03 04 04 04 04
World 232 210 258 266 247 26
¥
\ ™
=
a
" i ]
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2016/17 | 201718 | 2018119 | 2019/20 | 2020/21 | 2020721
March April
United States 32 35 32 34 34 34
Brazil 06 09 13 19 22 23
India 10 1 08 07 12 12
Australia 08 09 08 03 03 03
Greece 02 02 03 03 03 03
Benin 02 02 03 03 03 03
Cote d'Ivoire 01 0] 02 01 02 02
Burkina 03 03 02 02 02 02
Mali 02 03 03 03 01 01
Mu POBOI7| 3KC|'|OPT Cameroon 01 01 01 01 01 01
Argentina 01 00 01 01 01 01
XJonKa Sudan 01 01 01 01 01 01
World Cotton Tajikistan 01 01 01 01 01 01
E Rest of World 13 12 13 12 10 1
Xports |t ican Franc Zone 10 11 11 10 10 10
EU-27 03 03 04 04 04 04
I World 83 91 91 90 97 99
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Muposoe
notpebnenue
XnonkKa

World Cotton
Consumption

million metric tons

2016/17 2017/18 2018/19 2019/20 2020/21 2020/21
March April

China 84 89 86 72 86 87
India 53 53 53 bk 53 53
Pakistan 2.2 24 23 20 22 2.2
Bangladesh 15 16 16 15 16 17

Turkey 14 16 15 14 16 16
Vietnam 12 14 15 14 15 15
Uzbekistan 04 05 06 07 07 07
Brazil 07 07 07 06 07 07
Indonesia 07 0.8 07 05 06 05
United States 07 07 06 05 05 05
Mexico 04 04 04 03 03 04
Turkmenistan 01 02 02 02 02 02
Thailand 03 02 02 02 01 01

Rest of World 19 19 19 16 17 16
African Franc Zone 00 00 00 0.0 0.0 00
EU-27 02 02 02 01 01 01

World Total 253 268 262 224 256 257

in Florida.
2016/17 2017/18 2018/19 2019/20 2020/21 2020/21
March April
China 1 12 21 16 24 26
Bangladesh 15 17 15 16 16 16
Vietnam 12 15 15 14 15 15
Pakistan 05 07 06 09 11 12
Turkey 08 10 08 10 10 10
Indonesia 07 08 07 05 05 05
Malaysia 01 02 02 02 02 02
Mexico 02 02 02 01 02 02
India 06 04 04 05 02 02
Egypt 01 01 01 01 01 01
Thailand 03 03 02 02 01 01
South Korea 02 02 02 01 01 01
Taiwan 01 01 01 01 01 01
Rest of World 07 07 07 03 07 07
African Franc Zone 00 00 00 00 00 00
EU-27 02 02 01 0. 01 01
World Total 82 90 92 89 97 99

Muposoii
umnopTt
Xnonka

World Cotton

Import

million metric tons

MepBbiii 3aperncTpupoBaHHbii cbop
ypoxas xnonka B CLLIA npousowen B
1556 ropy so ®nopupe.

The first recorded cotton harvest in
the United States took place in 1556



Cyns no apxeonoruyeckMm HaxopKam,
NI0AY Hauany BbIPALLMBATD XJIONOK eLLe
B NATOM TbICSYE/IETUN [0 HALLIEW 3Pbl.

Judging by archaeological finds,

people began to grow cotton as

early as the sth millennium BC.

DATE/ [lata Price/llena| Open/ High/ Low/ Price per
Otkpbitne | Makcumym | Munumym | kgin USD/
Llena3a1kr
B lonnapax
Jan20 6742 6931 7196 6741 148
Feb 20 61.80 6716 69.04 6017 135
Mar 20 5114 61.84 65.05 48.85 112
Apr20 5142 5081 5796 4836 126
May 20 5124 5138 59.85 5323 1,25
Jun 20 60.98 5173 6232 5121 134
Jul 20 6274 60.95 64.90 5953 138
Aug 20 65.26 62.62 0644 62.05 143
Sep 20 65.81 6512 66.93 6342 144
Oct 20 68.98 6591 7260 64.87 1,51
Nov20 72.24 68.62 1h.24 68.07 158
Dec20 718.24 7231 1837 71.08 172
Jan21 80.61 1848 83.05 7840 177
Feb 21 89.02 80.72 95.57 79.81 195
Mar 21 80.77 8941 9277 7111 177
Apr21 88.34 80.81 9166 7168 194

US Cotton
#2 Futures
Historical Data
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Komnarus World Textile Marketing
Agency obparunace K Aupextopy
komnarmy 000 «BAKAN TEX»

Borupy Myxutautosy c npocb6oyi
PAccKasarb 06 NCTopum CO3AaHNS
KOMMGHY, O IPOU3BOACTBE, G TAKKe O
NAGHAX Ha bynyLuee.

World Textile Marketing

Agency requested the director of
BAKAN TEX LLC

Botir Mukhitdinov to tell

about the history of the company,
production, and future plans.

Mouemy BApyr Takoe Ha3BaHue - «bakan»? Yro 3To 03Hauaer?

370 TypELKOE CTIOBO OUYEHb EMKOE U MMEET MHOTO 3HaueHwit. Koraa mbl Ha3biBann Komna-
Hto «bakaH», To UmMenn B BUY €ro B 3HAUYEHUM «IMAEP>, aCCOLMMPYS Er0 C KAYeCTBOM HaLLel
npozykumu. Hawla 3aaya - npou3BOAUTb BbICOKOKAUYECTBEHHYHO MPSiKY, KoTopast Bbl LieHnnach
He ToNbKo B Y36ekuctaHe nnu LleHtpanbHoit A3un, Ho 1 BO Bcem Mupe.

Kakue y Bac 6binu owywenus, koraa Bac HasHauanu gupektopom Bakan Tex?
Kak 370 6b1n0?

Komnaruv Bakan Tex u FT sgnstotcs uactbto Orient Group. Orient Group snaneet100% akumit
JaHHbIX komnarui. 1 crosiny uctokos Orient Group. MosTomy TyT Bce ynMpaeTcs B UCTOPHIO.

Koraa komnaHus Hauana pabotatb, 1 rie OHa 3aKynaeT X10MoK?

B aHBape 2018 rona komnaHus Hauana NpoU3BOACTBO NPSKK, @ B Mae TOro e roaa 33 eau-
HWLbI 060PYL0BaHNS y)xe paboTany Ha NonHyto MoLLHOCTb. A 310 B Mecsit 1200 ToHH npsikin. Mbl
MoKynaem camblil BbICLLIMIA COPT XnonkKa B byxape, Xope3me, a Takxke B Kallikaaapbe, 11 370 Ham
no3sonsieT cTabunbHo umeTh npogaku. Bec obbem npsikun 8 2021 roy NoNHOCTbIO NPOAaH.

Why suddenly such a name - "Bakan'"? What does this mean?

This Turkish word is very capacious and has many meanings. When we
called the company "Bakan", we meant it in the meaning of "leader", associ-
ating it with the quality of our products. Our task is to produce high quality
yarn, which would be appreciated not only in Uzbekistan or Central Asia, but
all over the world.

How did you feel when you were appointed director of Bakan Tex? How
was it?

Bakan Tex and FT are part of the Orient Group. Orient Group owns 100%
of the shares of these companies. | was at the origin of the Orient Group's
development. Therefore, everything here rests on history.

When did the company start operating and where does it buy cotton?

In January 2018, the company started yarn production, and in May of the
same year, 33 pieces of equipment were already operating at full capacity. At
full capacity reaching 1200 tons of yarn per month. We buy the highest grade
of cotton in Bukhara, Khorezm, as well as in Kashkadarya, and this allows us to
have stable sales. The entire volume of yarn in 2021 was completely sold.
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CkonbKo paboumx mecT co3pana Komnanus?

(C 2018 roma B Bakan Tex mbi cozpanu 496 paboumx mecr, 8 FT
okono 300. Mbl Bcerfia cTpemmumest co3nasatb Bce bonblue pabounx
MECT. 370 OfIIH U3 HALLNX MPUHLMNOB.

Mbi 3Haem, uto y Bac pa6orator akcnmatbl. Pacckaxmure
HEMHOTO 0 HUX.

[lla, 8ol npasbl, 8 Bakan Tex pabotatot natb cneumanucto u3
VIHEW, OLMH 13 KOTOPBIX ABASIETCS AUPEKTOPOM NPOU3BOACTBA, BTO-
POVt - HauanbHNK NabopaTopuu, TPETUIH KOHTPONMPYET INEKTPOHNKY,
KOTOpO# CHabxkeHo 06opynoBaHWe, elle ABa CNeLManucTa pykoBo-
IAT [iByMs cMeHamu. W o ceumanuct u3 Typuun, KoTopbIi aBAs-
eTCs 3aMeCTUTENEM reHepanbHOro AMPEKTOPa N0 NPOU3BOACTBY.

CKonbKo TOHH NPSXXY KOMNaHWs Npou3BoauT ceityac? Ectb nn
poct B 06bemax?

ExxeronHo mbi Bbinyckaem 14 400 ToHH rpebeHHOR KOMNAKTHOI
npsku Ne30/1 u Ne36/1, 7o ectb 40 ToHH npsiku B AeHb. Hale obopy-
[L0BaHue No3BoNsieT paboTath MoKa B Takux 06bemax.

Pacckaxute 06 o6opynoBaHum Ha pabpuke.

[peanpuaTHe OCHALLLEHO eBPONEACKIMI TEXHONOTUSMH, TAKUMMI
kak Trutzschler, Zinser, Saurer u Schlafhorst. Crout otmetuTb, uto 96%
MPON3BOACTBA aBTOMATM3MPOBaHo. Kpome Toro, Bce 06opyLoBaHue
MOZK/MIOUEHO K CEPBEpY, UTO MO3BONSET MOHUTOPUTD Er0 U BUAETH
3G eKTUBHOCTb BCel paboTbl. B cepsepe coxpaHsieTcst UCTOpus Kax-
J10r0 N10TTa: U3 KaKoro per1oHa Bbin 3akynneH Xnomnok, kakoro copTa
ML,

Mpu cboe 06OpyLOBaHNA Mbl MPOCTO laeM NOCTABLLMKY JOCTYN
K HalLemy CepBepy, U OH BepUGMLMPYeT Kaxablli U3 HUX U AaET CBOe
3aK/I04eHVe.

Kakue cepTudukatbi umeer npopyKuus KomnaHum?

C 2018 roma Hawa komnaHus umeet ceptudmkar Oeko - Tex
Standard100.

How many jobs has the company created?

Since 2018, we have created 496 jobs in Bakan Tex,
about 300 in FT. We always strive to create more and more
jobs. This is one of our principles.

We know that you have expats working for you. Tell
us a little about them.

Yes, you are right, Bakan Tex employs five specialists from
India, one of whom is the director of production, the second
person is the head of the laboratory, the third one controls the
electronics that the equipment is installed with, and two more
specialists manage two shifts. There is one more specialist from
Turkey who is the deputy general director for production.

How many tons of yarn does the company produce
now? Is there an increase in volume?

We annually produce 14,400 tons of combed compact
yarns Ne3o/1 and Ne36/1, that is, 40 tons of yarn per day.
Our equipment allows us to work in such volumes so far.

Tell us about the equipment in the factory.

The company is equipped with European technolo-
gies such as Trutzschler, Zinser, Saurer and Schlafhorst. It
should be noted that 96% of production is automated. In
addition, all equipment is connected to the server, which
allows you to monitor it and see the effectiveness of all
work. The server stores the history of each lot: from which
region the cotton was purchased, what sort, etc.

In the event of a hardware failure, we simply give the
supplier access to our server, and he verifies each of them
and gives his opinion.

What certificates does the company's products have?

Since 2018, our company has been awarded the Oeko
- Tex Standard 100 certificate.



B kakue cTpaHbi Bbi akcnopTupyerte?

Mbl 3kcnopTupyem Haty npopykumio B lonbluy, MakenoHuto,
Moptyranuio, Poccuto, Pecnybnuky Kbiproiactan, Typunto, Makuctan,
Kuraiin Erunet, koTopblii SBNSETCS 51 HAC HOBbIM pbIHKOM. Kpome
TOrO, y HaC MMetoTCs npeacTaBuTenbcTsa B Monblue, Poccum, Typumn,
Kutae u Erunre.

B kakux BbicTaBKax yuacTBOBasa KoMnaHus?

Mbl 0 MaHLemun exeroHo Y4acTBOBanM B MEMyHApOAHON
BbicTaBke «TekcTinb nernpom» Mockse v 3aHUMany nnotaas B 80 ke.m.
Hawweit 3anaueit bbino 3asiBiTb 0 cebe 1 nposectin B2B Bctpeun ¢ noten-
LMaNbHbIMI NOKYNaTENsIMA.

HanaxeHo nu coTpyaHMUECTBO C KNactepamm?

[la, mbi pabotaem c knactepamu: B byxape 3to «WBM ROMITEX»,
Chirogchi-Klaster n Amir Tex - B Kawkagapbe, WBM Qo'shko'pir
(laster - B Xope3amckoit 1 APK Bekabod B TawkeHTckoit obnactsx.
CopeficTByem um B Bonpocax 1abopaTopHOi NPOBEPKM KauecTsa.

Mpunumaete nn Bbi cTypeHTOB Ha NpaKTUKY?

Y Hac ecTb [OrOBOPEHHOCTb C TALLKEHTCKUM MHCTUTYTOM Tek-
CTWNbHOI U NErKoA MPOMbILLAEHHOCTU. KaX bl rof Mbl npura-
LIaem CTYOEHTOB Ha MPaKTWKY, MPOBOAMM MHCTPYKTaX N0 MPon3-
BOACTBY, NS 3TOMO Y HAC eCTb CneLmanbHblii yuebHblit knacc. Mocne
OKOHYaHWsi NPAKTUKK, Mbl 6epem ux Ha pabory.

Ectb am B nnanax Bakan Tex yctaHoBuTb, K npuMepy, TKaLKyto
nuuuio? linu npousBoauTb TpUKOTaXKHOE NonoTHo? Jlubo kpawue-
Hue npsxn?

B Hawwmx nnaHax - pa3suBaTb BTopoe npeanpustue FT. Yeenn-
4nTb 0BbEM NPOU3BOACTBA MHEBMONPSANUIbHO Npsixi ¢ 45 1o 100
TOH B ZieHb. [laHHbii npoexT byaet peann3osaH o koHua 2022 ropa.

W nocnepHee, onuwwmte kopotko Bakan Tex.

Ecnm B Tpex cnoBax, To 370: KaUeCTBO, CTabUNbHOCTb, OTBETCTBEH-
HOCTb.
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Which countries do you export to?

We export our products to Poland, Macedonia, Portu-
gal, Russia, the Republic of Kyrgyzstan, Turkey, Pakistan,
China and Egypt, which is a new market for us. In addition,
we have offices in Poland, Russia, Turkey, China and Egypt.

What exhibitions has the company participated in?

Before the pandemic, we annually participated in the
international exhibition Textile Legprom, which occupies
an area of 8o square meters in Moscow. Our task was to
make ourselves known and conduct B2B meetings with
potential buyers.

Is there a cooperation with the clusters?

Yes, we work with the following clusters in Bukhara,
these are WBM ROMITEX, Chiroqchi-Klaster and Amir
Tex in Kashkadarya, WBM Qg'shko'pir Claster in Khorezm
and APK Bekabod in Tashkent regions. We assist them in
laboratory quality control issues.

Do you conduct internships for students?

Yes, we have an agreement with the Tashkent Institute
of Textile and Light Industry. Every year we invite students to
practice, we give instructions on production, for this we have a
special training class. At the end of internships, we hire them.

Does Bakan Tex plan to install, for example, a weav-
ing line? Or produce knitted fabric? Or yarn dyeing?

[t doesn't. We plan to develop a second FT facility. To
increase the production of rotor-spinning yarns from 45 to
100 tons per day. This project will have been implemented
by the end of 2022.

And lastly, describe briefly Bakan Tex.

In three words, these are: quality, stability, responsi-
bility.
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000 «PAHTAMASH)» - 3TO BbICOKOTEXHOIOrMYHOE NPON3BOA-

CTBO 060pPYAOBaHUS ANIS1 XJIOMNKOOYMCTUTENIbHOW OTpachu,

Bbinyckatow,ee 50 HaumeHoBaHUA MalumnH 1 2000 3anacHbIX
yacTteu K HUM.

LD>XMH NUNbHbIN

PAHTAMASH An-90, An-137, An-150

[lna oTaeneHusa BOOKHA OT CEMAH cpeaHe-
BOJIOKHWUCTbIX COPTOB X/I0NYaTHMKa.

BeHTUNSATOP LEHTPOGEXKHbIN
1BU, BLI-10M, BL-12M, L17-25-12.8,
YBI, YBLL-22M.

[ns pa6oTbl B cucTeMax oTcoca Bo3gyxa
OT KOHAeHcopa 6aTapen BOJIOKHOOYMUCTU-
Tenen, NHeEBMaTUYECKOro TpaHCNOPTUPOBa-
HUSI XNonKa-cbipLa.

+998 71 2952222 +998 90910 15 00
+998 98 307 75 88 +998 99 999 52 52

www.pahtamash.uz

JInHTep NubHbIN

PAHTAMASH SL-160 n SL-200, 5J111

Lna nepBoro n BTOPOro CbeMOB JIMHTA
nocne OXWHWUpPOBaHUA B HernpepbiBHOM
TEXHOJZIOrM4eCKOM rpoLiecce XJIornKoo4unc-
TUTENIbHbIX 3aBOA0OB.

KoHaeHcop BonlOKHa

PAHTAMASH 8KB, 5KB n 1KBY

[ns oTaeneHnsa BOJIOKHA OT TpaHCMOPTH-
pyloliero Bosfayxa W YMNIOTHEHWUA ero
B HeMnpepbIBHbIA XOJICT.

El r. TawkeHT, BeKTeMupcKkum p-H.,
v yn. Ynpuuk 6yim, a. 13 "A"

] uz.mahtamash@mail.ru




/v

World Textile Marketing Agency

10:00 B14:00
B10:00 t G”T llllll( : =
vennkyer mmnonmeemea e HINDEX "3
XJIOMOK Nno cnep,ylou.wlM CTpaHam:

YOBEKHCTAH GLUA HHAMA MAKHGTAH TYPUHA BPASHIHA

KPOME TOro, COOBLUAET CAMbDbIE CBE>)KUE HOBOCTHU N
UHTEPECHDIE ®PAKTbI B OBJIACTU JIEFr KON NPOMBILUJIEHHOCTMU,
A TAKOKE NYBJIMKYIOTCSH KOJIJIEKLINMN DDELUH-ON3SANHEPOB.

Eliviarkets




N/ | VHTEPBbIO / INTERVIEW

"uPAXTAKOR

vY;lTEKS

Komnarus World Textile
Marketing Agency
0bpatnnack K GUHaHCOBOMY
NVPEKTOpPY X/10MKOBOrO
knactepa (1000 «Paxtakor
Teks» Canpakmanto
Caupakbaposuuy
[xabbapoBy ¢ Npocbboil
DAaCCcKasaTb 0b nctopum
CO3AaHMs KNactepa, o
NpsAnIbHOM habpuke,

a Takxke 06 3kcnopTe
NPOAYKLMN.

World Textile Marketing Agency
requested the finance director of
cotton cluster JV LLC «Paxtakor
Teks» Saidkamal Jabbarov to tell
about the history of the cluster,
about the spinning mill, as well as
about the export of products.
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B kakom ropy 6b1n co3pan Paxtakor Teks?

Csoto pesatenbHoctb CM 000 «Paxtakor Teks» Hauano B mae 2017
roga B Maxtakopckom paiiore [Dku3akckoit 06nactu. CrpoutenscTso
Benocb B Teuerne 2017-2018 rogos. 0613 CTOMMOCTb UHBECTULMIA
coctasnsna 24 mnx gonnapos CLUA.

When was Paxtakor Teks established?

JV Paxtakor Teks LLC began its activities in May 2017 in
the Pakhtakor district of the Jizzakh region. The construc-
tion was carried out during 2017-2018. The total invest-
ment cost was USD 24 million.




Exxemecsquno npomssoantcst 650 TOHH KapaHON
NpshXu B AnanasoHe Homepos ot 16/1 10 36/1 -
TKaLLKas 1 TPUKOTAXKHAS.

Kakyio nnowapb nmeet knacrep 1 ckonbko pabounx mect Boi cospanu?

CornacHo npotokony Kabunera Munuctpos Pecnybnukn Y3bekuctan 3a N°03/1.2086 or
09.04.2020 ropa, knacTepy BblfeneHa Tepputopus obiueit nnowanbto 11 200 ra Ha Gbrouepc-
Hoit ocHoBe. B knactepe co3paqo 900 pabounx mecr.

Kakoit 06bem xnonka-cbipua Bbl npoussoaute u kakoro copra?
Y Hac npou3BOANTCS XNOMOK-ChipeL, BbicLuero v nepsoro copta o6bemom 26 000 ToHH B rop,

Mpopaete nu Bbl xnonok-cbipew, Ha BHYTPeHHMiA pbIHOK?
Xnonok-coipew, nepepabaTbIBaeTcs 1 UCONb3yeTcs Ha NpsiAnbHON habpuke, npuHaane-
KLl CaMOMy KNacTepy.

CkonbKo ToHH npsixku Bbl npoussoauTe B MecsiL, U Kakoro Buaa?
ExxemecsuHo npoussoantcs 650 TOHH KapaHOil Npsxu B AnanasoHe Homepos o1 16/1 o
36/1, a TaKxe - TKaLKas 1 TPUKOTaXKHas.

What is the area of the cluster
and how many jobs have you cre-
ated?

According to the protocol of the
Cabinet of Ministers of the Republic
of Uzbekistan No. 03 / 1.2086 dated
09.04.2020, the cluster was allo-
cated an area of 11,200 hectares on a
futures basis. The cluster has created
900 jobs.

How much raw cotton do you
produce and what kind?

We produce raw cotton of the
highest and first grade in volume
26,000 tons per year.

Do you sell raw cotton to the
local market?

The raw cotton is processed and
used in the cluster's own spinning mill.

How many tons of yarn do you
produce per month, and what kind?

650 tons of carded yarns are
produced monthly, in the range of
numbers from 16/1 to 36/1, as well as
weaving and knitting.

What kind of equipment do
you use?

Modern technological equipment
from leading world brands such as
RIETER, MURATA, USTERTECH-
NOLOGIES and TEMSAN is used in

the production process.
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Kakum o6opynoBanuem ocHaweHa Bawa d¢abpuka
(6penppl, cTpaHbl)?

B npou3BoaCTBE NPUMEHSETCA COBPEMEHHOE TEXHONMOM-
yeckoe 060pya0BaHNS 0T BELYLLMX MUPOBbIX BPEH/0B, TaKMX
kak RIETER, MURATA, USTERTECHNOLOGIES 1 TEMSAN.

Ectb nuy Bac ceprudpukartnbi kauecTBa, u kakue?

Hamn 6bin nonyued ceprudmkar Oeko-Tex Standard 100 -
Mapka, KoTopast aeTcs Haubonee W3BECTHbIM W yCneLLHbIM Mpo-
W3BOLWTENSIM TEKCTUMbHBIX MaTepUanos, NPOTECTUPOBAHHBIM Ha
Hanuume BpedHbIx BelLlecTs v cybctaLmit. Oeko-Tex y3HaBaemas
noTpebUTeNaMIA MapKa, KOTOPast CYXKUT Takyke LONONHUTENbHbBIM
NOLTBEPKAEHVEM KAUECTBA NPOLYKLIM AN NPOV3BOAUTENEN.

Ha kakom o6opynoBanuu Bbi Tectupyete npsixky?
Ha o6opynosaHuu komnarun USTERTECHNOLOGIES.

B kakyto cTpaHy 6bin Baw nepBbiii akcnopr?
B anBape 2019 roia Mbl 0TNpaBMAY Nepeyto NapTuto npo-
IyKLAW B Kntait.

CkonbKo npoueHToB npsxu Bl npopaete Ha BHYTpeH-
HeM pbIHKe?

Mpomykums npennpusTus, obnagatollero ceptnduka-
Tom OEKO-TEX, nonb3yetcs 60abluMM CNpocoM Ha MUPOBOM
poiHke. B Teuenne 2019-2020 rr. oHa 3kcnopTpoBanach B
ctpaHbl CHI, Typumio, Kuai, ipan u tanuio 8 kauecTse roto-
goro nonotHa. B 2020 rogy akcnopt npuHec Ham 1o 16 muanu-
oHoB fonnapos CLUA, a BHyTpeHHeit pbIHOK Mbl 0becnedunm
NPsKel Ha Cymmy 7 MApL, CyMOB.

Kakosbl nnanbi Ha 2021-2022 roabi?

B 2020 ropy mbl Hauanu paboTy Haf NPOEKTOM BTOPOIA
nnHm no npon3oacTay100% rpebeHHO KOMNAKTHOM NPSKL.
3akoHuuTb NpoekT nnanupyem 8 2022 rogy. B Hawm nnaHbl
BXOLMT KOMMNEKCHas nepepaboTka Xnonka Cbipua, HaumHas
0TnepepaboTKy CEMSIH 11 [0 TOTOBOA TEKCTUABHOI NPOAYKLMN.

What equipment do you use for yarn testing?
The equipment of the USTERTECHNOLOGIES com-

pany.

Where did you export for the first time?
We sent the first batch of products to China in January
2019.

What percentage of yarn do you sell on the local
market?

The OEKO-TEX certified products are in great demand
in the world market. During 2019-2020 it was exported to
the CIS countries, Turkey, China, Iran and ltaly as a fin-
ished fabric. In 2020, exports contributed up to 16 million
US dollars, and we provided the local market with yarn
worth 7 billion soums.

What are the plans for 2021-2022?

In 2020, we began to work on a second line for the
production of 100% combed compact yarns. We plan to
finish the project in 2022. Our plans include complex pro-
cessing of raw cotton, from seed processing to finished
textile products.

650 tons of carded
yarns are produced
monthly, in the
range of numbers
from16/1to 36/1

- weaving and
knitting.



GLOBAL TEXTILE GROUP o

The mills are equipped with the machines of
Global Textile Group is one of the leading
textile companies in Uzbekistan,
which has spinning mills, fabrics
dyehouse, ginnery and its own ‘
cotton fields with integrated drip irrigation system.

the following leading world manufacturers:

Rieter (Switzerland)

Uster (Switzerland)

Murata (Japan)

The company operates in compliance with environmental Thies (Germany)

practices and in compliance with social Mayer&Cie (Germany)

responsibility program. G I_o BAI_ TEXTI I_E Santex (Switzerland)

- '
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-

tons per year/TOHH B rog

yarn / npshka

F_L

7500

tons per year / TOHH B rog,

knitted fabric

N L / monoTtHo
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EXpOI’t geog raphy KomnakTHo-rpe6eHHas npshka / Combed compact yarn
leorpadusa skcnopTa KappgHas npsika / Carded yarn
Ne20/1 - Ne40/1

Typuma, Kutan, Poccus, CMecoBas npsia / Blended yarn
Monbuwa, Benapbe, Erunert, OA3, BaHrnagew, CypoBble nonotHa:  CynpeMm, UHTepnok, PubaHa,
CHI, MongoBa, YKpauHa, lNakncrtaH Kalukopce, ®ynn nankpa, MNuke, Pytep
Turkey' Chinav RUSSiav pOIandv Belarus' Egypt, UAE, Raw knitted fabrics: Supreme, Interlock, Ribana,
Bangladesh, CIS countries, Moldova, Ukraine, Pakistan Kashkorse, Full lycra, Pique, Footer

9 \& >4 &

o © +99899 0292929 info@global-textile.uz
TawkeHT 1 ®epraHa o © +99899 0292924 marketing@global-textile.uz
Tashkent and Fergana +99871 2318601 www.global-textile.uz




CTATUCTUKA / STATISTICS

OVID-19

/1 3ABOTHI TIOTPEBUTESEN B UTANUN

NMPOLEHTTEX, KTO OYEHD OBECIIOKOEH
MAHJIEMUEN KOPOHABMPYCA COVID-19
(M0 BO3PACTY):

/E‘thaCT/ 14-24 30% PERCENTAGE WHO

ARE VERY CONCERNED
ABOUT THE COVID-19
- o
el 58% CORONAVIRUS
PANDEMIC (BY AGE):
16%

NOTPEBUTENU CHUTAIOT Consumers rate

clothing made

OLEXAY U3 XJIONMKA CAMOWN  from cotton the

most comfortable

YAOBHOW W BE3OMACHOM i ihe cafost

AN0MoK 12%
Cotton | /',
Cnanpgekc 15%
Spandex NI 1%
Q/qubyﬂo?Hbmbl
[Tonnacte 13% ery comfortable
Polyester NI 11
0 [ 1]
PaliOH/BUCK03a 127 Ouerb be3onacHblil

Rayon/Viscose - Very safe



COvID-19

& CONSUMER
CONCERNS IN
ITALY

Kak Tpatart peHbru

notpebutenn:

Most consumers are
pending less money than

before %e pandemic:

O/ patarbonblue, yem o
naHaemnn
spending more than
O before the pandemlc
O TPATST MEHbLUE, Yem 10
naHOeMmnm
spending less than
Obefore the pandemlc

Q / paratnpumepro
CTONBKO ke, CKOﬂ bKO 110
naHaemuy

0 spendm about the

same as efore the
pandemic

[lponoBOnLCTBEHHbIE
T0Bapb! (50%) 1

TOBApb! AN% AOMA
(42%) aBngioTCs
KpYMHEeLIUMY
KaTeropusmu
[OMOMHNTENbHbIX
DACcXoa0B

Groceries 50% and Household
Supplies 42% are the largest cate-
gories for extra spending.

lorpe6butenu nposoast s ntepHete
AONOJIHUTEJIbHOE BpeMS CieyloLnum
obpasom:

Consumers are spending extra time
online doing the following activities:

o I'IOTpe6I/ITeJ'IeVI [eNaKTB
WHTepHeTe nokynok bosbLue,
Yem 110 NaHaemum
Of consumers are shopplng

onlme more than before
the pandemic

81% 14% 66%

YUTAKOT/CMOTPAT  CMOTPST BUAEO/ CMOTPSIT BILEO Ha
HOBOCTHU dyano Yatbl C Facebook

Reading/ APY3pAMA W \watching vide-
. g vide
Watching the Vi dceM/lfL\eMd os on platforms
News ideo/Audio %
chats with Facebool
friends and A
family

o OXUAK0T, uTo STOT OnbIT
I/IBMQHI/ITCI'IOCO CoBepLLeHN
MOKYMOK B ynyLuelv\
expect this experlence to

change the way they shop
in the future.



COMPANY

SHARQ ALO TEX

CMN OO0 «SHARQ ALO TEX» 6b110 OCHOBaHO

17 ceHTa6p4a 2015 roga. OCHOBHbLIM BUOOM
OeaTeNbHOCTU NpennpuaTns 6oi10 onpegeneHo
NMPOU3BOACTBO TEKCTUbHOM NMPOAYKUUWN.

«Sharg Alo Tex» JV LLC was founded on
September 17, 2015. The production of textile
products was determined as the main activity
of the enterprise.

S >

MouwHoCTb B rog,
Capacity per year

500+ 6

uBeToB / colors

Konnekuwusa / Collection

M/H.N/M TKaHel /
min. meters of fabrics

TKAHb:
xfionyatobyMaxkHas, BUCKO30-nonmadpupHag,
nonnadupHas, cMecoBad rMagKoKpalleHas.

BUObl OTOEJIKW:
BoOoOMacnooTTafIKuBatkoLlad, NPOTUBOKUCIOTHaS,
orHesallMTHas, MasioycagouHas.

TUMbI KPALLEHUI:
aKTUBHO-gMCNepcHoe 1 KyboBoe.

LWIMPUHA: Makcnmym 180 cm

YCAOKA: 1. crtaHpapT: 2.5-3%
2. no Tpe6oBaHuto: 1-1.5%

FABRIC:
cotton, viscose-polyester, polyester, dyed
blended.

TYPES OF FINISHES:
water-oil-repellent, anti-acid, fire-retardant,
low-shrinkage.

TYPES OF DYES:
active-dispersed and vat.

WIDTH: Max: 180 sm

SHRINKAGE: 1. Standard: 2.5-3%
2.0n demand: 1-1.5%

OBOPYOOBAHUE

EQUIPMENT

KYOTO
FOSTER
TEXTILE
MACHINERY




leorpaduma skcnopTa
Export geography:

Poccusa / Russia
AsepbaligxaH / Azerbaijan @
KasaxcTtaH / Kazakhstan A

WWW.ALOTEX.UZ

E margilan_bt@mail.ru

b

fitig

e

EdBa

+998-93-480-98-81
m +998-90-581-45-85
+998-90-231-58-85

Republic of Uzbekistan, Fergana region
Margilan, B. Margiloniy str., building No. 440-B

Pecnybnunka Y36ekucrtaH, PepraHckasa obnactb
r. MaprunaH, yn. 6.Maprunonunn, pom N2440-b.
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Koponesckuit komnnekc Can-Jleyuo - 1om Lienka 1 paBeHCTBa.

B Kasepme wikona
npooonxcaem

mpaouyuro

HAIS

BEPIHI

LLlenk u uctopws, Kpacota 1 Bennyme.
[TpeeMCTBEHHOCTb B CerofHsilLHeit tanu,
koTopas korfa-To Bbina HeanonutaHckum
koponescTBom. B BocemHafuaTom Beke
AuHactus bypboxos npuHecna B ropog
Kasepra Benukonenwe, Bnactb, 6oratctso
W WCKYCCTBO: OT npekpacHoro Kopones-
ckoro aBopLia (Reggia), co3nanHoro, ytobbi
CTaTb KOpO/IEBCKOW pe3nfieHunert HoBOW
cronuupl, fo Koponesckoro Kommnexca
(CaH-leyyo, noma reHpepHoro v couyanb-
HOro paBeHCTBa, rAe MPOM3BOAAT Camblil
LparoLeHHblil 1 W3BECTHbIA Ha 3anage
wenk. Uctopus Can-Jleyyo Hauanacb B 1750
rony, koraa ropy CaH-Jleyyo kynun koponb
Kapn bypboHckuit. 3nech Takxe Haxoam-
nacb pesufeHuMs npuHUeB AkBaBuBa,
Ha3biBaemast Jlo benno 3ee, notomy uTo oHa
BO3BbILLIAETCS HE TOMbKO Haf, BENMKOIA paB-
HUHOW Ka3epTa, Ho u Haj, HeanonutaHckum
3anuBom ¢ ocTposamu Kanpu u Wckbs Ha
ropusonTe. Buana npuHues AksasuBa BO
Bpems npasnexns OepanHanaa IV bypbora
Bbina OTPEMOHTMpOBaHa M CTana HOBOIA
KoponeBscKoi pesupeHumeit. Pabotbl no
MOZEPHV3aLMUM, KOOPANHIPOBaHHbIE apXV-
TekTopom ®paruecko Konnexkuuxu, 3aBep-
wunnco 8 1786 rogy. bbinm nocTpoeHbl He
TOMbKO anapTameHTbl 4191 roCynapei, HO
W, 4TO CTano nepsoii B0NbLIOA HOBOCTbIO,
MOMELLEHUS A9 NPOU3BOACTBA TEKCTUAS.
Koponesckas pe3naeHLys, Takum 06pasom,
CoCyLLecTBOBana C NpsianabHoi Gabpuko,
a[MVHUCTPATVBHbIMM MOMELLEHNAMY,
MOMELLEHUAMN  OBbIYHOW  LUKOMbI, OpY-
XerHOW Nanator, NPUXOLCKON LiepKOBbIO
W CBALLEHHMKOM. 3T0 Bblnyu nepsble wWwarm
K co3gaHuio Koponesckoro komnnekca
CaH-Neyyo.

Silk and history, beauty and
grandeur. Continuity in today's
Italy, which was once the Kingdom
of Naples. In the 18th century, the
Bourbon dynasty brought splendor,
power, wealth and art to the city of
Caserta: from the beautiful Royal Pal-
ace (Reggia), created to become the
royal residence of the new capital,
to the Royal Complex of San Leucio,
home of gender and social equality,
where the most a precious and well-
known silk in the West. The history
of San Leucio began in 1750, when
King Charles of Bourbon bought
Mount San Leucio. It also housed
the residence of the princes of Aqua-
viva, called Lo Bello Zee, because it
rises not only over the great plain
of Caserta, but also over the Gulf
of Naples with the islands of Capri
and Ischia on the horizon. The Villa
of the Princes of Aquaviva was ren-
ovated during the reign of Ferdinand
IV of Bourbon and became the new
royal residence. The modernization
work, coordinated by the architect
Francesco Collecini, was completed
in 1786. Not only were apartments
for the sovereigns built, but also,
what was the first big news, premises
for the production of textiles. The
royal residence thus coexisted with a
spinning mill, administrative offices,
the premises of a regular school, the
armory, a parish church, and a priest.
These were the first steps towards
the creation of the Royal Complex
of San Leucio.

The Royal Complex of
San Leucio is the home
of silk and equality.

In Caserta, the school

continues the tradition
NADIA VERDILE




Haps Beppun,

ncaTesb 1 KyPHANWCT, Hanucana ABaauats

KHIT, 1 MHOT Ve 13 ee 3cce Bbinn onybMKoBaHb

B HaLIMOHAMbHbIX Y MEXMYHAPOAHbIX KypPHaNaX.
BbicTynas Ha KoHbepeHUusx 1 yuebHbIx cemuHapax
KaK MCTOPYK, OHa B TEYEHIE MHOTIX JIET UCC/Iefl0BaNa
MCTOPUM SKEHLLVH.

Nadia Verdil,
writerand journalist, has written twenty books
and many of her essays have been published in

national and international magazines. Speaking at
conferences and training seminars, as a historian, for
manyyears she devoted her research to rewriting the
History of Women.
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B 370M HeobblyHOM
mecte c1//3 ropa
NPOV3BOAST LLESIK.
OyeHb yncTbIi.
BenukonenHbii.
[1paroueHHbIi, Kak 1
MHOTOe pyroe.

Silk has been
produced in this
unusual place since
1773 Very clean. Great.
Precious, like so much
more.
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Mer npomomkunu  cTpouTent-
cTBo paboumx ksapranoB (aH-Kapno wu
(CaH-OepanHaHao, NOCBALLEHHBIX CBSTHIM,
ybe ums Hocunm koponn MepanHanzo n
Mapus KaponuHa. B Hux 6binm noctpoeHb
[10Ma, N0fapeHHble racyAapCcTBOM TKayam
W TKauyuxam, a TaKxe MONOAbIM CEMbAM.
370 6binM ynobHbIE AOMA C 0YEHb BbICO-
Knmun noTonkamm (Tak Kak B HUX SOSKHbI
BbINN HAXOANTBCS CTaHKM), C KamMHaMN
B KaX[0i KBapTUPe, NPUTrOLAHBIMI TaKxe
NS BapKM LUENKOBbIX KOKOHOB. Bce 3Tanbi
npoLecca Npou3BOACTBA LUEKa NPOXO-
aunn 8 Koponesckoi konorun Cau-Tle-
y40 - OT pa3BefeHus LIeaKonpsga Ao
NPSAEHNS W NPOM3BOACTBA TKAHM. JTOT
yronok KoponescTBa Ha HeCKoNbko net
ctan $opnocTom CoLManbHol cnpases-
NNBOCTM, ONULIETBOPSIOLLMM NPOCBELLIEH-
Hblii fecnoTusm. Koponesckuii komnaekc
CaH-Jleyuo  Obin NpOM3BOACTBEHHBIM
noceseHnem,  MOCTPOEHHbIM C LEfblo
YAYYLIEHNS  3KOHOMUYECKMX  YCNOBHIA
rocynapcrea 6narofaps npou3BOACTBEH-
HOit Nporpamme, cnocobHol 3KCNopTMpO-
BaTb NPOAYKT 3@ Npedenbl KoponescTsa
M03BONSIOLLEN HA BCEX COLMabHbIX ypOB-
HSX COXPaHsTb CNpaBef/IMBOe U HOBATOP-
CKoe pacnpefieneHne oxofos v Borat-
ctBa. Koponesckuit komnnekc Can-Tleyyo
PEeryaupoBancs 3akoHOM, BBEEHHbIM
koponesoi Mapueit KaponuHoii, koTopbiit
aHHYNMpoBan TbicayeneTHne 0Bbluan u
HecnpaBeannBOCTb, OT KOTOPbIX CTpa-
[anu XeHLLMHbI; 3[ecCb OHW nepecTanu
BbITb NOAYMHEHHBIMU Ha IOPUANYECKOM,
aAMUHNCTPATUBHOM, CEMEITHOM YPOBHE U
UMenu Te xe NpaBa v 06S3aHHOCTH, UTO U
MY>KUMHbI.

370T 3aKOH BBEN HEMbICUMbIE MO TeM
BPeMeHaM CoLManbHble CUCTEMbI: MOMOLLb
0T poxaeHns [0 cmepTn, BpauHas Haf-
6aBka, NpufaHoe A9 HOBOPOXIEHHOTO,
becnnatHas v obsi3aTenbHas LWKona, nnat-
HOE YYEHMYEeCTBO Kak ANS XXEeHLUNH, TaK
W ONS MYXYUH, WX NOMHOE PaBEHCTBO B
paboTe, NeHcKs A9 BAOBbI, Kacca B3almo-
nomoLLy, 6ecnnaTHble NoXopoHbl, becnnat-
HOe ¥ NOCTOSIHHOE NoNb30BaHue Aomom. OH
TaKXXe rapaHTMpOBan KBapTnaaTy Tem, KTo,
He umes COBCTBEHHOTO [OMa, BbIHYMAeH
Bbin MCKaTb ero, 0XuMaas, Noka rocynap-
CTBO NpefocTaBuT ero. [insh noceneHues He
CYLLLeCTBOBANO0 pasnuyatoLLero GakTopa, 3a
WCKNIOYEHNEM 3aCyT, KOTOpble CAYMXWUN
LONONMHATENBHBIM CTAMYNOM S NPOM3-
BozcTBa. OH ycTaHoBNN 06513aTeNbHyH0 Bak-
LmHaumio npotus ocnbl. 310 6bin 1789 rop,

We continued the construction
of the workers' quarters of San Carlo
and San Ferdinando, dedicated to
the saints whose names were named
after Kings Ferdinando and Maria
Carolina. Houses were built in them,
donated by the state to weavers and
weavers, as well as to young families.
These were comfortable houses with
very high ceilings (since they were
supposed to contain machines), with
fireplaces in each apartment, also
suitable for making silk cocoons. All
stages of the silk production process
took place in the Royal Complex of
San Leucio - from silkworm breeding
to spinning and fabric production. For
several years this corner of the King-
dom became an outpost of social
justice, personifying enlightened des-
potism. The Royal Complex of San
Leucio was a manufacturing settle-
ment built with the aim of improving
the economic conditions of the state
through a production program capa-
ble of exporting the product outside
the Kingdom and allowing a fair and
innovative distribution of income
and wealth to be maintained at all
social levels. The present Complex
of San Leucio was governed by a law
introduced by Queen Maria Carolina
that abolished millennial customs and
injustices that women suffered; here
they ceased to be subordinate at the
legal, administrative, family level and
had the same rights and obligations
as men.

This law introduced social systems
unthinkable at that time: help from
birth to death, marriage allowance,
dowry for a newborn, free and com-
pulsory school, paid apprenticeships for
both women and men, their full equal-
ity in work, widow's pension, cash
mutual assistance, free funerals, free
and constant use of the house. He also
guaranteed rent to those who, with-
out a home of their own, had to look




B 37oM HeobblyHoM mecTe ¢ 1773 ropa
npon3BoadT Wwenk. OyeHb yuctbli. Benu-
KkonenHblit. [lparoleHHbli, Kak 1 MHoroe
apyroe. [lamack, napya, cnoauHaTy, kap-
TiHbI, wenk CaH-Jleyyo - 370 MacTepcTBO
MnpoBoro ypoBHs. OHu ykpaLatoT benblii
nom, Kpemnb, KupuHanbckuii fBoped,
BatukaH, bykuHremcknit ABopeL, n camble
N3BECTHbIE KOPONEeBCKME pe3naeHLun
BbICOKOr0 YPOBHS U NO-NPEXHEMY N0Mb-
3yI0TCA CNPOCOM Y CamblX MPECTMMXHbIX
Av3aiiHepos. bnarogaps csoeit ApKoCTH
LWeNnK BCerfia WCnonb3oBancs Kak CUM-
Bon pockowu, Ho B CaH-Jleyyo oH 6bin
CUMBONOM  PABEHCTBA U COLMANbHOI
cnpaseanueocTy. LenkoBble komnanwy,
KOTOpbIe A0 CUX NOP NPOM3BOAST Aparo-
LieHHble TKaH 1 HeCyT MUpY KpacoTy Tpa-
LVLNI, BbINK POXAEHDI B CEMbBAX TEX, KTO
korga-To pabotan B 3rom Koponesckom
KOMMAeKCe.

B moHymeHTanbHom  Komnnekce
CaH-leyyo, roe cerofHs Haxomutcs
My3eit wenka, YHusepcuteT KomnaHuu
«Jlynmku  BaHsutennu» opraHusoBan
KypCbl  MOBbILIEHNS  KBanUUKaLmu
no HanpasneHwio «[lusaiih u mona».
lpecTukHas rocynapCTBEHHAs  Xydo-
KecTBeHHas wkona «CaH-Jleyuo», cre-
4y TpafuuMsm NpOW3BOACTBA LUENKa,
pabotaer yxe wecTbaecat net. «Mbi
POAMMNCH B CPefiHeii WKone B benbse-
nepe CaH-Jleyyo, - obbsicHsET AnpekTop
Immacolata Nespoli, - n nepsbim kyp-
com 6bino TKauecTBo. 3aTem 3BOMIOLM-
OHMPOBaNa WCTOPWUS Haluel CpefHeil
LUKOAbI; CErOAHS Y HAaC eCTb MHOTO Kyp-
COB ANS Pa3NNYHbIX HYXA MONOAEXN,
HO LUeNK 0CTaeTcss OCHOBHbIM HalUuUm
npu3saHuem. Bo Bpems kypca «[u3aiin
W Moda» Mbl MPOAO/KAEM CO3faBaTh
AparoLeHHyl0 ofiexay BOCeMHaaLaToro
Beka u3 mpekpacHoro wenka CaH-Jle-
yuo. Hac npurnawatt Ha dectusanu,
MOCTOSHHbIE U NepeaBIXHbIE BbICTaBKY,
Ha CbemouHble MAOWAAKM, uTOObI
AeMOHCTPUpOBATh HalW UCTOpUYeCcKue
KOCTIOMbI. IcTOpUS 415 Hac - He TOAbKO
yunTeNb, HO U CMYTHUK XNU3HM>.

MoHymeHTanbHbIi KOMNAeKc
CaH-Jleyuo, Koponesckuit paBopel B
KasepTe 11 akBedyk, NOCTPOEHHbIN BENU-
kum apxutektopom Jlyumxu Bansu-
Tennu B 1762 rogy, 1997 rogy 6binn npu-
3HaHbl IOHECKO obbvektom BcemupHoro
Hacneaus. Wenk, uckyccTso, kpacoTa
W KyNbTypa AenatoT UCTOpUIo 3TUX MecT
BEYHOM.

for it, waiting for the state to provide
it. There was no differentiating factor
for the settlers, except for merit, which
served as an additional incentive for
production. He established compulsory
smallpox vaccination. It was 1789.

Silk has been produced in this unu-
sual place since 1773. Very clean. Great.
Precious, like so much more. Damascus,
brocade, spolinati, paintings, silk of San
Leucio are world-class craftsmanship.
They adorn the White House, the
Kremlin, the Quirinal Palace, the Vati-
can, Buckingham Palace and the most
famous high-end royal residences and
continue to be sought after by the most
prestigious  designers. Because of its
brightness, silk has always been used as
a symbol of luxury, but in San Leucio it
was a symbol of equality and social jus-
tice. Silk companies, which still produce
precious fabrics and bring the beauty of
tradition to the world, were born into
the families of those who once worked
in this Royal Complex.

In the monumental complex of San
Leucio, where today the Silk Museum
is located, the University of Campa-
nia «lLuigi Vanvitelli» has organized
advanced training courses in the direc-
tion of Design and Fashion. The prestig-
jous state art school "San Leucio", fol-
lowing the tradition of silk production,
has been operating for sixty years. «We
were born in high school in the Belve-
dere of San Leucio,» explains the direc-
tor of Immacolata Nespoli, «and the
first course was weaving. Then the his-
tory of our high school evolved; today
we have many courses for the different
needs of young people, but silk remains
our main vocation. During the Design
and Fashion course, we continue to
create precious eighteenth-century gar-
ments from the fine silk of San Leucio.
We are invited to festivals, permanent
and traveling exhibitions, to film sets to
showcase our historical costumes. His-
tory for us is not only a teacher, but also
a life partner ».

The monumental complex of San
Leucio, the Royal Palace of Caserta
and the aqueduct, built by the great
architect Lugi Vanvitelli in 1762, were
declared a UNESCO World Heritage
Site in 1997. Silk, art, beauty and culture
make the history of this place eternal.
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1. Crepe de Chine
100%silk
Width-11

6SM-53
GM-66
Momme-18

2. Chiffon
100%silk
Width-11

6SM-32
GM-42
Momme-11

3. Crepe georgette
100%silk

Width-17

GSM-76

6M-102

Momme-27

4.Crepe +
100% silk
Width-11

GSM-82
6M-86
Momme-23

5.Atlas C

70%silk, 30% cotton
Width-11

GSM-88

GM-128
Momme-27

6.AtlasV
70%silk, 30% viscous
Width-11

GSM-74

6M-86

Momme-23

1.AtlasU
100% silk
Width-11
6SM-80
6M-93
Momme-25

8. Atlas
1007% silk
Width-11
GSM-61
GM-1
Momme-19

9. Mousseline
100% silk
Width-11
GSM-57
6M-82
Momme-22

10. MousselineV
70%silk, 30% viscous
Width-11

GSM-69

6M-99

Momme-26

11. Twill
1007%silk
Width-11
GSM-77
GM-67
Momme-18
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¢aKTOB 0 HOCKaX

| s

L
[ 3
&
— L
'_%‘W@—L_

e
T

MepBble HOCKM NOSBUANCL B
[lpeBHeid lpeuuu, a HeMHOro
nosxe 1 B Pume. OHu n3rotasnn-
BA/NCb 113 KOXKM 11 Obinn BonbLie
MOX0XM Ha canoskku. Hocunm nx
4 . TO/IbKO YKEHLLMHbI 1 Yallle BCero

HafleBanu Ha Houb. A ans MY>K-
UYMHbI HafleBaTb HOCKM Bblo M030PHO.

1. The first socks appeared in Ancient
Greece, and a little later in Rome.
They were made of leather and
looked more like boots. They were
worn only by women and were most
often worn at night. And for a man,
wearing socks was shameful.
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MyskUnHbI Hauanu HoCUTb HOCKN
HaMHOTO MO3Xe XeHLLuH. Mep-
BbIMM WX Hafenu BputaHckue
BOWHbI, TaK Kak B YCMOBMAX
Cbporo  KNMMata nosBMnach
npobnema HaTepTbiX HOT, K
HY)XHO 6bIN0 Kak-To peLuaTb 3Ty
npobnemy. TyT 1 NpULLAK Ha NOMOLLLb HOCKM,
npaBna M3roTasaunBaTb WX CTanu ApYrum
meTofom. MImMeHHO B TOT nepuom Hocki
CTanu HEMHOTO Msrye 1 yLobHee.

2. Men started wearing socks much
later than women. The British sol-
diers were the first to put them on,
since in a damp climate the problem
of rubbed feet appeared, and it was
necessary to somehow solve this
problem. Here socks came to the res-
cue, although they began to be made
by a different method. It was during
this period that the socks became a
little softer and more comfortable.

Hocku cTanu nonb3oBatbes 6onbLLum cnpocom yxke 8 |V Beke. A
k XVI BeKy 1x CTanu u3rotanmBaTh 13 LUEKA W yKpaLuaTb pas-
HbIMU [1eKOPaTUBHbIMW BCTaBKamu. [nsh NpoCTbIX MtOAeH OHY
BblW CAULLKOM LOPOTMMIA, NO3TOMY TaKIe HOCKI MOT/IU M03BO-
NNTb cebe ANLLb 3HaTHble 0C0bbI.

a"ﬂ

3. Socks began to be in great demand already in the
IV century. And by the 16th century, they began to be made of
silk and decorated with various decorative inserts. For ordinary
people, they were too expensive, so only noble people could
afford such socks.

Yxe 81589 rogy npon3BoACTBO HOCKOB JOCTUINO 60Nb-

LWKX YCNexoB, KOFAa MOSIBUAMCH YyN0UHO-BS3a/bHble
MalunHbl, KoTopble mornn Aenatb fo 1200 netenb 3a

MuHyTy. Co3atenem Takon MaLLUHbBI CYNTAETCS aHINiA- # >
CKui cesiLLerHNK Yunbsm Jlu. Mpaspaa, Ennzaserte | ata ;

MalUnHa npuiinacb He No Hpa.y. OHa nocuuTana, uto

Takne I'[Z)Y6ble N TO/ICTble HOCKK TOJIbKO [J19 NPOCTO/IH0- .A
ImHoB. Ho HECMOTPA Ha ee MHeHue, M306PETEHME CBsLLeHHMKa CTano 'J
0YeHb NonynapHbIM, U HOCKK CTann AOCTYNHbIMIA Llayke CambIM ben- r

HbIM C/109M HaCeneHus.

4. Already in 1589, the production of socks achieved great
success when hosiery knitting machines appeared that

could make up to 1200 loops per minute. The English priest
William Lee is considered the creator of such a machine.
True, Elizabeth | did not like this car. She considered that
such coarse and thick socks were only for commoners. But
despite her opinion, the invention of the priest became
very popular, and socks became available even to the

poorest segments of the population.
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Nnwb k Hauany XIX Beka Hocku cTanu Gonee NOXoXU Ha COBpeMeHHble. A nocne !

OKOHYaHWs NepBOV MUPOBOIA BOVHbI HOCKM CTan M3roTasauBath u3 bonee felue-

BbIX MaTepuanos. IMeHHo B T0 BPEMS HOCKM NPUOBPENI HbIHELHNIA BUA, \
>

5. Only by the beginning of the nineteenth century did socks become g

more similar to modern ones. And after the end of the First World i

War, socks began to be made from cheaper materials. It was at that
time that the socks took on the current look.

Muposoii  cTonuueit  Hockos
cymtaetcs ropon Haautanw,
KOTOpbIiA HAXOmUTCs Ha Tep-
putopun Ournsomm. Tam u
10 CUX MOP 3aHMMAIOTCS Npo-
W3BOAICTBOM HOCKOB, NpHuem
MPaKTUYECKM BCe ee Hacene-
Hue. BObLIMHCTBO MacTepoB ABASIOTCA
MOTOMCTBEHHbIMY BA3A/bLLIKAMIA HOCKOB.

6. The world capital of socks is the
city of Naantali, which is located in
Finland. There they are still engaged
in the production of socks, and
almost all of its population. Most

of the craftsmen are hereditary sock
knitters.

A

HecmoTps
Ha To, uTO
M3HayYanbHo
HOCKM CcywTa-
NNCb  YacTbto
KeEeHCKOro
rapaepoba,
CerofHs 70T MpefMmeT
HOCAT 6ONbLLIE MYXUMHDI.

7. Despite the fact
that initially socks
were considered
part of the women's
wardrobe, today this
item is worn more by
men.
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benble HoCKM HOCAT TOAbKO Nog cnopTuBHYt0 06yBb. benbie Hockn B
COYETaHUN C OGULLAANBHON OLEKI0N CUMTAIOTCS LlypHbIM ToHOM. LiBeT

HOCKOB HY)XHO NofibupaTh Nof LiBET BPIOK, a He 06yBu.

8. White socks are only worn under sports shoes. White

socks combined with formal wear is considered bad form.

Match the color of your socks to your pants, not your shoes.

e
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Hockn n3 bambyka AeicTBuTenbHO 06nafatoT aHTw-
BakTepuanbHbIM 1 4e3040puUpyoLLMM IGhekTom, uTo
0YeHb NO/E3HO /151 KOXKM HOT.

9. Bamboo socks really have antibacterial and
deodorizing effect, which is very beneficial for
the skin of the feet.

Cambim  npuBbIY-
HbiM  MOZApKOM
ANs 60MbLUNHCTBA
MYXXUYUH SIBASOTCS
Hockn.  OpHako
HoBOE  M3penve
HEMELLKOW  KOM-
MaHuM - 3010TUCTO-KOPUYHEBbIE HOCKM 33
$1200 - HuKak He/b3s Ha3BaTb AEKYPHbIM
npe3eHTOM. 3T0T NPeAMET Ofexbl Bbiny-
LieH orpaHuyeHHoit naptueit - Bcero 10
nap. Hockn cenadbl u3 camol peakoi u
[OpOroi LepcTu B MUPEe - LUEPCTH BUKY-
HbMU.

10. The most common gift for most
men is socks. However, the new
product of the German company -
the golden brown socks for $ 1200
- cannot be called a duty present.
This garment is produced in a limited
edition of only 10 pairs. The socks
are made from the rarest and most
expensive wool in the world - vicuna
wool.




TWIN BUSINESS
Secks Lond

O HacC

KomnaHua OOO «Twin Business» Hayana cBowO
pesaTtenbHocTb B 2013 rogy W MpOAO/HKAET YCMnewHo
PO3BMBATBCA HA pPblHKE Y36eKUCcTaHA. C  MOMEHTA
OTKPbITUA HALE NPeanpuaTMe MNOCTOAHHO Y/yylwaeT
KOYECTBO M ACCOPTUMEHT NPOAYKLMN.
MbI pacnonaraem o6opygOBAHMEM HOBOFO MOKOIEHUS U
nocnegHmm TEXHONOMNAMM, NpPenoCTABAEHHbIMU
KPYMHEeNLWnmMn UTANIbAHCKMMM NPOU3BOAUTENAMMU,
TAKMMM KaK Lonati, Tecnopea n Conti Complett.
A 6narogopsi  BbICOKOKOYECTBEHHOMY  Cblpblo U
KBOIMPULIMPOBAHHOMY MNEPCOHA/Y HALWA MNpPOoAyKLUMS
MOJIb3yeTCs BbICOKMM CMPOCOM HA PbiHKE Y36eKMCTAHA.
KomnaHua OO0 «Twin Business» paga npeanoxumts Bam
HOCOYHYIO M TPUKOTODKHYIO MNPOAYKUMIO MOL MOPKOW
O6bem NPOoU3BOACTBA «Socks Land u Jufty.
OTUKETKA TOproBon Mapku «Socks Land u Juft» nmeet
; LUTPUX-KOA, B COOTBETCTBUU C TPEOOBAHMAMMU ACCOLMALIUM
Production V9|‘Ume__ o ABTOMATUYECKON UOEHTUDUKALMU «GST UZB».
i -, - . - Mpurnawaem K COTPYOHUYECTBY HA B3AMMOBbLIFOAHbIX
3 YCJ/IOBUAX OMTOBbIE U PO3HUYHbIE KOMMAHWUK CTPAH CHI.

nTanba e
obopyn ne

e B o

YHUKOIbHbIN ONM30UH

+99899 8471711 , , 9 Y36€KMCTAH, TALIKEHT,
+99899 8461711 k www.twinbusiness.uz
yn. fagypa N'ynama, 3.




Myxckaa npogykuus
DneraHTHOCTb

)

HeTckaa npopyKumna N

ApKne Kpacku

KeHcKkas npogyKuma
OTnnyHOEe KayecTBo

Uzbekistan, Tashkent 9
Gafur Gulom St. 3

info@twinbusiness.uz & Gk www.twinbusiness.uz
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B/ INARNE

Ha TEKCTU/IbHYHO U
MOLHYO NHIYCTPUIO
Bennkobputanuu

IMPACT OF BREXIT ON THE TEXTILE AND FASHION INDUSTRY IN THE UK

B nekabpe nmpownoro roga, Nocne HeCKOMbKWX MeCsLeB NeperoBOpOB,
Coenuntennoe Koponesctso u Esponeiickuii Coto3, HaKoHeL, 3aknounnn Top-
roByto caenky no Brexit, 3aBepLuns Bbixon Benukobputanuu u3 EC, Tem cambim
MONOXMB KOHew, CBOBOAHOMY MepemeLLieHuio TOBapoB 1 ftofieil Yepe3 rpa-
HULbl BenukobputaHnm ¢ ee eBponeiickiumin cocefgmm. 310 cobbiTie okasano
Cepbe3Hoe BANSIHUE NOYTM Ha BCE CTOPOHbI XM3HW Benukobputanuy, a Takxe
Ha NOAUTUYECKNI W SKOHOMUYECKNI NaHALWadT cTpaHbl B uenom. bputanckas
TeKCTUNbHAs U MOfHAS MHAYCTPUS TakyKe Cepbe3HO NoCTpasana ot Brexit.

WHaycTpust moabl urpaeT BaxHylo ponb B 3koHOMUKe BenukobputaHum.
CornacHo fiaHHbIM, 0myBnnKoBaHHbIM YNpaBneHem HaLMoHaNbHOM CTaTUCTUKMY,
B 2019 ropy oHa BHecna 35 Munnnapnos dyHToB (47 MunnnapLoB [0NNapoB) B
3koHoMuKy Benukobputanum 1 obecneunna pabotoii 890 000 yenosex.

AxanornuHbIm 06pa3om cekTop umeet TecHble casian ¢ Eponelickim Cotosom.
Moyt 75% BpuTaHCKOro 3KCNOpTa MOAbI W TEKCTUAS B HACTOSILLIEE BPeMS HanpaBAs-
etcs B EC. o 3701 npuunHe, cornacHo HeaBHemy onpocy, 60MbLUIMHCTBO BPUTAHCKIX
NPOM3BOAMTENEI! TEKCTUMBHON M MOGHOM MHAYCTPUM, NOXOMKE, XoTenu ocTatbes B EC
54% 13120 BpuTaHCKIX NPON3BOAMTENEN TEKCTUNS YKa3anK, YTo XoTsTocTatbes B EC v
TonbK0 20% cuuTarot, uto um Bynet nyuLue, ecnu Benukobputanus yiger

OnHoit 13 NpWyMH, N0 KOTOPOI BONBLUNHCTBO NpeLCTaBUTENE TEKCTUIBHON
NpOMbILLAEHHOCTI BenukoBpuTaHum xotenu 6bl octatbes B EC, sBnsetcs otHock-
Te/bHas 1erkoCTb, C KOTOPOW OHU MO/ HAXOAMTb KBANMPULMPOBaHHbIX paBounx
ANS WBeitHoi npombiunerHocTi no scemy EC. Mo ouerkam bputanckoro koHcop-
umyma po3HuuHoit Toproau, okono 120 000 rpaxaan EC pabotatot B posHinuHoi
Toprone Benukobputaun, a B cekTope Mozibl paboTaeT BbICOKMIA NPOLLEHT paboT-
HukoB EC B uenom. Mo oueHKam, B Takux ropogax, kak JlonaoH, rae pabotaet3 650
NPOW3BOACTBEHHBIX Pabounx, KOTOpble NPOM3BOAAT Ofek Yy kak Ans Highend, Tak
n ans HighStreet, 70% paboueit cunbi - Bbixogub! 3 EC. TTocne bpekcura Haiitn
paboumx CTaHeT HaMHOTO CNOXHEe. Kpome Toro, Ha NPOTSHKEHUM MHOTUX NeT JToH-
[L0H Bbl1 MeXIyHaPOAHbIM LEHTPOM MHAYCTPUI MOZbI, HO OrpaHuyeHns CBOBOAbI
nepeaBinkeHns 1 TOT GaKT, 4To NPUBbIBLLIM U3-3a FPaHMLibl TeNepb MOXKET NoTpe-
60BaTbCs MMMUTPALMOHHOE CNOHCOPCTBO WM fiaXe B33, MOrYT CAenaTb Takoe
rnobanbHoe B3aMMOAEACTBIE FOPa3a0 MeHee NpyBeKaTeNbHbIM.

In December last year, after months of
speculations and negotiations, the United Kingdom
and the European Union finally agreed on a post-
Brexit trade deal, finalising the UK's exit from the EU,
thus bringing the free movement of goods and people
across Britain's borders with its European neighbours
toan end. This event has had a majorimpact on almost
all industries in the UK, as well as on the country's
political and economic landscape as a whole. The UK
textiles and fashion industry has also been impacted
severely by Brexit, forthe most part negatively.

The fashion industryplays animportantrolein
the UK's economy. According to data published by
Office of National Statistics, in 2019 it contributed
35 billion pounds ($47 billion) to the UK economy
and employed 890,000 people.

Likewise, the sector has had close ties with
the European Union. Almost 75% of UK fashion
and textile exports currently go to the EU.For this
reason, most UK manufacturers in the textiles and
fashion industry appeared to want to stay within
the EU, according to a recent survey. 54% of 120 UK
textile manufacturers indicated that they wanted
to remain in the EU, versus only 20% that thought
theywould be better off if the UK left.

One of the reasons the majority of the UK
textile industry wanted to remain in the EU is the
relative ease with which theywere able to find skilled
workers for the UK clothing industry from across
the EUThe British Retail Consortium estimates that
approximately 120,000 EU nationals are employed in
the UK retail industry and the fashion sectoremploys
ahigh percentage of EUworkers overall. Inareas such
as London where there are 13,650 manufacturing
employees, making clothing for both the high-end
and the high street, it has been estimated that 70%
of the workforce is from the EU. Following Brexit,
finding workers will become much more challenging.
Furthermore, for many years London has been
an international hub for the fashion industry, but
limits on freedom of movement and the fact that
arrivals from overseas may now need immigration
sponsorship or even a visa could make such global
interaction far less straightforward.
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Anexc Knakcon
Ynpaensiowmit Lmpextop
VIRTUS WORLDWIDE

Alex Clackson

Managing Director
VIRTUS WORLDWIDE

[lpyrast npuumHa, no KoTopoil BpuTaHCKOE TEKCTUNBHOE NPOWU3BOACTBO, BEPOSTHO,
MOCTPajaeT, - Ta, YTo OHO Bo/blue He MOAYYUT OrPOMHbIX QUHAHCOBbIX CPEACTB Ha
nccnenoBaHns v paspabatku, koTopble nonydano, byayun yactbio EC.

Cnenyet oTmeTuTh, UTO CAENKa No Brexit, koTopas 6bina 3aknioyeHa B nocneaHme
momeHTbl 2020 rona, AeCTBUTENbHO AAeT ONpefeneHHble MoNoXUTENbHbIE Pe3yb-
TaTbl NS MHAYCTpUU modbl B Benukobputanun. Caenka BkouaeT B cebs Toprosnto
NpeaMeTamin POCKOLLIM C HyneBbiMu Tapudamu 1 HyNeBbIMI KBOTaMU Mexay Bennko-
bputarueit n EC (ero KpynHeMLWMM pbIHKOM), UTO B 3HAUUTENLHON CTENeHU npuBeT-
CTBOBAOCh B OTPAC/M.

Tem He meHee, 6OPOKPaTU3M M TaMOXEHHble AeknapaLuy, 6e3yCOBHO, 0KaXyT AaB-
NeHue Ha NOruCTIKY, 1 BNIOMHE BEPOSTHO, YTO BPUTaHCKas MHAYCTPUS MOAbI NOCTPafaeT
0T HexBaTki pabounx u kpeatusLumkos 13 EC. Takke npobnematinuHoi AiBnsieTcs 0TMeHa
HAC nns MHOCTpaHHBIX NoKynaTenel, YTo He NO3BOASIET NoceTUTeNsm TpeboBaTh BO3-
Bpata 20% Hanora. LleHTp 3xoHoMMKI 1 Bu3HEC-1CCen0BaHIiA FTOBOPHT, UTO KONMYECTBO
noceTuteneit 13 cTpaH, He Bxopsawnx B EC, MoxeT cokpatiTbes Ha 73%, UTo NpuBELET K
notepe npofax B 1,8 munnnapaa dyHTOB CTEPAMHIOB M HANpPsIMyl0 CKAWETCS Ha Npu-
BblNSX POHUYHOTO CEKTOPa, B YaCTHOCTY, TEKCTUAbHOI NPOMbILLAEHHOCTY.

B KoHeuHom cueTe, 13-3a Brexit u npomonkatoLLMxcst NOCAEACTBUIA NaHAEMUN,
CeKTop Mofibl B BenukobputaHum, BePOSTHO, CTONKHETCS C CaMbIM Pa3pyLUMTENbHbIM
C 3KOHOMMYECKOI TOYKM 3PEHUS KPU3MCOM 3a OAHO NOKONeHHe. HeBO3MOXKHOCTb CBO-
60aHO COTpyAHUYaTL 1 ToproBaTh ¢ EC 13-3a orpaHuyeHnit cepbesHo NofopBeT cnocob-
HOCTb BPUTAHCKO MHAYCTPUM MObI 0CTABATbCH KPyMHbIM paboTofaTenem u BHOCUTb
CBOW BK/1a[, B 3KOHOMUKY.

Bo3moxHO, eauHCTBEHHas pafocTb B TOM, YTo Tenepb, Koraa Benukobputanus
6onbLue He BxoauT B EC, oHa MoxeT cBOBO/IHO yCTaHaBAMBATb CBOK COOCTBEHHYHO TOp-
FOBYI0 NONUTMKY W MOXET 3aK/H04aTh CAENKM C APYTUMI CTPaHamu. Takum obpasom, y
TaKoi CTpaHbl, kak Y36eKncTaH, ecTb BO3MOXHOCTb pacLUNpUTL TOProBOe COTPYAHMYe-
cTB0 C BennkobputaHneit.

Another way UK textile manufacturing
is likelyto be hitisin no longerreceiving the
huge amount of funding for research and
development that it has benefitted from by
being part of the EU.

It should be noted that the Brexit deal
that was secured in the final moments
of 2020 does offer some positives to
the fashion industry in the UK. The deal
includes zero-tariff and zero-quota trade
for luxury goods between Britain and the
EU (its biggest market), which was largely
welcomed by the industry.

Nevertheless, red tape and customs
declarations will weigh on logistics, and
it is likely that the British fashion industry
will suffer from lack of EU garment workers
and creativesAlso problematic is the
scrapping of VAT for international buyers,
which prevents visitors from claiming back
the 20% tax. The Centre for Economics and
Business Research says the non-EU visitors
could fall by as much as 73%, with a £1.8
billion loss in sales, which will directly hit
the profits of the retail sector, thus the
textiles industry.

Ultimately, due to Brexit and the
ongoing consequences ofthe pandemic,
the fashion sector in the UK will likely face
the most economically damaging crisis
in a generation. An inability to work and
trade with the EU because of restrictions
will seriously damage the British fashion
industry’s abilityto remain a large employer
and contributor to the economy.

Perhaps the only silver lining is that
now that it's no longer in the EU, the UK
is free to set its own trade policy and can
negotiate deals with other countries. There
is therefore an opportunity for countries
like Uzbekistan to enhance its trade
cooperation with the UK.
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Komnanusa 000 «JIZZAX ECO TEKSTILE» 6bina
ocHoBaHa B 2019 rogy B ropoge [»xusake.
CeropHs npoaykums $habpuk — ato

6onee 300 Mopienen XXeHCKUX U AETCKUX HOCKOB.

The company "JIZZAX ECO TEKSTILE" LLC was
founded in Jizzakh in 2019.

Today, the factory’s products are more than
300 models of women’s and children’s socks.

Socks are manufactured on modern Chinese
equipment ZHENGBAO ZB-6F.
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180 150

Konnuectso eanHnL
Cotpyatukos 060pyoBaHUs J
Employees Equipment

850 000

ExxemecsiuHblii 06beM (nap)

Monthly volume (pairs)

HocouHas npogykums nponsBoanTcs
Ha COBPEMEHHOM KMTaNCKOM
obopynosaHum

ZHENGBAO ZB-6F.

ot

o4 Jizzakh city A. Sagdullaev o
] eco.textile@mail.ru

+998 90 2649997 +998 93 304 00 01

+998 99 045 60 09




Komnanus "PAPER STAR" npovzsoaut
OYMOKHYHO M KAPTOHHYHO MPOAY KLU
BLICOKOrO KayecTsa C 2013 roja.
CeroiHs Mbl SIB/ISIEMCSI yCMeLHbLIM
Npou3BOAUTEIEM KAPTOHHOM

1 BYMaXKHOM NpOAY KLU,

MbI 3aHMMaem nnaupyroLve
MO3ULUKN Ha pbIHKe

V3bekuctaHa.

PRPOErSTAr

KAPTOHHLIE BTYJIKUA

(LmnvHapbl, ruab3bi, wiyam)

BHyTpeHHWI gnameTp OT 30 MM A0 250MM
TonwpHa cTeHKM OT 1 MM 0 15 MM

AnvHa oT 130 Mmm Ao 6000 MM

BOJ1bLLOBOYHbLIN LLIWJIMHAP

BHyTpeHHU anametp
54 mm, 69 Mm

BobLoBOYHLIN AnameTp
42 MM, 58 Mm

AnvHa 170 MM, 290 Mm

PAPEISTAr,

3TO BbICOKOTEXHO/I0MMYHOE MPOU3BOACTBO 10 BbIMYCKY.
OYMAXKHBIX 1 KApTOHHBIX LMANHAPOB, 60buH, BTY/10K
M MHOroro Apyroro Asi TeKCTUALHON U [ULLEBOM

rp oOMbILLIJIEHH OCTH.

V36exucraH, r.Tamkenr, +998 90 963 58 85
CepreamncKkumi p-H, +998 97 731 47 o7

va. Kymapsik, 24 +998 99 913 58 85
info@paperstar.uz . *998 97 747 68 88

www.paperstar.uz - +998 71215 98 19
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KAYECTBO
Quality

ol

OMAIITHUM TEKCTHUID

OCHOBHDIE
OAKTOPDI
NOKYNKN

MATKOCTb/KOM®OPT
Softness/Comfort

oU%

JONITOBEYHOCTDb
Durability
. 0
Home Textiles 79 /
PRIMARY PURCHASE DRIVERS 0

KEY INSIGHTS

FOBOPSAT, YTO BaXKHO
3HaTb COflepKaHme
BOJIOKHA B N3A,enusX
AOMALUHEro TEKCTUNA,
NOTOMY 4TO 3T0
03Hauyaer:

say it is important to
know fiber content of
home textile products
because it tells them:

o TOWELS - lNonoTenua
- QUALITY, 50% - KAYECTBO
- SOFTNESS, 46% - MATKOCTb
o - ABSORBENCY, 40% - BITATbIBAHWE

 soft d comfort MpocTbinm n noctrenbHoe 6enbe
S - QUALITY - KAYECTBO, 49%
- SOFTNESS - MATKOCTb, 42%

o » Keeps warm/Cool - NOAAEPKUBAETTENO0 /
[TPOXJTALLY 40%
o rosopsT, uto 100%
XJIONOK Ba)XeH ang

AOMaLUHero TekcTung
say 100% cotton is
important for home
textiles.

[1E

Believe quality sheets and bed-
ding help you sleep better

OCHOBHbIE U

Experience two or fewer negative is-
sues with textiles made from cotton
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NMOJIOTEHLLA | NPOCTbIHI 1 MOCTENBHOE BE/BE

TOWELS | SHEETS & BEDDING

Llena

Price 70%
BnbiTbiBaemoctb BozayxonpouuuaemocTb

y Absorbency 80% Breathability 71% Crupka
Bozayxonpouuuaemoctb .
Breathability 78% Washes clean 79%
a BosayxonpoHnuaemocts |
: Breathability 73%

h ¢
Crupka /

Washes clean 79%

BO3AyX0ﬂPOHMuaeMOCTb
Breathability 73%

&

HAUBOJIEE PACTIPOCTPAHEHHDIE MOST COMMON
HELLOCTATKI ISSUES

MonoteHua [pocTbiHu 1 nocTenbHoe Genbe
Towels Sheets & bedding
I 417 I 377

BbiuseTanue / o6ecuBeunBaHue Bbi3biBaeT noTAuBOCTD
Fading/Discoloration Makes Me Sweat
: 1 I 38% I 347

;2 ¢ TkaHbCTaHOBUTCA rpy6oil, JKECTKON NN TkaHb cTaHOBUTCS P60, MECTKOI MK

£% 7 BbI3blBalOLLEIl 3yN, Bbi3blBaloLLel 3yA,

iv g Fabric Become Rough, Stiff, or Itchy Fabric Become Rough, Stiff, or Itchy

2 347 I 297

£ £ TkaHbCTAHOBMTCS TOHKOW MunuHr Ha TKaHw

g% ¢ Fabric Becomes Thin Pilling on the Fabric

S2E¢S

25 E'g

© o558

co, Colombia, Germany, Italy, a
nd Consi

rced from Cotton Incorporated’s 2020 Home Textiles surve

INFO: MARKETINFORMATION@COTTONINC.COM LIFESTYLEMONITOR.COTTONINC.COM
es: 12020 Euromonitor International Economies a

All content sou

AMERICA'S COTTON PRODUCERS AND IMPORTERS. Service Marks/Ti
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Number of employees
200
Annual volume

1 mln.pieces

1 5 0 sewing machines

over 200

assortments

Export

Russia and Tajikistan

Eco Fabric

00O «Eco Fabric»
HA4ds0 €80t deame/IbHOCMb
8 HosIbpe 2018 200a.

B Hacmoswee spema
KOMNAHUS pou38ooum MymccKue,
MeHcKue U demcKue Hocosble
Nn/samoyKu 8 60/1buem
daccopmumeHme.

Eco Fabric LLC
started its activities
in November 2018.

The company currently
produces handkerchiefs
for men,women and children
in a wide range.

+998 97 305 3211
+998 97 308 3211
+998 97 301 3211

Bukhara,
Sanoatchilar st. 2

eco.fabric@mail.ru

www.uzecofabric.com

Kosnuuecmeo compydHukos
200
[o0o80U 06bem

1 M/IH.WMyK

15 O wieelHbIX MaWUH

bonee Z O O suoos

JKchopm

Poccus u Tadxwcukucman




ST GROUP

TST GROUP - 310 cemeiiHas rpynna KOMNaHWi, KOTOpas BOT yxe
bonee 22 net 3aHMMaeTCA NPOU3BOACTBOM M ONTOBOW NPOJAXeEN TKAHei
B Y3bekncraHe. bpaTbs HauMHANW CBOK KOMMepYecKyl aestenbHoCTb B 1998 ropy
KaK WHAMBUAYA/bHblE NPeAnpUHUMATEN.

Ha faHHbIA MOMEHT B rpynny BXOAAT ABe GUPMbI.

«TyKMMaum CaHoaT TeKCTUNb» bbina co3pana 8 2009 rogy. dupma B 0CHOBHOM 3aHMMAETCA
KpaleHneM 1 Habmekom TKaHei. [Ipon3BOACTBO OCHALeHO TexHonormen Tsudokama u Wiltoptex
0T TaKuUX BeAYLMX CTPaH, KaK Anonus, lepmanns, fonnavams, Typuus n Poccus.

ExxenHeBHas NPou3BOACTBEHHAA MOLWHOCTL KoMnanum coctasnsiet 120 000 - 180 000 metpos.
OcHoBHOM pbIHOK CbbITa - cTpaHbl CHI, Boctoynas Espona, CLUA v Kutai.

000 «Group Impex Textile» co3paHo B 2013 ropy.

OCHOBHbIM BMAOM [eATeNIbHOCTM KOMNAHUM ABMISIETCA NPOM3BOACTBO TaKMX TKAHeH, Kak 643b,
CaTWH, NONJIMH 1 capxa. B HacToswee Bpems dabpuka ocHaweHa bonee yem 180 cTaHkamm
Tsudakoma. Bce Tkann - u3 100% xnonka, ¢ MUHUManNbHON NNOTHOCTbIO TeKcTypbl 80-400 r/m2 n
wupuHoii ot 120 cm po 275 cm. Kpome 3toro, TST GROUP npousBogut noctensHoe 6enbe u 3K0-CyMKM.

Exxemecqa4yHblt 06bem

(ypoBas TKaHb

1850 0003

HabuBHaa TKaHb

1200 0003

KpaweHas TKaHb

550 0003

Komnn. nocrensHoro 6enbs

45 0005

IKO-CYMKM

450 OPUT




It turns out that there are many
fascinating things connected with

N/ | TON®AKTbI / TOP FACTS
C H bl E the clothes in which we sleep.
What you put on every day

MW H T E P E
before bed is a personal matter.
Some people like striped paja-
mas, while others prefer to sleep
in a nightgown (or absolutely no
clothes!) But do you know how

Oka3blBaeTcs, C 0exK 0N, B KOTOPOW Mbl
CMUM, CBS33HO MHOTO YBEKaTeNbHONO.
To, 4T0 BbI EXKEIHEBHO HafleBaeTe Nepef
CHOM, - IMYHOE AEN10 KaKA0r0. Komy-
TO HPaBUTCA N0A0CATas NKama, B T0
BpeMst KaK Apyrue NpeanoynTatoT cnath
B HOUHOW pybaLuKe (M abcontoTHO
6e3 ogexabll) Ho n3sectHo v Bam,
KaKoW [ONTWA NyTb NPOLLNA NisKama,
npexnae Yem NpuobpecTy NprBbIYHbIN
nng Hac Bia? Ha camom fene, uctopus
NVYKambl HAMHOIO YMBUTEIbHEE, YEM
Bbl iymaere!

long pajamas went before getting
the look we are used to? In fact,
the history of pajamas is much
more amazing than you think!

Interesting
facts about
pajamas
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- OTKyna nosiBUNOCH CAOBO «Miamar. Ha3ga-
HUE «Niama» NpoM30LLN0 OT MHAMIACKOTO CoBa
piejamah - Tak B VlHauM HasbiBanu cBoboaHble
Bptoku, KaTOpble 3aBsi3biBanNCh Ha nosice. bpu-
TaHCKMe KONOHNCTbI BbINN BOCXMLLEHDI y0bCTBOM
3TUX OpioK, NAeanbHO NOAXOASLLMX A nocne-
obefieHHoro cHa. Bckope OHUM Bbinn npu3HaHb
naeanbHol OfeXdoi Ans CHa B Ntoboe Bpems
cyTok. Korzia KonoHncTbl BepHyAuch B bputanuio,
MOofa CnaTb B Nixkamax BbICTPO NpUKMNACh.

+ [Tvxambl MOTyT NPefiHa3HauaTbCs He TOMbKO
4ns cHa. B Hauane 90-x rofoB mMofHbIit An3aliHep
Monb llyape co3nan cepuio LIENKOBBIX MUKaM,
KOTOPble MOXHO 6b110 HOCUTb U IHEM, 11 BEYEPOM.
B HekoTOpbIX a31aTCKMX CTPaHax Moy 10 Cux nop
NOBST HOCUTB NUXKAMHbBIE KOMMAEKTbI Ha NybAunKe.
B Anonun nobutenu nuxkam noLunu ete fanblue
- OHM NOABASIOTCH B 0OLLECTBEHHBIX MECTax B
Hapsidax mof Ha3BaHWEM KUTYpymu, KoTopble
CLUUTbI B BI/E KOCTIOMOB, NOXOKMX Ha XKIUBOTHbIX
Wnn repoes MynbTOUbMOB.

+ [Tukambl C 3aKPbITbIMA CTYMHAMU HOT He
BCEeraa HOCAT TONbKO AeTi. Ha camom aene, nofnob-
Has OMEXAA M3HauanbHO NpefHa3Hauanach
UMEHHO ANst B3poC/blX. Bnepsble Takue nixambl
MOSIBUANCY, KOTALa MHOLM HAYaN NPULLIMBATH HOCKN
K HUXKHEMY Kpato NupkamHbIx Bpiok. 370 nomorano
COXPaHATb HOrY B Tene, a Takxe yoepeyb nanblipl
OTYKYCOB HaceKOMbIX, HanpuMep, TEPMUTOB.

* HouHble konnaku Korga-to 6bian B moge. In

ronoBHble ybopbl y BOMbLUMHCTBA accoLUmpyroTCs
C POX[ECTBEHCKMMI NECHAMN U CTUXaMK, OAHAKO
OHW 6bIAK 0YEHb NONYNSIPHBIMU HA NMPOTSHKEHNM
Bcero XIX Beka. Ux npenHasHa-
yeHune BbINO MPOCTbIM U OYe-
BUOHbIM: B XONOAHOE Bpems
rofa Aepxatb ronosy B Tenne o
Bpems cHa. OgHako Am3aiiH bbin
TWwatenbHo npopyman. Octpoko-
HeYHbIit KONNak A0BOBHO [/IMH-
Hblif, 4T0BbI MOXKHO bBbino 0bep-
HYTb €ro BOKPYr LUen Hanopfobue
Wwapda, Ho He HacTonbKo, UTobbI
3a/lyLUNTb BAC BO BPEMS CHa.

+ MHOrum v HyxxHa nixama? |
B 70 Bpems kak marasuHbl TOH- ]
Hamu  npojatoT  pasHoobpas- "f—t‘,

Hble MOOeAN MNukam, MHorue
No-NpexHemy — NpeanoyuTaoT
Cnathb «B yem mama poguna». Mo
JaHHbIM CTAaTUCTMKKM, B Benu-
kobpwTaHun, Hanpumep, abco-
NIOTHO 6e3 ofexabl NodAT cnaTb
47% my>kumH u Tonbko 17% xeH-
LWMH. AMEpHKaHUbl HECKObKO
koHcepBaTuBHee: 31%  MyXunH
n 14% KeHWMH npesnoynTaoT
CNaTb 0BHAKEHHBIMM.

- Where did the word «pajamas» come from? The name
«pajamas» comes from the Indian word piejamah - so in
India they called loose trousers that were tied at the belt.
British colonists were delighted with the comfort of these
trousers, perfect for an afternoon nap. They were soon rec-
ognized as the ideal sleepwear for any time of day. When
the colonists returned to Britain, the fashion of sleeping in
pajamas quickly took root.

- Pajamas can be used for more than just sleep. In the
early gos, fashion designer Paul Poiret created a series of silk
pajamas that could be worn day and night. In some Asian
countries, people still love to wear pajama sets in public. In
Japan, pajama lovers have gone even further - they appear
in public in outfits called kigurumi, which are tailored in the
form of costumes that look like animals or cartoon characters.

- Pajamas with covered feet are not always worn by
children only. In fact, such clothes were originally intended
specifically for adults. These pajamas first appeared when
people started to sew socks to the hem of their pajama
pants. This helped keep the feet warm, and also kept the
toes from being bitten by insects such as termites.

- Nightcaps were once in vogue. Most people associate
these hats with Christmas songs and poems, but they were
very popular throughout the 19th century. Their purpose
was simple and obvious: to keep the head warm while
sleeping during the cold season. However, the design was
carefully thought out. The pointed cap is long enough to
wrap around your neck like a scarf, but not long enough
to strangle you while you sleep.

- How many people need pajamas? While shops sell
tons of different pajamas models, many still prefer to sleep
«in what their mother gave birth to». According to sta-
tistics, in the UK, for example, 47% of men like to sleep
absolutely without clothes and only 17% of women. Amer-
icans are somewhat more conservative: 31% of men and
14% of women prefer to sleep naked.
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Bbipyuka mupoBoro pbitka Revenue of the apparel market
opexnabl ¢ 2012 no 2025 rop, worldwide from 2012 to 2025
BMWNIMapdax gonnapos CLLIA 2500
Revenue in billion U.S. dollars 2246.62
2145.38
2028.63
”””””””””””””””””””””””””””””””””””””””””” o o - -~ 2000
180250 1883.79
1711941 1705.53
1636.69
151164 1570.36
,,,,,,,,,,, 139113 - 145321 : 146006 1500
132819 .
""" 1000
""" 500
0
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
Bblpyuka MMPOBOrO pbiHKa OAEXAbl B TeueHue Habmiopa- Revenue generated by the global apparel market has been
emoro nepuofia HeyknoxHo pacter. B 2020 roay oHa cocTasuna steadily increasing over the course of the observed time period.
0Kono 146 tpunnnoHa nonnapos CLUA. CornacHo nporHosy notpe- In 2020, revenue of this market was approximately 1.46 trillion
butenbckoro poiHka, K 2025 romy 31a Cymma yBeaMuNTCA npu- U.S. dollars. According to the Consumer Market Outlook, this

MepHo 10 2,25 TpunnuoHa gonnapos CLUA. value will increase to roughly 2.25 trillion U.S. dollars by 2025.



Cambie poporue
6peHabl opexAbI
B Mupe

The World’s Most Val-
uable Apparel Brands

Bbicokast Mmoaa 1 BbicTpast mofa coces-
CTBYIOT B CMUCKE KPYMHEMLWNX MUPOBbIX
6peHnoB onexnabl. Hekotopble npow3so-
AUTENN CNOPTUBHOI OAEXAbI TakkKe 3aHu-
matoT nepsble mecta. Nike - kpynreini n3
HUX, CTOMMOCTb BpeHfia CoCTaBNSeT NouTH
35 MMNAMapaoB ONNAPOB, OH TAKXe UMeeT
OfIHY M3 CaMblIX BbICOKMX PbIHOYHDBIX Kank-
Tanun3auun.

Korma neno noxoaut 0 Makcumanb-
HOW PbIHOYHOWM Kanutanusauuu, nepsoe
MECTO 3aHMMaeT dpaHLy3CKUA KOHToMe-
pat npeametos pockowwn LVMH - matepuh-
CcKas KomnaHus Louis Vuitton.

MatepuHckas  komnaHus  ANOHCKOro
moaHoro 6perpa Uniglo - Fast Retailing
HefaBHO [JOCTWMMA PbIHOYHOI KanwTa-
mm3auun 8 103 munnuapaa 4onnapos,
onepefns 0TpacieBoro ruraHta Inditex,
ABNAIOLLLLroCqd  MaTepPUHCKOA  KomnaHuen
6penna Zara. CornacHo pewTuHry crou-
moctn 6peHpos 2020 ropa, coctaBneH-
Homy Brand Finance, menee u3BecTHbIit
Uniglo no-npexHemy otcraBan ot Zara
Ha Tpu no3uuuu, Ho B otuete 3a 2021 rog
Byner nokasaHo, Kak pa3BMBaOTCS CaMble
nocnegHue cobbiTug.

Haute Couture and fast fashion are next to each other in the
list of the world’s biggest apparel brands. Some sportswear makers
are also highly ranked. Nike is the biggest of the bunch at a brand
value of almost $35 billion and also one of the highest market
capitalizations.

When it comes to the highest market caps, French luxury
conglomerate LVYMH - parent company of Louis Vuitton - is taking the
top spot.

The parent company of Japanese fashion brand Uniglo,
Fast Retailing, recently reached a market capitalization of $103
billion, surpassing industry behemoth Inditex - the parent of Zara.
As of the 2020 brand value ranking by Brand Finance, lesser known
Uniglo was still three ranks behind Zara, but the 2021 release of the
report will show how the most recent events unfold.

[L/BeitHble KOMNAHNUK NO CTOUMOCTH

BpeHfia 1 PbIHOUHON KanuTanu3aLmin.

(B mnpa ponnapax CLUA)

Apparel companies by brand value
and market capitalization.

(in billion U.S. dollars)

Kanutanusauus
pbiHKa/
Croumoctb 6pensia - Brand Value Market
capitalization
Nike 348 180.2
Gucci 116 9.0
Adidas 16.5 Ak

Louis Vuitton
Cartier

[ara

H&M

Chanel
Uniglo

Hermes

16.5 3215
15.0 513
14.6 971
139 326
131 N/A

12.9 103.8
19 118.0
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BO Bpef\l\ﬂ naHgemun CﬂOpTVIBHaﬂ one-
f1a CTana Kak bbl «BTOPOW KOXel» NouTu
ON9 BCeX kuTenei nnaHetbl. Ham ctano
HeKyLa XoauTb, Ylna HeobXomMMocTb
HOCWTb CTPOTME KOCTIOMbI WA CLEPXaH-
HYI0 KMacCuKy, XOTenocb nepectatb CKo-
BbIBaTb COOCTBEHHbIE ABWXEHWS W Cdo-
KyCMpoBaTbcs Ha Oonee BaHbIX BeLLax.
Ha cBet ctanu nosBAaTbCS HOBble [EMO-
KpaTuyHble Mapki C OTPOMHbIM BbIBOPOM
VIOTHbIX. CMOPTUBOK, MUPOBbIE MOLHbIE
TUFaHTbI Takyke BbICTPO NOAXBATUNN TPEHL,
1 aJanTMPOBaNy Ce30HHbIE HOBUHKM MOf,
HOBbIN «AOMALLIHNNA» PESKUM.

During a pandemic, sportswear has become like a
«second skinx for almost all inhabitants of the planet.
We had nowhere to go, the need to wear strict suits
or restrained classics disappeared, we wanted to stop
constraining our own movements and focus on more
important things. New democratic brands with a
huge selection of cozy sportswear began to appear,
world fashion giants also quickly picked up the trend
and adapted seasonal novelties to the new «home»
mode.

This is how 1.Sell. Wear came up with-the idea
of creating a line of sportswear-from the designer
and concurrent entrepreneur Aysel Huseynova from

Baku.
- ns
— 151"““\%1



Tak nosiBuNach ues Co3naHus NMHAK CNOPTUBHOR OJEXb
ny .Sell Wear ot gu3aiiHepa v npefnpuHMmaTens no COBMeCTU-
TenbcTBy Aitcens [yceitHoBoi u3 baky.

«X0Tenochb Co34athb YTO-TO NPOCTOE, MAHUMANUCTUYHOE, B YEM
yoo6HO Bbino Bbl XNUTb - TYNSTb, YKOTHO NPOBOAMTDL BEYEpa,
BOAMTb MALLWHY W XOLMTb 3a NpogyKkTamu. Beab B ocHoB-
HOM 3T0 W 6bIN0 HALIMM EANHCTBEHHBIM BUZOM
nesatenbHoctn nouty Bech 2020 rogy.

Bcneactene Toro, uto rpa-
HAUbI Takxe Bbin  3aKpbiTbl,
BpeHz, Hauan CTPOMTHCS Ha MECTHOM
MpOM3BOACTBE, WCMONb3yS  NOKab-
Hble matepuanbl v QypHuTypy. [lanee

&
Ha MOBEPXHOCTb TKAHW HAHOCWIICS MPHHT, Ql\
BbIMOMHEHHbIA nosauyweuma?mepa.ﬂmm %Y{”
00HOB/IAETCA NOYTY KAk Able 2-3 HeAenu, nocTo-

SIHHO MpWBNIEKAs MOKynatens HOBbIMM MAEAMM . P

W TpeHnoBbiMM TeuyeHusmu. Mapka npeactaBneHa - 'Q-J
CMOPTUBHBIMK KOCTIOMami, GyTBonkamu, Kenkamu u .‘.‘.‘a..

MNaHUpYeT pacLLnpsThes yyke B bauaiiLLee Bpems. (s} )

MosBnenue mapky |.SellWear - 370 Heknii BbI30B CTepeoTMnam,
CyTb KOTOPbIX B TOM, YTO HEBO3MOXHO NpespaTuTb Npobnemy - B
BO3MOXHOCTb. BO3MOXXHO BCe, HO TONBKO, KOTia NPeBbILLE BCEro CTa-
BSITCS NOTPEBHOCTM W KOMOPT TeX, ANt KOro CO3AaeTCs NPOLYKT.

«l wanted to create something simple,
minimalistic, in which it would be conven-
ient to live - to walk, spend cozy evenings,
drive a car and go grocery shopping. After
all, this was basically our only activity for
almost the entire 2020 ».

Due to the fact that the borders were
also closed, the brand began to build on
local production, using local materials and
accessories. Next, a print was applied to
the surface of the fabric, made according

to the designer’s idea. The line is updated
almost every 2-3 weeks, constantly attract-
ing the buyer with new ideas and trend
trends. The brand is represented by track-
suits, T-shirts, caps and plans to expand in
the near future.

The emergence of the |.Sell. Wear brand
is a kind of challenge to stereotypes, the
essence of which is that it is impossible to
turn a problem into an opportunity. Any-
thing is possible, but only when the needs
and comfort of those for whom the prod-
uct is being created are put above all.



Assortment - [-shirts, sweatshirts, hoodies, pajamas, tights.

AccopTumeHT
- ¢yTOONKM, CBUTWOTHI,
XyAu, nuxambl, TPUKO.

MpoayKunAa - B3pOC/bIK
U AeTCKUWA TPUKOTax rO UE S

Knitwear for adults and children
00111 ] 1350000 (£ 1001
~ machines =g | |a Monthly volume) | 2 pypjoyees

Pe-ai Wl [nternational " OEKO-TEX® 3
Iso Qrganization for INFIDENCE 1§ TEXTI|
Pr 8 Standardization } :

Businen Social Complisnce fnitivivn

Certificates @ =)BSCI

CepTudmnkaTsl

Fxport
Leography

Turkey




Elegant Garment
Textile

[ ] g “r .

B mapTe 2016 roja 6bi10 OCHOBaHO Elegant Garment Textile was founded as

npeanpuatue WN 000 «Elegant Garment t ; f th ducti f
Textile» No NMPOW3BOACTBY TPUKOTAXHOI an enterprise f10r € prodaucton o

onexasl. Mbi skcnopTupyem ogexay mHorum  knitted clothes in March 2016. We export
clothing to many world-famous brands.

BCEMUPHO U3BECTHbLIM 6PEH/J,aM .

@ + 998 90 994 65 07
www.elegantgarment.uz

@ info@elegantgarment.uz

Uzbekistan, Tashkent region
Almalyk, st. Ekhtirom, building-2-v




Hamra komnanuss «PULSANTEKS» 3aHMMaeTcst IpOMU3BOACTBOM
IIYTOBUYHBIX U3ZEJIUN U3 TOJIMICTEPA U SIBJISIETCSI HOBBIM yYaCTHUKOM
Ha pbIHKE TEKCTUJIbHBIX U3LEIUN.

KomMmnaHuA IIPOU3BOAUT:
IIyTOBMIIBI IeTCKME, XKEHCKHe, OJId
KOCTIOMOB ¥ CIIELIO/IEeXK/IbI.

ACCOPTUMEHT
25 000

BUJO0B M I1BETOB

v
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TEXTILE ACCESSORIES
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KoMIaHMsI Havyajia CBOIO JIeSITEJIbHOCTh B 2017 TOZ1Y, UCIIOJIb3YSl [JIsI
YCIIEIITHOTO CTapTa MpodecCuOHaIbHOE, COBPEMEHHOE UTAJIbSTHCKOE

obopyzoBaHue c j1azepom Giusi u Bonetti, 151 HaHeCEHU S JIOTOTUIIOB
U 6peHZI0B Ha NPOM3BOAMMBIX MIyTOBUYHBIX U3AEIUSIX.
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OpraHu3auuns 03HakomuTeNbHbIX BIU3MTOB No Pecnybauke Y36ekuctaH HOtel accommOdatlon'

Ha NpeanpUATAS 0TPACcAN N0 COFNAcoBaHHON NPOrpamme. Pazmetienne s rocTuHmue.

The program includes:
Nporpamma BknioyaeT:

Hotel reservation.

Bponuponauue FOCTUHMLbI.

Meeting at the airport. \ i

BctpeuyB aaponopry

Visiting enterprises.

Mocewenue npepnpusTHil.

Translation
services.

OxasaHue coaeiicTBus B

nepesopax.

; m 7 ’
Seeing off at the airport. L, PRI | ) [ Je
Mposopabi B asponopry.
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ACTOPUA HABBAXQOP bYLI0:

A3 Y3bEKMCTAHA
BO OPAHLLAIO

Navbakhor
Boudot’s story:
from Uzbekistan
to France
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Hasbaxop byno ponom u3 Y36ekunctana, Ho coznana ceoit npoexT Eco Couture o OpaHunm.
MpoekT, 6asupytowuiicst B ropoge JInoH, npeacrasnset coboii couetaHne mogHoro bperpa
BAHOR c 3konornyeckumm LLeHHOCTAMMU.

Pogunach v Bblpocna oHa B Y3bekuctaHe, B XOpe3mcKoil 06nacTu, B CKPOMHOI CeMbe.
Ee matb 6bina wwaeel, a oTew, - ppibakom. HaBbaxop scerna bbina cBobogontobusa u xatena
He3asucumocTn. U notomy, kora 8 2000 rogy npeactaBunach Takast BO3MOXHOCTb, OHa BOC-
Mob30BaNach LUAHCOM NPOLOMKUTL 0ByueHme B Y36eKCKOM roCyLapCTBEHHOM YHUBEPCUTETE
MMPOBbIX S3bIKOB Ha Kadespe dpaHLy3cKoro s3bika. 370 03Hauano 6onbLune nepemeHbl A9
MONOA0/ ieBYLLKN U3 iepeBHi. Ee poguTeny n 0cobeHHo maTb BCeraa nooLLpsIv ee xenaxne
npononkuTh yueby B TatkenTe. Ho ocyLLecTsuTb 310 66110 HENPOCTO: B 3TOT NepUoS, BCell ee
CeMbe NPHLL0C MHOTO paboTatb, 4ToBbl onnaTuTh ee yueby.

tOHoit cTymeHTKe NpuLNOCh CoBMELLATb yueby ¢ pabotoii B Tpex MecTtax. Ona pabotana
ybopLLuLeN, roToBMNa NarmaH W Npofasana puc. 3710 6binu Tkenble BpemeHa, Ho Hasbaxop
3Hana: BEpHYTbCS B CBOW KMLLINAK — 3HAUWT, CPa3y BbIITI 3aMy» U OCTaTbCs Tam Hascersa. B
24 rona oHa, nouyBCTBOBAB Cebst NOTEPAHHON B CTONWLIE, PELLIMAA OTNPABUTLCS B HOBOE NpU-
K/I0UYEeHNe, eLLie fasblue oT pogHoro foma. Hasbaxop nonpoboBana CTpouTb CBOK Kapbepy BO
OpaHumm: < He 3Hana, uTo v Kak byner fanblue..»

«TamkeHT - 310 TamkeHT! OH
NMPOIIATHIBAET Y€I0BEKA, 0COOEHHO, Y
KOTOPOTO HET PAJOM HUKOI0, HUKAKOH
noMoun», - rosoput Has6axop.

Navbakhor Boudot is from Uzbekistan
however, she created the project Eco Couture in
France. The project, based in the city of Lyon, is a
mix between a fashion brand with environmental
values called BAHOR.

Born and raised within a modest family in
the region of Khorezm, in Uzbekistan, her mother
was a seamstress and her father was a fisherman.
Navbakhorhas always had a free spirit and wanted
independence.

In 2000, she took the chance to continue
her education at the Uzbekistan State University
of World Languages in the French language
department. It meant a big change for the young
girl from the village. Her parents and especially
her mother always encouraged her to continue
herstudies in Tashkent. But it wasn't easy to follow
this rhythm. Indeed, during this period, her entire
family had towork hard to pay her tuition fees.

«Tashkent is Tashkent anyway ! It
swallows a person, especially a person who
has no one, no help.» Says Navbakhor.
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BAHOR

! L& WODE ECORESPONSADLE

OHa BepwAa, UTo CO BCEM CTIPABHUTCS, €€ eAMHCTBEHHBIM 1 CAMbIM
BonbLIMM NNOCOM BblN0 3HaHWe GpaHLy3ckoro s3bika. Bo Opatumm
OHa Hayana nporpammy nog, HassaHwem «Au Pair Girl», yto 03Hauaer
3a60Ty 0 [eTsX, KOTA UX KOPMST W [AOT MECTO /1St MPOKMBAHMS.
Brepsble y Habaxop 6bina xatb 1 B noaBane, Ho cos cnanbHs. K
COXaneHuto, B 370 BPEMs e MaTb MEpeHecna HEeCKONbKO MHCYb-
TOB, 1 [1B0E 13 ee bpaTbes Obinu BbIHyAeHbI paboTaTh B Poccun Ha
kabanbHbIX yCnoBuAX.

HaBbaxop BcnomuHaet: «§1 Bce npornotuna. KusHb xectokal
A nymana: nubo s npekpaLlato Bce Npamo ceiyac, nnbo cTapatoch
LNA cebs, Ans cBONX poauTenei, A5 BCex. B kakom-To cmbicne 3T
LLeBSTb MECALEB 0Ka3auCh NEPENOMHbBIMN 151 MEHS»,

Cnycrs kakoe-To Bpems ee MaTb CKOHuanach, Ho Hasbaxop Bce
elLie OLLyLLIaeT ee MpUCYTCTBUE, 0COBEHHO, KOTA LUbET - Befb TOMY
Hayunna ee Mama.

[TpoBeas HeCKoNbKO MecsiLeB Bo GpaHLy3CKOM CeMbe, KaTopas
ee NpUHANa, oHa ogomkuna y apyra 30 eBpO Ha NOKyMKy LUBEAHO
MaLLnHKK. 310 Bbino Havanom. OHa cTana WKTb ofexay ans feteit
W WTopbl ans cocefeil. Hasbaxop xotena ctaTb mMofenbepom, Ho
yUMTBCS B LUKONAX Mofbl v 613Heca Bo OpaHLmi - 310 foporoe yao-
BO/bCTBME U, KOHEUHO, § Hee He BbIno cpeacTs Ha 310. bonee Toro,
co3paxne BpeHza 03HauaeT 3HaHMe PbIHKa, TKaHed.

B 2008 ropy Bo OpaHumn Hauancs 3KOHOMUYECKHIT KPU3NC, 1
HaBbaxop Heckonbko MecsLes BbiHyaeHa Obina meHsTb paboty
B Pa3HbIx komnaxusx. Ho Tyt npou3oLuen eLe ofuH, NOBOPOTHbIN
MOMEHT B €€ I3HU: 0Ha BCTPETINA MONOZ0ro dpaHLy3a.

«$1 no3HaKomMAaCch Co CBOMM BYRYLLMM MyXem Ha NUKHUKeE B Le
Parcde La Téted'Or, kyna ero npurnacunv Apy3bs. 370 Hbina HeOXK-
[LaHHasi, He3annaHMPOBaHHas BCTPEYa B MOEI IU3HM»,

The young student had to work three jobs in the evenings
and at nights and study during the day. She worked as a cleaner,
cooking laghman and selling rice. It was a hard time, but
Navbakhor knew that coming back to the village meant getting
married quickly and staying there forever. At the age of 24, while
she was feeling lost in the capital, she decided to go fora new
adventure, far from home: she tried out a new career in France.
«Whatwill happen next, how..? | don't know.»

She believed she could handle everything, her only and
greatest strength was speeking French. That's why she started
a program called «au pair girl» in France, which means taking
care of children feeding and accomodating them. For the
first time, Navbakhor had her own bedroom, even if it was in
the basement. Unfortunately, at that time, her mother had a
series of strokes and two of her brothers were forced to work
in Russia with unfair conditions.

Navbakhor remembers swallowed everything. «Life is tough!
Either | stop right now, or | try, for myself, for my parents, for
everyone. In away, nine month period was turning point for me».

Someyears later, hermother passed away but Navbakhor can
still feel herstanding next to herwith goodwill when she sews.

Aftermonths in the French host family, she asked a friend
for 30€ to buy a sewing machine. It was the beginning of
something great. Sewing was what she knew and what her
mother taught her. She started sewing clothes for the kids
and she sewed curtains for some neighbours. Navbakhor
had an ambition of becoming a fashion designer but fashion
and business schools in France were expensive and she had
no financial resources. Moreaver, creating a brand means
knowing the market, the fabrics, finding her deep values
and ambitions. In 2008, a period of economic crisis began
in France and Navbakhor worked in different companies for
several months. There was another big turning point in her
life, which was when she met a French young man.
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OHW pewumnn MoXeHUTbCS 1M Mocenuanc B 8-m paitoHe
Jnona. B 3Tom paiioHe oHa nouyBCTBOBANA Pa3NuuMs B KyNbTypax
Pa3HbIX HaLWOHaNbHOCTelA. Eif HyxHO Bblno HaliTn CBoe MecTo
W MHTErpUpOBaTLCS. Tam KWW NPEACTaBUTENM MHOTMX OBLLMH
ropoga. OHa No3HaKOMINACh C XEHLUMHAMU-MUTPaHTaMy, OKa-
33BLUMMICS B THKENIOM MONOXEHNI: HEKOTOPbIE U3 HIAX, XOTENN
YCTPOUTBCS Ha pabory, KTO-To yMeN LWKTb, KOMy-To TpeboBanach
ncuxonoruyeckast nomolup. Hasbaxop ctapanach MM MOMOYb,
W Takum 0Bpa3om OHa nonana B CoLMasbHble NPOeKTbI. 3aTem
POAMIACch MbICb CO3AaTb CBOI BUU3HEC W HaHsTb ux. OHa cumTana,
yTo C NomoLLbio npoekTa Eco Couture cmoxeTyckopuTb NpoLecc
WHTErpaLmMm 3TUX XeHLWMH BO (paHLy3ckoe obluectso. U 3o
cpaborano! Mpumep 10 eHLLMH-NpeanpuUHUMaTeNeil BLOXHO-
BUI APYTUX XEHLUMH. B 310T ke nepuop oHa co3pana momHbli
6pers, BAHOR. Bpenn 06nafaet yHUKanbHbIMM LEHHOCTAMM
Bnarofapst IMYHON UCTOPUM OCHOBATENS, @ TakxKe NOMAepKKe
BCEX 3aMHTEPECOBaHHbIX CTOPOH, y4acTBytoLLyX B NpoekTe. Dup-
MeHHbIiA 3Hak 6peHza - 06bearHeRNe y36eKCKoi 1 GpaHLy3CKoM
KyNbTYp Yepes LLIESIK, KaT, LUeKOBbIit 6apxaTu atnac. Ectb n ako-
NOTUYECKWIA ACTIEKT: HEKOTOPbIe TOBapbI B /IMoHe npou3soasTes
W3 TKaHe#, NpeaHasHaueHHbIX 15 BbIBO3a B OTXOZAbI CEPUITHOMO
nnu 6pakoBaHHoro npou3soncTBa. CeroHs Hasbaxop xotena bbi
3[1anTMPOBaTb 3TOT POEKT f151 CBOEY PofiMHbl, Y3bekucTara.

«[TpaKTMYECKN Y BCEX BO3HWMKAET OLUH W TOT e BONPOC:
«C yero Hauatb?» CoumanbHbIil NPOEKT He peLlaeT npobnemy
O[1HOTO YeNOBEKa, 3T0 NPOEKT, KOTOpbIA peLuaeT 0bLLyto npo-
bnemy», - ckasana Hasbaxop BO Bpemsi CBOEro NocnefHero
BW3UTa Ha pOaMHY B Y36EKMCTaH.

OHa ybexxzeHa, uTo PasHOCTb KyNbTYp B KakoiA-To Mepe MOXeT
Nomoub paboTaTb BMecTe. [lase eciiny Bac pasHble A3bIKM U TPaam-
L. B HacTosiLLiee BpEeMs OHa BbICTYNAET 3a WHTErpaLyio Modei
pa3Hbix kynbTyp. Co ceomm porom Eco Couture oHa pabotaet Hag
CO3MaHMEM OTKPBITOrO 1St BCEX MMPa ConupapHocTu. braropapst
mosiHomy 6perzly BAHOR oHa pasnensier atit LEHHOCTU C MUPOM.

Follow the project and have a look at the actual collection :
https://bahorfr/

https://www.instagram.com/bahorfrance/

Contact us:

Lena Monaci - Marketing and Communication Officer - Eco Couture
contact@bahorfr

0487389799

«I met my husband when friends invited him to a picnic at Le Parc
de La Téte d'Or. It was an unexpected, unplanned meeting in my life.»

They settled in the 8th district of Lyon, a popular residential
area, and they decided to get married. In this neighborhood, she
discovered various cultural differences. She had to find herown place
and integrate herself. A lot of communities were living together
there. She met a lot of migrant women facing difficulties: some
of them wanted to get a job, some knew how to sew, some needed
psychological help. Navbakhor wanted to help them with her own
means. Gradually, she got into social projects and decided to set up
her business and hire them. Through the project Eco Couture, she
believed that she could accelerate the process of integrating women
into the French society. It has worked so far! Actually, there are about
10 women entrepreneurs who inspire other women. At the same
time, she created the fashion brand BAHOR. The brand has strong
and unique values due to the personal story of the founder but also
of all the stakeholders who got involved in the project. The brand’s
signature is to unite the Uzbek and French cultures through silk by
using ikat, silk velvet and satin. There is also an environmental aspect:
some products are made in Lyon with fabrics intended for garbage
arising from defective manufacturing. Nowadays, Navbakhor would
like to adapt this project to herhomeland, Uzbekistan.

«Almost everyone has the same question: «Where to start?. A
social project is not a project that solves one person’s problem, it is
a project that solves a common problem.» said Navbakhor during her
last homecoming, in Uzbekistan.

She is convinced that different cultures can make it work
together. Even when you don't share the same lanquage and
traditions. Nowadays, she advocates the integration of people from
different cultures. With her foundation Eco Couture, she works on
creating an inclusive world of solidarity. Within the fashion brand
BAHOR, she shares these values with the world.
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000 "AZALIUM" - npouseodcmeo
0emcKoil u XKeHcKoil
MPUKOMAKHOT 00e5KQbL.

Komnanusa bvira ocnosana
8 2004 200y 6 2.9TlawKenme, -
V3beKucman.

50

Sewing
machines

Coipve: 100% XA0nK080€ NOAOMHO

Obopydosanue: Juki, Brother, Kansay

Teozpagpus aKcnopma: Poccus, Vxpauna u Kazaxcman.
Compyonuuecmeo ¢ bpendamu: Mia Cara, Cozy Home,
Juno, Umka.

Cobcmeennvie bpenov: RADA u LOYCE

azalium.ooo@mail.ru
azalium.sales@mail.ru

+998 71 264 8538
+998 90 964 4291

@ +998 71 264 9628

T Betinbix Mawun

:.‘.r
I“‘
7

"AZALIUM" LLC produces

knitted clothes for children and women.
The company was founded

in 2004 in Tashkent, Uzbekistan.

1 ; Jlemnuil onvim

Years of
experience

H30eauil 8 mecsy

Items

per month

Raw material: 100% cotton fabric
Equipment: Juki, Brother, Kansay
Export geography: Russia, Ukraine and Kazakhstan.

Works with brands: Mia Cara, Cozy Home, Juno, Umka.

Own brands: RADA and LOYCE

<<
LI}

=] www.azalium.uz

Uzbekistan, Tashkent
Mirzo-Ulugbek district,
Humayun array 3
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BrAbI NPOM3BOAMMOMN NMPOAYKLIMM: MpeaocraBnsem ycnyru:

Xakkaaposble GBUPKMU M NEHTHI KomnblotepHbIM AM3alMH STUKETOK

LLleBpoHbl 1 annnukaumu Peska, Bbiceuka, OUroska, KOHIpeB

DTMKeTKM Ans 0OyBM JTaMMHaLMs KapTOHHbIX STUKETOK

KaproHHble HaBecHble BUPKKU PasnUUHON GOPMbI, MonHas 1 BbIbopoYHas NakMpPoBKa
Tak>Xe ynakoBOYHbIE KOPODOKM CeeprieHne dornbron

CatMHoBblE U HEMITOHOBbLIE NPULLMBHbIE STUKETKM LLlenkotpadapetHas neyatb Ha feHTax

CamoknetoLumecst aTMKETKU U CTUKEPSI

MnactkoBble NOMBbI C MOTOTUMOM. 0 ajab—ehkefka_"c

X

O )

kulhan@kulhan.uz

marketing@kulhan.uz +998 71 253 05 13

100117, TawwukeHrt, Sikkacapanckuit p-H, +998 71253 05 15
yn. Wora Pycrasenu, 53 b +998 90 919 04 72
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Product: @chupik.uz

Model: @dogah_lauren
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[JIOBAJIbHbIE
[IBETOBbIE
TERAERLAN

Thailand

#4B0082 #0000FF #1B6SEE

Australia Germany Turkey

#1B6SEE #8B008B #66CDAA #00CED1

United Arab
GlOb al Emirates

Color

#008000 #F08080 Trends #320D32 #66CDAA

Italy Netherlands Switzerland United Kingdom

#1B68EE #1B68EE #008000 #1B68EE #F08080

Norway Taiwan UnitedStates

#32CD32 #FF6347 #1B6BEE #9400D3

Liseta umetot ry6oKoe 3MOLMOHANbHOE 3Haue- Colors have deep emotional meaning, communicating
Hi1e, OHU NePELAoT 0bLLIME TeMbl M HeBOMbLIME Xapak- overarching themes and small characteristics of the cul-
TEPUCTUKN KybTYp, B KOTOPbIX X MCNONb3ytoT. B 3TiX tures who use them. In these top colors from 20 countries
nyuwmx usetax 13 20 cTpaH Mupa Bbl YBIANTE, KaK around the world, you'll see how color brings to life the
LiBET BOMIOLLAET B JKU3Hb YHUKANbHbIN ONbIT KaXION unique experience of each place and the people who live

CTpaHbl 1 Ntodeit, kaTopble xuByTTam 8 2021 ropy. there in 2021.
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npoucxoxaenue. «Sweatshirt» nepesoautcs
Xy M Kak «pybaLLKa Ans noteHus» («<sweat» — nor,
o «shirt» — pybaLuka) 1 no npasunam aHmmi-

: CKOrO $13blka NPOU3HOCUTCS KaK «Cy3TLLEPT».,

Ho cyuwlecteyer u fpyroe TonkoBaHue:
Ha3BaHWe «CBUTLLOT» MPOUCXOAMT OT C/I0B
«sweater» (cautep), n «shirt» (pybatuka).

1. The word «sweatshirt» is of
i English origin. «Sweatshirt» is trans-
e - lated as «sweat shirt» («sweat» -

% sweat, «shirt» - shirt) and according

T—

1y

- g . to the rules of the English language
' is pronounced as «sweatshirt». But

. * - there is another interpretation: the
_._L name «sweatshirt» comes from the

words  «sweater»  (sweater), and
«shirt» (shirt).

_

«/306peTatenem» CBUTLLIOTA SBNsETCS
Bnanenel, Gabpuki HWKHero benbsi B ropoge
AnekcaHmp-cutin (wrat Anabama) beHmka-
miH Paccen. OnHaxp! ero CbiH nosanoBasncs
Ha TO, UTO eMy 0YEHb XXapKo UrpaTb B GyTbon
P i B LUEPCTAHOM CBUTEpe (TaKoil Bbina Toraa
™ dytbonbHast opma). 3abotmnsbIi oTew npu-
Iyman cBoboaHyto xnonkosyio pybatuky. OHa
He CTECHAAET IBUXXEHUI 1 XOPOLLIO BNUTbIBAET
not. OH an eil Ha3BaHue, a TaKxKe 3aHANCa
MPOV3BOACTBOM CBMTLIOTOB. [In KomaHgbl
CblHa Bblna M3roTOBNEHa LENas napTust TaKoii
onexabl M3 Mmatepuana, nopobHoro- Tomy,
KOTOPbIii UCnonb3oBancs Ha dabpuke onq
C030aHUS DUPMEHHOTO HUXKHETO YKEHCKOrO

Be1bst - NIOTHOTO MATKOTO X/0MKa.
2. The «inventor» of sweatshirts is
Benjamin Russell, the owner of a lin-
gerie factory in Alexander City (Ala-
bama). One day his son complained
that it was very hot for him to play
football in a woolen sweater (this was
the football uniform then). The caring
father came up with a loose cotton
shirt. It does not restrict movement and
absorbs sweat well. He gave it a name,
- and also started producing sweatshirts.
= . For the son’s team, a whole batch of
such clothing was made from a mate-
rial similar to the one used in the fac-
tory to create the company’s signature

lingerie - thick soft cotton.

ODIES.

OUTT-SHIRTS
HIRTS AND HO

SWERNS,

%




MaHepa eHLLMH 1 myxunH cHumaTb c cebs dyTbonky cosep-
LUEHHO pa3Hast: XEeHLLMHbl 0BbIYHO CHauana bepytcsl 3a ee Kpas
W MOLHMMAIOT BBEPX, a NapHU XBaTatoT GyTOONKY Ha CIMHE W TAHYT
yepe3 ronoBy. 37a 3arafika Tak 1 0CTanach HepasrafaHHol 4ns yeno-

BeyeCTBa.

3. The manner of women and men to take off a t-shirt
is completely different: women usually first grab the edges
and lift them up, and men grab the t-shirt on their back
and pull it over their heads. This mystery has remained
unsolved for humanity.

CnoBo  «dytbonka»  MCKOUNTENBHO
PYCCKO Ha3BaHwe 1 NPULLIO K HaM B JIeK-
CUKY C nosiBAeHnem urpbl B dyTbon, Koraa
KOMaHAbl Ha4anu HOCUTb CNOPTUBHYHO
dopmy, B KoTopoli GyTbonKa 1 bbinacocTas-
HO/ YaCTblo. A BO BCem Mitpe CoNb3ytoT ee
OpUrMHanbHO HasBakme — t-shirt.

4. The word «Footbolka» is an
exclusively Russian name and came
to our vocabulary with the advent
of the game of football, when teams
began to wear sports uniforms, in
which the t-shirt was an integral
part. However, the original name
t-shirt is used all over the world.

OyT60/1KY B TOM B, KAK Mbl €€ 3HAEM,
Hauanu MpOM3BOANTL amepuKaHubl Ana
CcBOMX NexoTuHLEB ax B 1898 roay.

5. The t-shirt, as we know it
now, was first produced as early as
1898 by the Americans.

Frmmmmmmmmmmm e e e e e oo

B mupe cywlecTByeT mexayHapoaHblil
feHb ytbonku. Ero oTMeyaoT BO MHOTMX
CTpaHax 3emHOro uwlapa B [eHb JIeTHero
conHuectosHus - 21 mioHs. Ho nepsbimu,
KTO pelunn oTaaTh JO/KHOe CBoel Niobn-
MOV BELLM B rapfiepobe, CTany Hemubl.

6. There is an international t-shirt
day in the world. It is celebrated in
many countries of the world on the
summer solstice - June 21. However,
the first who decided to pay tribute
to their favorite thing in the ward-
robe were the Germans.

Cambim foporim nono B mupe
[0 Cx nop cuntaetcs Gytbonka
«Xoym» JleHHOHa, kaTopast bbina

npoaaHa 3a CyMacLLeaLLyo Cymmy
—16400 nonnapos.
7. The most expensive
_________________ polo in the world is still
considered Lennon’s Home
t-shirt, which was sold for an
insane amount of $ 16,400.
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Tonosoit dhyT6onkoii B EBpone cuntator
Benyio C NpUHTOM pemHs Be30nacHoCTy.
MockonbKy LWTpadbl 0UeHb BbICOKM, @ Npu-
CTErNBATbCA HE BCE CUUTAIOT HYXHbIM, TO
Takum 06pa3om BOAUTENU-XMTPELbI BbIXO-
LT U3 cnoxuBLUeics cutyaumun. Ho nudHo
Mbl BaC Npu3blBaem BCerda npucTernBatb
pemHun 6€30|'|aCHOCTV|, BeAb 370 Cnacet Bam
W BaLLWM BNM3KMM XM3Hb B UpE3BbIYaIHON
cuTyaumn.

8. Top t-shirt in Europe is con-
sidered white with a print of a seat
belt. Since the fines are very high,
and not everyone considers it neces-
sary to fasten it, this is how the cun-
ning drivers get out of this situation.
However, we urge you to always fas-
ten your seat belts, because this will
save you and your loved ones in an
emergency.

Ha toro-3anage Arrnum konnemk Kym-
Belen BKAUAN XyLM B oduLMaNbHYIO
LIKONbHYI0 YHUDOPMY.

9. In the South West of England,
Coombeshead College has incorpo-
rated the hoodie into the official
school uniform.

B mae 2008 roga B Hosoit 3enanauu
npa3anosancs «[leHb Xyau», NOCBALLIEHHbIi
pa3pyLUeHNio  CTePeOTUNOB, CBA3aHHbIX
C 3TON 0OEX 0.

10. In May 2008, New Zealand
celebrated Hoodie Day, dedicated to
breaking the stereotypes associated
with this garment.

HakanyHe rnasHbix Bbibopos B CLUA
MOfIENIbepbI BbIMYCTUN Xyau C u306paxe-
Huem 06ambl cTommocTbio 69 fonnapos.
V13nenust pasobpanu «Haypa.

11. On the eve of the main elec-
tions in the United States, fashion
designers released a hoodie with the
image of Obama worth 69 dollars.
The items were sold out so fast.



brand of women's

and children's
clothing.

BpeHA XEeHCKOW M [eTCKOW opexnbl

VIIRRA

The MIRA brand annually produces 200 new
competitive models from natural fabrics.
Capsule collections are developed every

season.

The production makes from 1000 exclusive
items per month.

Brand philosophy:
fresh look, minimalism,

comfort and elegance.

. -

Bpena MIRA exerogHo BbiMyckaeT OT 200 HOBbIX
KOHKYPEeHTOCMNOCOBHbIX Mofenei U3 HaTypabHbIX
TKaHen.

Exece30HHO pa3pabaTbiBawTCA KancysbHble KO-
nekumm.

[lpon3BOACTBO BbiNnycKaeT OT 1000 3KCKJHN3UBHbIX
n3genui B mecsal.

| nli——
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' dunocopua TOProBoil MapKu:

CBE>KUU B3IJIS],

MUHHUMAaIU3M, KOMPOPT
W 3JIETAHTHOCTb.

Appec: Y36ekucTaH, r.TawkeHT

ToproBbii LleHTp «ApcoHa» 3 3Tax 12 mMarasuH.
TenedoH: + 99897 4070888

WHcTarpam: mira_uz

Moyta: f.mira.uz@gmail.com




000 «Vizir Collection» — npoussog-
CTBO AETCKOI TPUKOTAXKHOM oaexabl.
KomnaHusa 6bina ocHoBaHa B 2009 roay
B r.TalwKeHTe, Y36eKucraH.

LLC "Vizir Collection" - production of knitted clothes
for children. The company was founded in 2009
in Tashkent, Uzbekistan.

U3pennin B mecay,
items per month

LLiBeiiHbIX MalWKH
sewing machines 400
CoTpyaHUKOB Ko f;
employees p "
p FSNUN el
ALY = =y
Mpoaykuua: v y -

BeTcKana oaexaa — pyrbonku, ABOMKMN, LUOPTUKMU " )

Products:
children's clothing - T-shirts, suits, shorts.

~ar

BospactHasa Kateropua —0 - 12 net
O6opyaoBaHue: Jack, Juita, Brother, Kansay.

leorpadus skcnopra:

Poccusa, KasaxcraH, Kbiprbi3ctaH, TagKukuctas u CuHranyp.
Toprosbiit agom: KasaxctaH

Age category - 0 - 12 years old

Equipment: Jack, Juita, Brother, Kansay.

Export geography:

Russia, Kazakhstan, Kyrgyzstan, Tajikistan and Singapore.
Trading house: Kazakhstan

CBa)kutecb ¢ Hamul!

Contact us!

+998 97 763 33 03 @ www.vizir.uz Uzbekistan, Tashkent,

+998 90 187 12 15 Uchtepa district, st. Zakaria Roziy,
+998 71 275 66 28 & vizircollection01.01@gmail.com 1 passage, house 24.




Monthly volume

ExxemecsiuHbIN 061Hem

170K items

ThbIC. U3AE/IUN.

Komnanus

OO0 «Max Textile Style»

The company

“Max Textile Style” LLC

started its activity in September 2017.

It is engaged in the production of finished knitted
products under the brand “Premier”.

The company is operating with the latest
Japanese equipment of the Kansai company.

Sewing machines

KoanuecTBo WBeNHbLIX MalH

80 pes.

Highly qualified

BbicokoKkBaMdUUMPOBaHHLIX

7 O employees

COTPYAHUKOB

6b11a ocHoBaHa B CeHTSI6pe 2017 roja U 3aHMMaeTcA

npon3BoACTBOM roToBOM Tpl/lKOTa)KHOI;I npoaykuum

noa 6pengom «Premier.
B KOMNaHUM yCTaHOBIEHO COBpeMeHHOoe
AINoHCKoe lWBelHoe obopyaoBaHue

Kansai.

[NMpoaykuus:
¢byT60/1KM, NMKaMBI, 3UMHee bebe,

HUM>XHee 6eﬂb€ — MYJ>KCKOE€, >KXEHCKO€E N AeTCKOeE.

Products:

T-shirts, pajamas, winter underwear,

L
—
>
—

TEXTILEwW

+998 97 432-03-10
+998 90 979-03-10
+998 91 190-11-13

www.maxtexstyle.uz

maxtexstyleltd@gmail.com

underwear - for men, women and children. Tashkent region, Yangiyul, Charikov st., 18




High Speed Logistics

TPOHCNOPTHO-3KCNEANTOPCKAST KOMNAHWSI,
KOTOpQAsl NPenoCTaBNSET WUPOKUA CNEKTP
TPOHCNOPTHBIX YCNVYT.

— &

LLC "High Speed Logistics" is a freight
. forwarding company that provides a wide
range of transport services.

1.BnmxHMM BocTtok / Middle East
2.0A3 / UAE

reorpGCbVIﬂ 3.MNakucTaH / Pakistan

4.NHgusa [ India

High Speed Logistics  stpum/muey

6.BbeTHaM / Vietnam

Geog raphy 7.Manai3una / Malaysia

8.CuHranyp / Singapore
9.EC/EU

MpencToBuTenbcTea B [TutBe n Typuun.
Representative offices in Lithuania and Turkey.

BeinonHsem okono / We carry out about

peicos B rop.
coach journeys a year.

Hanuyne cknanoe B [luTee n Typuun no3BonsieT okasbiBaTL ycnyru LTL
n3 Typuuu n EBponsl.

The presence of warehouses in Lithuania and Turkey allows us to provide
LTL services from Turkey and Europe.

1000589, Tashkent,
Yakkasaray district, st. +998 90 345 0120 info@hsl.uz
Shota Rustaveli, 81-13 +998 71250 7737 www.hsl.uz



Ariya

Products:
caps, special clothing, jackets, vests,
T-shirts, trousers.

MpoAyKuUs:
KEMKKM, CNELLOAEXAT, KYPTKM,
XKMAETKM, OYTOOAKM, MAMKM, BPIOKM.

MenuiiuHCKaa ofiexz1a Tonosubie yGopbI
KOAMYECTBO COTPYAHMKOB OBGBLEM MPOU3BOACTBA B FOA OnbIT pa®oThI
The numbei employees Production ‘ﬂlme per year Work fﬁence
200 2.000.000% 13
CTpaHbl 3KCNopTa 9 Russia Export countries

Q@ Kazakhstan

> a ¢

+998935501153 +998935501191 www.ariyateks.uz Tashkent, Sergeli-7
+998935501120 +998781299191 info@ariyateks.uz st. Mirzo Tursunzade No. 101
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BREND INVEST
TEXTILE

E>xeMecsTyHBIN
00beM TPOU3BO/ICTBA
CTIeLOJEeXIbI —
3 ThIC. U3eTuu

Monthly production
of workwear — 3k items

-

Tashkent region,
Bekabad
st. Sirdaryo, 1.

sevil2576@mail.ru

+998 99 6509576
+998 90 3543707

Kovmmaamsa OO0 «Brend Invest Textile»
ObL/Ia OCHOBaHa B MIOHE 2020 roja.

Brend Invest Textile LLC was founded in June 2020.

B HacTrosee BpemMst KOMITaHWSI 3aHUMAETCST TPOM3BOACTBOM
CIIeLIOJEeXKIbI, KYPTOK, OPIOK, JKaKeTOB, JKUIETOB,
yTeIUIEHHBIX KOMOMHE30HOB, KEIOK, a TAKXKe II0OCTeTbHOTO Gestbsl.

The company is currently engaged in the production of workwear,
jackets, trousers, vests, insulated overalls, caps, as well as bed linen.

KonmnyecTBO MIBEHBIX MAllIMH 3 O
LLT.

Number of sewing machines
pes.

OGopyaoBaHue

Equipment JCIK



PODECCHOHATTLHOE O5OPYI0BAHME
11 PEHTABENLHOTO BM3HECA SMART-T

smart-t.uz

: ; ONA NEYdTH Ha TEKCTHUNE - :
Mimaki [Inokus) IECH:
| 4. PHOTONIM

L
Kanawgposble TepMonpecchl
TitanJet (l0xwas Kopes]

& Titanlet

TalKeHT
YUTENUHCKMIA P-H
13 kBapran, 1.

+998 90 966 4204 NEPEAOBBIE KOMITIEKCHI
ODHC, LWOYPYM, CKNAJL, CEPBHC ong U,WDPU BOW TEKCTUJIbHOM

© wsmat @ wsmart [NEYATH U PACKPOS#

MOBCEAHEBHAS W MOMHAR OZIEXIA » TANAHTEPER M AKCECCYAPI
DIGITAL CNOPTHBHAR GOPMA W HHBEHTAPD « NOMALIHIH TEKCTHNb

m HAPYAHHAR H MHTEPLEPHAR PEKNAMA = @IATH H CHMBONHKA
CYBEHWPHAR NPOAYKLUHA = MEBENbHBLIE TKAHH

NECATKW YCNELIHbIX KJIUEHTOB 10 BCEMY Y3BEKUCTARY
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Gold
Embroidery

Master
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baxwumnno A
[LnpnHosuy

poguncs B 1956 rogy 8 ropoe byxape.
MOTOMCTBEHHbIi MacTep 3010TOr0 LWKTbs. B
1977 ropmy OKOHUYMA XyAOXECTBEHHO-rpaduye-
ckuit dakynbTeT byxapckoro nesarornyeckoro
nhctutyta. C 1978 roga pabotan rnagHbim
XYBOXHUKOM byxapckoii dabpuku 3on0ToLLBe#-
Hbix u3genuit. B 1994 rogy cran nobenutenem
MexayHapoaHoro ¢ectBans pemecneHHUKoB
«PemecneHnuku 3a pabotoii» B [lakuctaHe. B
1995 ropy nonyuun ceptudmkar 00H, IOHECKO n
Munucrepctsa kynbTypbl Y36ekuctana «Mactep
mexayHapogHoro knacca». B 1997 ropy cran
nobegutenem cmoTpa-koHkypca «Tawwaboyc-97»,
MONYYNN 3BaHNE <IYULLUA PEMECTIEHHNK rofa»
1 npu3 lpe3naenta - asTomobunb. B 2009 roay
HarpaxzeH meganbio «LLlyxpar». € 1995 roga no
CerofHALLHUA feHb paboTaeT pyKoBoZMTENeM
LieHTpa 3010T0r0 WNTbs «CoBran.

Dzhumaev Sh. Bakhshillo,

was born in 1956 in the city of Bukhara.
Hereditary master of gold embroidery. In 1977 he
graduated from the Graphic Arts Department
of the Bukhara Pedagogical Institute. In 1978
he worked as the Chief Artist of the Bukhara
gold embroidery factory. In 1994 he won the
«Craftsmen at Work» International Crafts Festival
in Pakistan. In 1995 he received the certificate of
the UN, UNESCO and the Ministry of Culture of
Uzbekistan «Master of International Class». In
1997 he was the winner of the «Tashabbus-97»
competition, received the title of «Best Craftsman
of the Year» and the President’s Prize - a car. In
2009 he was awarded the «Shukhrat» medal.
Since 1995 to the present day he has been working
as the head of the «Sovga» gold sewing center.

— e e e e e e e e e e e e e o = e o e o
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BEAUTY
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Crozane — amo
Kpacoma,
Komopas
npuuiia

K HaAM U3
npouL102o0,
ycusem

C HaAMu @6
rRacmosauiem
U OCMaHemca
6ydyutum
NOKOJICHUAM.

MeHs 308yt MaauHa Kacbimbaesa. §1 pogunach v Bbipocna B €To-
nuue Y3bekuctaHa TawkenTe. C AeTcTea yBAeKanach BbILUWBKON, U CO
BPEMEHHOM OHa CTana CMbIC/IOM MOEV XKM3HH, BIOXHOBEHIEM 1 CTPa-
CTbH0. 3T0 PEMEC/I0 NOMOITIO MHE Peanin3oBaTh cebs, HailTv CBOV NyTb B
SKI3HU, BO3POMMTD CEMENHbIe TPaAMLMI 1 NOMOYb APYriM Mtoasam. 1 ¢
OrPOMHbIM MHTEPECOM OTHOLLIYCb K MCTOPUU BbILUMBKM B HALLIEM peru-
OHe, TPAZULMOHHOMY Yy30pY, ¥ Ienato BCe BO3MOXHOE, UTabbl coxpa-
HITb TPAZULIAM W NEPeAATb UX CNEAYHOLLIMM NOKONEHMSIM.

My name is Madina Kasymbaeva. | was born and raised
in the capital of Uzbekistan, Tashkent. | have been fond
of embroidery since my childhood, and from time to time
it became the meaning of my life, inspiration and passion.
This craft helped me to realize myself, find my own path in
life, revive family traditions and help other people. | have
a great interest in the history of embroidery in our region,
the traditional pattern, and | do my best to preserve the
traditions and pass them on to future generations.

Suzane is one of the treasures of the national arts and crafts.
Suzane is embroidered with a crochet hook - yurma seam or
with a needle - bosma seam. | have always tried to understand
why previous generations sought to improve and preserve this
kind of manual labor. | think they themselves admired this art,
they were inspired to create such masterpieces by the mag-
nificent nature of our homeland, which they took as a basis.
Suzane is unique for many reasons. The base on which the
suzane is embroidered is woven by hand on a loom. The basis
of the fabric is 100% silk or adras (50% silk and 50% cotton),
embroidery threads - silk, dyed with natural dyes. For this, the
roots of wild-growing and cultivated in Central Asia madder
(ruyan), pomegranate peel, onion husks, saffron, indigo, etc. are
mainly used. Suzane is very much appreciated because it is com-
pletely handmade. Suzane is created by masters with a pure soul
and absorbs all the positive energy of its author. The pattern is
created stitch by stitch, taking time and requiring patience and
skill. Patterns are in the form of flowers that have the semantics
of prosperity, the image of curly leaves should bring even greater
prosperity, stylized pomegranate seeds are a symbol of fertility,
a large family, and a friendly community. Suzane represents the
true philosophy of the life of the East. This is a story expressed
in an ornamental form.
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OmHMm ¥3 [OCTOSHMA - HALMOHAbHOMO
[JeKopaTVBHO-NPUKNAAHOMO WCKYCCTBA SBNS-
etcs ctosaHe. (t03aHe BbILLMBAIOT KPHOUKOM
- LLIOB «i/AypMa» UK WFONKOIA - LLIOB «BOCMa».
1 Bcerga Crapanacb MOHSTb, Modvemy npe-
OblOyLLye MOKONeHUs CTPEMUIUCH YCOBEp-
LLIBHCTBOBATb 11 COXpaHMTb 3TOT B, PyYHOro
Tpyda. [lymato, OHW camu BOCXULLANCD TUM
WCKYCCTBOM, WX BAOXHOBMAMA Ha CO3AaHMe
TakuX LLedeBpoB BEMMKOMENHas NpUpOsa
HaLLIeil poayHbl, KOTOPYHO OH 6pasi 3a OCHOBY.
(lo3aHe yHMKanbHO MO MHOTMM MPUYMHAM.
OcHoBa, Ha KOTOpOA BbILLMBAETCH ClO3aHe,
TKYT BPY4Hyto Ha cTaHke. OcHosa Tkanw - 100%
wenk unm agpac (50% wenk n 50% xnonok),
HUATKN 19 BbILLIMBAHWUS - LUIENKOBbIE, OKpa-
LUeHHble HaTypanbHbIMK Kpacutensmu. [ing
3TOr0 WCMOMb3YIOT B OCHOBHOM KOPHW ANKO-
PacTyLLei v KynbTvBMpyemoit B LieHTpanbHoit
A3un mapeHbl (pysiH), KOXypY rpaHaTa, LWenyxy
nyka, WwWadpaH, uHauro u 14, (103aHe oueHb
BbICOKO LIEHUTCS TeMm, UTO 3T0 NOMHOCTBIO pyy-
Has pabota. (t03aHe co3paetcs mactepami C
YWCTON [yLLIOI W MOIOLLIET BCIO NO3UTUBHYIO
3Hepruio ceoero asTopa. OpHameHT co3paertcs
CTEOK 33 CTEXKOM, 3aHMMasi OnpeeneHHoe
Bpems 1 Tpebys TepneHus 1 MacTepcTBa. Y3opbl
BbIBatT B BUE LIBETOB, KOTOPbIE MMEIOT CeMaH-
TUKy NPOLBETaHMs, 306paeHne QUIrypHbIx
NUCTbEB [IOMKHO MPUHOCUTL ellie Bonbluee
NpoLBETaHe, CTUN30BaHHbIE 3epHa rpaHata
SIBASIOTCS CUMBO/IOM M/I0K0POANS, BONbLLION
cembi, pyxHoro coobiectsa. CtozaHe npen-
cTaBnstor coboit HacTosilylo - dunocoduto
»Ku3HM BocToka. 310 mcTopws, BbIpaxeHHas B
OpHaMeHTanbHoit Gopme.

B npoLunom co3aHe MCnonb3oBanm Kak
aHanor HacTeHHbIX KOBPOB. 1 pelumna Boc-
€034aTb 371 YHKLMM 1, KPOME TOrO, Havana
BbILLMBATD NNaTbs, YanaHbl, 0byBb u akcec-
cyapbl. Mo 3kCnepumeHT noHpaBunCs BCem.
Monarato, Cto3aHe MOMOraerT JIHLSM MouyB-
CTBOBATb CBSI3b C MPeAKami, MpoYyBCTBO-
BaTb WX MEHTAnuWTeT, UCKycCTBO. [pUATHO
YKPENASTH B3aMMOCBA3b MEXLY LyXOBHbIM U
XYLOXECTBEHHbIM Hacneanem. Jltonn Beerza
CUIbHEE, KOT/A 3HAKOT CBOU KOPHM.

Mosi pabota Hap cio3aHe w fpyriumu
npefmetamn 06uxona NPUHOCKT MHe YroB-
NeTBOPEHUE, PafioCTb OT MOEro TPyda, yBa-
KeHMe ¥ BnarofapHOCTb  OKPYKHOLLNX,
WX NpU3HaHKe. 310 cyacTbe, Korda pabora
B PafiocTb, Ja elle MpUHOCUT LOCTOMHbI
noxoz. loctosiHHo paboTato Hag, HOBbIMM
npoekTamu. Bee, uTo ymeto, nepesato CBOMM
yueruKam. [puaATHO Co3HaBaTb, UTo A 06HOB-
Nsto, BOCCO3Aal0 CTapUHHbIE, 1aBHO 3abbl-
Tble pemecna.

1 Bepio, UTO «KpacoTa Cracer mwp».
(io3aHe - 310 KpacoTa, KOTOpast MpuLLna K
Ham W3 NPOLLOTO, XWBET C HaM B HaCTos-
LLIeM 1 OCTHETCS ByayLLMM NOKONEHMSIM.

Suzaneis a
beau

to us from the

past, lives with

us in the present
and is here to

stay for future
generations.

In the past, suzane was used as an
analogue of wall hangings. | decided
to recreate these functions and,
in addition, | began to embroider
dresses, chapans, shoes and accesso-
ries. Everyone liked my experiment.
| think suzane helps people to feel
the connection with their ancestors,
to feel their mentality, art. It is nice
to foster the relationship between
spiritual and artistic heritage. People
are always stronger when they know
their roots.

My work on suzane and other
household items brings me satisfac-
tion, joy from my work, respect and
gratitude of others, their recognition.
It is happiness when work is a joy,
and even brings a decent income. |
am constantly working on new pro-
jects. | pass on everything that | can
to my students. It is nice to know
that | am updating, recreating old
crafts that have long been forgotten.

| believe that "beauty will save
the world." Suzane is a beauty that
came to us from the past, lives with
us in the present and is here to stay
for future generations.

that came
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OUNOCOOUA YCTONYNBOCTY

Let’s touch on the topic of sustainable development and mass market.

Jlykbyk: @moelbosh

®oro: Hanpa Kocbsi @naira kosyan

Crunb: Anatonuit KceHodoHToB @anatolyksenofontov
Meiik an: 0nust BanuHcka @juliabalinska

Mogens: Bukropust AHapeesa @anvi_dm

Mogenb: Bukropus Maptbitosa @viktorijama

It is generally accepted that many major brands are actively supporting
sustainable development and a more conscious approach to the environment
and the use of materials. Tell us about yourwork in this direction.

We have been promoting the idea of awareness for quite some time

now: we support local producers (textiles and knitwear) and the manual
labor of craftsmen, and we also use our stocks to create new collections.

llaBaiiTe 3aTpoHem TeMy YCTOYMBOrO pasBUTUS M MacC-MapKeTa.
MpunaTo cuutath, 4TO MHOUE KpyNHble GpeHAbl aKTUBHO MoAAepKU-
BaIOT MMEHHO YCTOI4UBOE Pa3BUTHE U Gonee 0CO3HAHHDI NOAXOA K 3KO-
NOTMU M MCToNb30BaHMI0 MaTepuanos. Pacckamute o Baweit pa6ote B
3TOM HanpaBNeHuu.

Mbr y»ke AOBOABHO AaBHO NPOABUraEM WAEM 0CO3HAHHOCTM: MOAAEPXKM-
BaeM NIOKA/bHbIX NPON3BOAMTENe (TEKCTUAS 11 TPUKOTAXE) W PYYHOR TPyL
MaCTepoB, a TaKxKe UCMOsIb3yeM CBOV CTOKM L1 CO30aHNS HOBbIX KOMNEKLINA.

B ofHO# U3 NoCneaHWX KonneKLmit Mbl UCNOMb30BaNN OCTaTKM TKaHeN,
MO3TOMY HEKOTOpble U3fenus Bbinu BbINONHEHbI B [ByX UBeTax. Mowwms
W3 0CTaTKOB MaTepuanos toboro NPOMCXOXAEHUS — AeNCTBUTENbHO OfNH
W3 NpuHLMNOB sustainability.

Mbr 3anymanuce o Temne paboTbl Halero 6penfa [0 MaHgemun
peLunnn 3amepnnTbes. Mol Byaem fienatb OfHY NONHOLEHHYIO KOAAEKLMIO B
rof v Munu-konnekumun 13 10-12 06pazos B ce3oH. I camoe rasHoe — «ocBo-
BoxaaTb» konnekLym,ybupas niHee. B fanbHeiLuem Mbl n1aHMpyem ocTas-
NSTbTONbKO Te U3[1eNNS, KOTOPbIe He YCTapeloT Tak BbICTPO W BymyT ClyKuUTb He
OfIH r0f. 3TO M HaLLM GUPMEHHDIE NaNbTO C PYYHON BbILLIMBKOIA, U U3[ENNs 13
TKaHel, CO3[.al0LLIXCS BPYYHYHO, BPOJIe abno-Haxmanb, afpac, LLoiin.

MNpuobpetas eLLie 0aHy GYTOONKY B MacC-MapKeTe, Mbl AyMaem, YTo 3Ko-
Homum. Ho B utore nnatum ropaszo 6onbiue. 11 He Tonbko Mbl. Ho 1 Hawa
nNaHeTa, NoTomy Yt U36bITOUHOE NPOM3BOACTBO BELLEN 04eHb CUbHO CKa-
3bIBAETCS HA IKONOTUM.

A PHILOSOPHY OF SUSTAINABILITY

MOEL BOSH

In one of the latest collections, we
used remnants of fabrics, so some of the
products were made in two colors. Sewing
from waste materials of any origin is truly
one of the principles of sustainability.

We thought about the pace of ourbrand
before the pandemic and decided to slow
down. We will make ane complete collection
per year and mini-collections of 10-12 looks
per season. Moreover, the most important
thing is to «free» the collections by removing
unnecessary items. In the future, we plan
to keep only those products that will not
become obsolete so quickly and will last
longer than one year. These are our branded
coats with hand embroidery, and products
made from hand-made fabrics, such as allo-
bakhmal, adras, shoyi.

By purchasing another T-shirt in the
mass market, we think that we are saving.
However, in the end we pay much more.
Apart from us, our planet also pays the price
because the excess production of things has
averystrong impact on the environment.

Texct — MaprapuTa YpmaHueBa, rasHbiit pefaktop sxypHana Archikultura

Text - Margarita Urmantseva, editor-in-chief of Archikultura magazine
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3yxpa WHaT — ocHoBaTenb n beccmeH-
Hblli pykosoauTent 6peHpa Moel Bosh.
Bot yxe 9 net oHa BHeapsieT BesHUS MOZbI
O[HOI CTPaHbl B APYryto, UMMIEMEHTUPYS
y36EKCKY0 ITHUKY B NATBUIACKYIO rpadny-
HOCTb W CEPXXaHHOCTb. B HOBOM MHTEPBbIO
[LM3aiiHep pacckasana o ToM, Kak MeHsIeTcst
Moda cerofiHs, Gopmupyetcs dunocodus
Bpenpa, a ycTouMBOe pa3BuTME CTaHo-
BUTCS BO [aBy npoLiecca.

Zuhra Inat is the founder and
permanent leader of the Moel Bosh
brand. For g years now, she has been
introducing fashion trends from one
country to another, implement-
ing Uzbek ethnicity within Latvian
graphicity and restraint. In a new
interview, the designer spoke about
how fashion is changing today, the
brand’s philosophy is being formed,
and sustainable development s
becoming the head of the process.
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Yro Bbi 3aknappiBaete B ¢unoco-
¢uio 6penpa? Ectb nu Kakue-To Hernac-
Hble NpaBuAa UM Kpepo?

[llymato, 4t Hatwe rnasHoe MpaBuno —
3KCK/MO3MBHOCTb M MCNOMb30BaHIUE Py4HOIA
paboTbl B Kaaom 13nenuu. Mbl He ucnonb-
3yeM CyLLeCTByOLLWe NaTTepHbl TKaHeld, a
3aKasblBaem Ha Qabpukax CBOW, y30pbl U
LIBETOBbIE PELLIEHNS KOTOPbIX 5 CO3fat0 Cama.
A dunocoduio bpeHaa Bo mHorom chopmu-
poBany Lierntenn Moel Bosh, Befiby Hix ectb
onpedeneHHble OXWAAHWS W acCoLMaLmy.
[lymato, HaLLy NanbTo, aKeTbl, KypTKA C pyy-
HOIN BbILLMBKOW Y)Ke yCrenu Cratb BUSUTHOM
KapTOUKOA, Kak W W3denns 13 y3BeKcKoro
LUIeNKa C HaLLmm GupMeHHbIM pucyHKom. Mbi
nocTapaemcs BCe 3T0 COXpaHWTb, pabotas
OTHbIHe Mo cucTeme seenowbuynow!

Bbi pabotaete opHoBpemeHHO Ans
ABYX pbIHKOB Hanpamyto (Y36ekuctau u
Nateus) n Ana Apyrux pbiHKoB nocpea-
CTBOM OHnaitH-wonuHra. Hasoeute oco-
6eHHOCTH KayKA0r0 PbIHKA, CBOU YeNIeH-
AU B paboTe Ha KaKAOM U3 HUX.

Mbl Bcersa cTapanuch yuuTbIBaTL Npes-
NOYTEHMS HALUWX MOTEHLMANbHBIX MOKY-
nateneii B Y36ekuctane, Espone n CLLA. Ho
YroouTb BCEM W CPasy — CNOKHas 3ajava.
Mepen Hauanom Co3naHus KOMNeKLMM Mbl
CMOTPENM Ha KaXkAiblli 3CKI3 TNa3amu espo-
nefa M Halmx cooTeyecTBeHHUKoB. Bce
urpaeT ponb: Gopma, LeT, dakTypa. [lymato,
Ham YOAETCs COYETaTb BOCTOUHYIO SIPKOCTb
W eBpOMelickyld CLepaHHOCTb. [loTpebu-
TENM MOfbl Ha KapaHTWHE MCTOCKOBANUCH
N0 SIPKIM 3MOLSIM, HaBEPHOE, NO3TOMY BO3-
HWK CMPOC Ha 3MOLMOHANbHBIA CTUAb. TaK,
nocAe NaHAEMIN HaLLW KneHTbI B EBpone 1
LUiTaTax 3axotenu Gonee ApKMX 1 [aneko He
eBPONeNCKO-CAepKaHHbIX Bellei. Maxge-
MUS| 33CTaBUAa HaLl BpeHz NepeocmbICnTb
CBOK MUCCHIO M IPUOPUTETDI.

What do you put into the brand philosophy? Are there any unspo-
ken rules or credo?

| think that our main rule is exclusivity and the use of handicraft in each
product. We do not use existing patterns of fabrics, but order our own from
factories, the patterns and colors of which | create myself. In addition, the brand's
philosophy was largely shaped by the connoisseurs of Moel Bosh, because they
have certain expectations and associations. | think our coats, jackets, jackets
with hand embroidery have already become a visiting card, as well as products
made of Uzbek silk with our signature pattern. We will try to preserve all these
features, working from now on using the seenowbuynow system!

You work simultaneously for two
markets directly (Uzbekistan and Latvia)
and for other markets through online
shopping. Please name the features of
each market, your challenges in working
on each of them.

We have always tried to consider the pref-
erences of our potential buyers in Uzbekistan,
Europe and the United States. But to please
everyone at once is a difficult task. Before start-
ing the creation of the collection, we looked at
each sketch through the eyes of a European
and our compatriots. Everything plays a role:
shape, color, texture. | think we manage to
combine eastern flamboyance and European
restraint. Quarantined fashion consumers
yearned for vivid emotions, which is probably
why there was a demand for an emotional
style. So, after the pandemic, our clients in
Europe and the United States wanted brighter
clothes which are far from European-restrained
style. The pandemic has forced our brand to
rethink its mission and priorities.






N/ | TOMMOABI / TOP FASHION

Kak Bbi cuutaete, uto noatankusaet nioaeil Ha npuobpere-
Hue 6peHpoBbIX BeLuei?

KauectBo, KoTopoe Bcerfia cTouT foporo. Mbl MHOrO BpemeHU
TPaTUM Ha MOWCK KaueCTBEHHbIX MATEpUanoB — WX LieHa yacto
LMKTYET M CTOMMOCTb CaMOro U3Lienus. B couetanun ¢ pyuHbim Tpy-
LLOM OTAWYHbIA MaTepuan Bceraa 4acT OTAWYHbIA pesynbTat. W 310
He TONbKO TO, YTO CHAPYXM, HO U TO, UTO BHYTPY M3LENNS.

A cuntato, HyKHO BbIbMpPaTb BELLW C NOTEHLMaNoM, KOTopble
ByayT HpaBWTbCS U Yepes rof, W yepe3 ABa. COOTBETCTBEHHO, Mbl
MOHMMaeM, YTo BpeHOBbIE U3LENNS CTOAT CBOMX [EHEN, TaK Kak ux
KayecTBO M03BONISIET CNYXMTb JOCTaTOUHO LONTO.

Mo pabotaem no npuHUMNY KnaccMyeckoro NPouU3BOACTBA
onexabl. [owmrBoM KaXAoA BELLYM 3aHMMAETCS MacTep, a u3nenue
MPOXOLNT 3TaMbl OT MaKeTa [0 NPUMEPKM. Y HaC HeT KOHBERepHOro
MPON3BOACTBA: BCE NPOXOLNT YEPE3 ICKN3, PYKN TEXHONOTA U NOPT-
Horo, 80 % — 370 py4HoI TPYL.

Yem npumeuatenbHa mopa Ha ITHUKY?

1 cuunTato, 4To HapsAy C NOBbILIEHHbIMI CKOPOCTSMI POCTa BCEX
0Tpacneil NPoW3BOACTBA, /OAM Yalle CTanu OCTaHaBAMBATLCH W
«OrNAAbIBATLCS» Ha CBOM KOPHU. 3aMeTbTe, NEPBbIMM 3Ty UCTOPHIO
CTan CNoNb30BaTb MHOTUE U3BECTHbIE LOMA MO/ibI YXKe HECKOMbKO
netHazag. W 310, Ha moit B3rnsd, npasunbHo. Takum obpasam ynaetcs
He TONIbKO COXPaHMTb KyNbTYPHbIit KOf, HO U AaTb paboTy pemecieH-
HUKam, mactepam 1 apyrum npodeccusam. Boccosnaercs cBoeobpas-
HbIli BanaHc Mexy 3a60Toi 06 OKpYXKatoLLLEM MUPE, TPAANLLASMM 1
NPOUCXOAALLIMM 3[1eCb 1 ceivac.

What do you think pushes people to buy branded
items?

Quality that always comes at a premium. We spend a lot
of time looking for quality materials - their price often dictates
the cost of the product itself. Combined with manual labor,
excellent material will always give excellent results. And this is
not only what is outside, but also what is inside the product.

| think you need to choose things with a perspective
that you will like in a year or two. Accordingly, we under-
stand that branded products are worth their money, since
their quality allows them to serve for a long time.

We work according to the principle of classic produc-
tion of clothes. Each item is sewn by a master, and the
product goes through several stages from layout to fitting.
We do not have an assembly line production: everything
goes through a sketch, hands of a technologist and a tai-
lor, 80% is handmade.

What is remarkable about the fashion for ethnicity?

| believe that along with the increased rates of growth
in all branches of production, people are more likely to stop
and «look back» at their roots. Note that many famous
fashion houses were the first to use this story several years
ago. And this, in my opinion, is correct. Such images man-
age not only to preserve the cultural code, but also to give
work to artisans, craftsmen and other professions. A kind
of balance is being recreated between caring for the world
around, traditions and what is happening here and now.






@!lalifashion

LALI - Uzbek fashion brand that bases its philosophy on the
artistic mix of Central Asian motives and modern fashion trends!
Sophisticated and unique design that is a synthesis of western
elegance and eastern charm!

Founded by a fashion designer Lali Fazilovain 2007, the brand's target
audience include modern women, true metropolis inhabitants,
who respect traditions, prefer comfort and excellent quality.
The designer offers exquisite design solutions using multilayer
compositions, complex and subtle color combinations,exclusive
garments and handmade embroidery/appliqués.

The collections of 3 lines are produced under the label: «LALl»
- Mainline with more artistic and couture approach, «LALI
Mood» - seasonal ready-to-wear collection and «LALI HOME» -
home wear, decorative textile and home accessories.

LALI - ysbexckmi moaHbwi bpera, B ocHose gutocogum KoToporo
KPOETCST  MOMCK — CUHTE3A  [106G/IbHBIX  MOAHBIX  TPEHAOB U
mHororparHon sctetvkn Bocroka. Viaaems ALl otmuarores
CAIOMKHIIM KOHCTPYKTUBHBIM peLLIeHVEM, MHOIOC/I0MHOM
KOMITO3MLIMEN, TOHKUM COYETAHMEM LIBETOB U TPAAMLIMOHHIIX TKAHEN.
Wzaemst maprm ALl gekopupyrotesi  aBTopckoni  pydHow
BB ILLMBK OV M QIIT/IMKALMSIMU, TKAHU U PUCYHKU paspabaTsiBaroTcst
mactepamui bpeHaa 1o CTapUHHBLIM TEXHOIOTUSIM.

Konnekumm  LALl  6bum  npeacraBaersi  Ha  mpecTwkHbIX
noanmymax Anormm, Kuspxkectsa Monaxo, Typumm, a tarkxe
Kasaxcrana. Kaxxabiwi ceson B TawxerTe, B /lome moanbr LALI
nybvKe NpeacTaBastoTCs HOBbIE KOJIEKLMA U pa3paboTkm
bperaa, KoTopble 3a4acTylO O/MUETBOPSIFOT ICTETUKY HOBOW
y30EKCK oM MobI.

LALI Bbinyckaer Komnekumm Tpex aHmi. OcHoBHas mHMS
OpPUEHTUP OBAHG HG bosee K YTFOPHIL IV M XY,/10KECTBEHHD IV 101X 04,
HA MOUCK HOBbIX (POPM CUHTE3G MOALI U BOCTOYHDLIX TPAAMLINI,
C MCI10/Ib30BAHNEM PEAKUX TKAHEM, CO3AAHHBIX 10 CTAPUHHBIM
rexHosormsm. B mapre 2013 roaa LALl 3anyctum o
rotoBon oaexani yposts pret-a-porter LALI MOOD, crasuwer
nepBovi An3aniHepckon pret-a-porter mven B Y36exuctare. 8
Aexabpst 2018 roaa cocTosIAC MPE3EHTALMS LOYEPHEN IHN
LALI HOME, sbinyckatowen oaexay v TeKCTub AJ1s1 4oMa B
napTHepCTBe ¢ y36eKCKIMMI PabprKamu 1 pUTES/I-K OMIaHUSIMU.
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0XXWAAETCS, YTO L1019 OHNAIA-NPOAAX B 2021 70[Y COXPAHUTCS HA BbICOKOM YPOBHE.
THE SHARE OF ONLINE FASHION SALES IS EXPECTED TO REMAIN HIGH IN 2021

ﬂonﬂ "pop,a)l( OT OHNAH-KaHaNoB
Share of fashion sales from online channels

[ online Offline

18 84 74 18
2019 2020E 2021E 2019 2020E 2021E 2019 2020E 2021E
CLUA/ USA Espona/ Europe Kurait/ China

OXWUAAETCA, YTO UHAYCTPUS TYPU3MA (MOE3AKK) BYAET PA3BUBATbCSA B COOTBETCTBUM C
YETbIPMS ITANAMMU, NPV KOTOPbIX KAK IKOHOMWYECKUE, TAK U MEQNLINHCKWE OAKTOPDI
OOPMUPYIOT PbIHOK.

TRAVEL RECOVERY IS EXPECTED TO EVOLVE ACROSS FOUR STAGES, WITH BOTH
ECONOMIC AND HEALTH FACTORS RESHAPING THE MARKET

[lononHuTenbHoe BO3AEIACTBUE NaHAEMUN
Additional impact of pandemic

0cHOBHOE IKOHOMUYECKOE BO3/EIICTBUE
Underlying economic impact

CTpyKTYpHble U3MeHeHNs
ANS NyTeLLecTBiiA

OrpaHMHeHMﬂ Ha nyTellecTsusa
Structural changes to

Travel restrictions

travel
IKOHOMIUYECK NI Cnag,
Economic downturn
aMOU,VIOHaﬂbHOG Hexenaxune nytellecTBoBaTb
Emotional reluctance to travel
1 2 3 4
Kpusuchbiit BoccranoBnenue nocne nanaemun/ JKoHOMUUECKoe HoBoe coctosiHne/
rop/ Crisis year Pandemic recovery BOCCTaHoBNeHue/ New normal
2020 2020-23 Economic recovery 2026+
2024-25
1 2 3 4

Kpusuchbiit rop/ Crisis year

Muk naHLemunn ConpoBoXLaeTcq
cncTemaTnyeckummn 6J'|OK|/|pOBKaM|/|, no-
CTOSHHbIMW OrpaHNyYeHnaMI Ha NOe3aKN
W HeXenaHmem nyTeLlecTsoBarb.

Peak pandemic accompanied by
systematic lockdowns, consistent travel
restrictions and reluctance to travel.

BoccraHoBnexue nocne naigemun/
Pandemic recovery

rOCyﬂapCTBeHHble OrpaHu4yeHns nocrene-
HO 0CNABASIOTCH N0 Mepe CAePKMBAHIS
BCrblILLIEK, VlynOTpeﬁVlTeﬂel?l BO3BpaLLaeTca
fosepue K 6e3onacHbIM noesakam.
Governmental restrictions gradually ease
as outbreaks are contained, and con-
sumers slowly regain trust in safe travel.

IKoHOMUYeCKoe BoccTaHoBReHNe/
Economic recovery
OrpaHququ Ha noe3akun B 0OCHOBHOM

ncyesnu, n obLLeCTBEHHOE oBepHe K Mo-

€3/1Kam BEPHYNOCb B HOPMY. IKOHOMMKA
Me[/IeHHO BOCCTaHaBMBaeTCA.
Restrictions on travel have mostly
disappeared and public confidence in
travel is back to normal. The economy
slowly recovers.

Hosoe coctosHue/ New normal
BO3BpaLLLeHMe K HOPMa/IbHOMY COCTOAHNIO
ona 60MbLIMHCTBA MNyTeLLeCTBEHHNKOB. B He-
KOTOPbIX CEKTOPaX Mo-MPEXKHEMy CKa3bIBatoT-
€A AONTOCPOYHbIE 3MEHEHNS B MOBEAEHWN
MpednouTeHvsx noTpeduTenel.

Return to normal for the majority of
travelers. Some sectors remain affected by
secular shifts in consumer behaviour and
preference.
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MR KAMAT
YMAPLBA:

RESPECT FOR TRADITION AND HARMONYWITH THE PRESENT

Komnannsa WTMA obpatunach K GpeLuH-an3aiHepy
Mapxamar YmapoBoit ¢ npocbboli pacckasatb 0 bperpe

MARU u ero nepcnektugax.

The WTMA company requested the fashion designer Markhamat

Umarova to tell about the MARU brand and its prospects.

Ounocodus bpenpa?

(CoxpaHeHue TpaaNLLnii - KynbTYpHBIX, NCTOPUYECKMX, BOOPABLLX
MHOTOBEKOBOW OMbIT MPOM3BOACTBA TKaHEN, BbILLMBOK Pa3nnyHbIX
CnocoBoB W CTUAelA, MHTErpaLyst CTOPUYECKOrO KOCTIOMA PasHbiX
pervoHoB Y3bekuctaHa u LleHTpanbHoit A3uu B COBPEMEHHbI NYK.
Kpome Toro, dunocodus bpeHaa - yBaxeHne K Kaxaomy, KTo npnya-
CTeH K co3panmio opexabl of MARU, - k xnonkopobam, npoussogute-
NSM WeAKonpsaaa, Tkauam 1 mactepam-abpbaniam, 3akpoiLumue 1
noptHuxe. Mockonbky u3nenus ot MARU co3natotcst 13 HaTypanbHblx
TKaHel, Npon3soaumbIx mactepamu Depranckoi [onuHbl, byxapbl,
BaXHOW CoCTaBNsioLLelt BpeHaa, sIBNsSeTcs 0CO3HaHHOE, TpeneTHoe
OTHOLUEHMe K NoTpebneHuio, @ MMEHHO K MCNOMb30BaHMIO TkaHel, B
TOM UMCAE W BUHTAXHbIX, FAe [MaBHbIM NPUHLMMOM SBAsieTcs 6e30T-
XO[IHOCTb NPOM3BOACTBA.

1 0C03HaHHO MOAXOXY K WCMOABb30BAHWIO Pa3NiyHbIX Tpafn-
LIMOHHbIX TeXHUK [ekopupoBaHus. Hanpumep, ncnonb3ys Haboiiky
(CTapWHHYIO TEXHWKY HAHECEHMS PUCYHKA), KOHEYHO, CO30AI0 YHU-
KanbHbIl An3aitH, HO NPpY 3TOM S NOHWMALO, YTO CO3Aato 1 pabouee
MeCTO, MOMOrato COXpaHeHMo TPaANLIMOHHOTO pemecna. 3akasblBast
30/10TY10 BbILLIMBKY MacTepy-30/10TOLLBEIO U3 byxapbl nan BbILLIMBKY
Lenkom mactepuie u3 HypaTbl, § OTYETIMBO 0CO3HAK0, KaK Mbl BCe
B3aMMOCBSI3aHbl, 1 TO, Kak BaXKeH BKNaf, Kax/0ro macTepa B npoLecc
co3aHus yHuKanbHoro npofykta ot MARU.

MuHumanu3m, 0CHOBaHHDI TONbKO Ha CIOXKHOM OpUrMHANbHOM
Kpoe, U1 NpoCToit Hapsa, HO aKTUBHO AEKOPUPOBAHHDbIN BbILLVBKON
WM HaBOMKOIA, OTAENAHHbIV BUHTAXHOW TECHMOIA UK cepebpsiHbIMU
BUHTAXHbIMI fieTansami - B aobom cnyyae nyk ot MARU - 3to oge-
K[a, KOTOpast Nerko BNUCbIBAETCH B rapAepob COBPEMEHHON eH-
LLIMHbI. 370 aBCONIOTHO rapMOHMYHbIE 06pa3. [1ns MeHst BaHO BbiTb
aKTMUBHO WMHTErpUpOBaHHOM B MMPOBYIO (eLUH-MHAYCTPUIO 1 Npw
3TOM COXPaHUTb UCTOPUYECKYIO U KYNIBTYPHYIO LIEHHOCTb TPAAMULMIA.

Please, tell us about your brand philosophy?
Preservation of traditions - cultural, historical, which have
absorbed centuries of experience in the production of fab-
rics, embroidery in various ways and styles, the integration
of historical costumes from different regions of Uzbekistan
and Central Asia into a modern bow. In addition, the brand’s
philosophy is to respect everyone involved in the creation
of MARU clothes - for cotton growers, silkworm producers,
weavers and abrband craftsmen, cutters and dressmakers.
Since MARU products are created from natural fabrics pro-
duced by masters of the Fergana Valley, Bukhara, an impor-
tant component of the brand is a conscious, reverent attitude
to consumption, namely to the use of fabrics, including vin-
tage ones, where the main principle is non-waste production.
| am consciously using various traditional decorating tech-
niques. For example, using a heel (an old technique of draw-
ing), of course, | create a unique design, but at the same time
| understand that | am also creating a workplace, helping to
preserve the traditional craft. When ordering a gold embroidery
from a gold embroidery master from Bukhara or silk embroidery
from a craftswoman from Nurata, | clearly realize how we are all
interconnected, and how important is the contribution of each
master to the process of creating a unique product from MARU.
Presenting minimalism based only on a sophisticated
original cut, or a simple outfit, but actively decorated with
embroidery or print, trimmed with vintage braid or silver vin-
tage details - in any case, the MARU bow is a garment that
easily fits into modern women'’s wardrobe. This is an abso-
lutely harmonious image. It is important for me to be actively
integrated into the global fashion industry and at the same
time preserve the historical and cultural values of traditions.
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Kakumu Tpems npunaratenbHbIM1U MOXHO
oxapakTepu3oBatb Baw 6penp?

KpatkocTb cectpa TanaHTa. Ho MHe He yaacrcst
OrpaHUYUTLCS TPEMS NpUnaraTebHbIMu

1. BHeBpemeHHoit

2. 3KonoruyHblit

3. INeraHTHbIN

4. WHTennexTyanbHbIi

5. MynbTuKYNbTYpHbIiA

6. IMOLIMOHANbHbIT

BHeBpemeHHO - NoTOMY, YTO 119 MEHS! BaxeH
YCTOMUMBBIA [M3aliH. S cTpemntoch npuaepxu-
BaTbCS MAeN OAEXAbl, HENOABNACTHON BpeMeHH,
CO3[.aBaTb BeLLY Ha BCe BpemeHa. A Takie keilcbl
peasbHo ecTb B UcTopum Bperpa.

3IKONOrMuHbI - noTomy, 4T B pabote MCnONb3y-
I0TCS 3KO TKaHM - XN10MOK, Lenk. Mcnonb3ytotes Takxe
BUHTa)XHble TKaHy ¥ Cto3aHe. U eLuie: BaskHbiM B paBoTe
SIBNSieTCs BepexHoe OTHOLLEHWE K TKaHM, NpodyMaH-
HbIli KOV C MAHMMYMOM HEVCMONb30BAHHbIX OCTATKOB.

INeraHTHbIA - M3bICKaHHAs NAKOHMYHOCTb,
4yTKOE CoueTaHne pastbix GakTyp (KO U TOH-
yaiiLero Lwenka, baxmans ¢ KoKei, eH 1 Lenk),
HUKaKOro yKpalLaTenbcTBa NPOCTO pajn yKpaLua-
TeNbCTBa, 6e3ynpeyHoCTb Kposi n 06paboTku.

What are three adjectives that characterize your
brand?

Brevity is the soul of wit. However, | won't be able to
limit myself to three adjectives.

1. Timeless

2. Eco-friendly

3. Elegant

4. Intelligent

5. Multicultural

6. Emotional

Timeless - because sustainable design is important to
me. | strive to adhere to the idea of timeless clothing, to
create things for all time. Moreover, such cases really exist
in the history of the brand.

Eco-friendly - because we use eco-friendly fabrics -
cotton, silk, including vintage fabrics and suzane. One
more thing: the most important thing in the work is a
careful attitude to the fabric, a well thought-out cut with
minimum waste.

Elegant - refined laconicism, a sensitive combination of
different textures (leather and the finest silk, fringe with
leather, linen and silk), no embellishment just for the sake of
embellishment, impeccable cut and processing.

Intelligent - experiments with cut, with textures of
materials. Convertible clothes, double-sided outfits.

Multicultural. Immensely respecting the traditions, cul-
ture of Central Asia, actively using wealth, crafts and tradi-
tional techniques, | am an adherent of the Japanese aesthet-
ics of minimalism. | work with interest in traditional fabrics
from different countries, recently created my model?? from
cotton brought from Africa as it differs from the cotton
we are used to in terms of density, ability to keep shape
and, of course, absolutely fantastic in color. | study actively
and enthusiastically the folk costumes of various countries,
looking for interesting details and ideas, transforming them
into my products. For example, while studying the sewing of
a kimono in Japan, | mastered a special hand-made seam.
Using it, | created a chapan, which is divided into segments
and connected by this Japanese seam. This has resulted in
the unique double-sided chapan that easily fits into both
everyday and evening looks. For the creation of this chapan
and a number of other products, | received a Certificate of
Quality from UNESCO.

Emotional - clothes from MARU always evoke emo-
tions: delight, joy, happiness, surprise, a feeling of exclusivity
and comfort.
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VIHTennexTyanbHblii - 3KCNEPUMEHTDI
C kpoem, ¢ daktypamn matepuanos. Ope-
K0a-TpaHcdopmep, ABYXCTOPOHHHE Hapsiabl.

MynbTukynbTypHbIt. BeamepHo yBaxast
Tpammuuy, kynotypy LA, akTueHO mcnonb-
3ysl [LOCTOSHWE, PEMECa U TPaduLMOHHbIe
TEXHUKM, S SBASIKOCH NPUBEPXKEHLEM AMNOH-
CKOVi 3CTETVKM MiHUManu3ma. C nHTepecom
paboTaio C TPasULMOHHBIMI TKaHSIMI pas-
HbIX CTPaH, HElABHO CO31aBana U3 XNOMKa,
NPUBE3EHHOMO M3 AdpHUKK, OH OTIMYaeTCs
OT MPMBbIYHOTO [i/1sh HAC XNoMka No niot-
HOCTW, MO CNOCoBHOCTH AepkaTb Gopmy 1,
KoHeuHo, abcontoTHo daHTacTuueckuii no
KONOPUCTUKE. AKTMBHO W YBNEUEHHO W3y-
Yalo HaPOLHbIe KOCTIOMbI CTPaH, BbIMCKIBas
WHTEpeCHble fieTann v naew, TpaHchopmin-
Pyt 370 B CBOY M3aenws. Hanpumep, n3yyas
NOLUMB KMMOHO B SINOHIM, 0CBOMAA 0COBbIi
pyuHoit o, licnonb3ys ero, co3nana Yanaw,
KOTOPbIA Pa3neneH Ha CETMEHTbI U coeln-
HeH 3TM SNOHCKMM LuBom. bnaropapst uemy
NOMYYNNC  YHUKAbHBIA  [1BYXCTOPOHHMIA
YanaH, KOTOPbIit JIETKO BMUCHIBAETCS KaK B
NOBCELHEBHDI, TaK 11 BEYEPHUA 0Bpa3bl.
3a co3pnanue 3TOro YanaHa v papa Apyrux
u3nennii 9 nonyunna Ceptndmkar kayecTsa
ot OHECKO.

ImoumoHanbHbi - ogekaoa ot MARU
OHa BCEr1a Bbi3bIBAET IMOLMM: BOCTOPT,
PafioCTb, CYaCTbe, yOuBMEHMe, OLLyLIeHNe
UCKKOUMTENBHOCTY M KoMdopTa.

Ectb nn y Bac Kakas-To BHeLHss

AeTanb, no Kotopoil Bawy npoaykumio |

MOXHO y3HaTb? Y.

OtnnuuTenbHoi  feTanblo - MOXHO
Ha3BaTb PyYHON SMOHCKMIA LLIOB, ,dsyym—
POHHWI  YanaH,  0gekaa-T, Hclgaopmep,
pyuHas Haboiika, ucronb3yemas Ha wenke u

LLIESIKOBOM Ta3e, HO eCTb KO,D,bI,(PIO KOTOPbIM -

MOXHO Y3HaTb HapsiZ, OT N\_AﬁU. 310, Apexae
BCETO, BHEBDEMEHHO/H 13aVTH. 310 CKpymy-

i ¥
ne3Hoe OTHOLLEHMe K KauecTsy. K KauecTsy -

TKaHM, U3 KOTOPOIA NPOU3BOAWTCS U3aenVe.
Bbicokue Tpe6oBaHust k 06paBoTKe, NOLLMBY,
An3aitHy. f NpocTo BtobeHa B CB0t0 paboTy,
1A B COYETaHN C MOUM NePdEKLIMOHI3MO

370 Ja€eT BUANMbIE PE3ybTaThl.

Do you have any external detail by which your products can be distin-
guished?

A distinctive detail can be called a hand-made Japanese stitch, the dou-
ble-sided chapan, a transforming garment, a hand print used on silk and silk
gauze, but there are codes by which you can recognize the outfit from MARU.
It is, above all, a timeless design. This is a meticulous attitude towards quality.
The quality of the fabric from which the product is made. High demands on pro-
cessing, sewing, design. | am simply in love with my work, and in combination
with my perfectionism it gives visible results.

What is a MARU client like?

A self-confident person, ready to develop, improve, open to experiments,
this is a woman, a girl who surprisingly and successfully combines career,
study, family, raising children, has an active social position, leads an active
lifestyle. And for her, clothes from MARU are a choice that organically fits
into a lifestyle that helps to open up and add new colors, clothes that can be
put on in the morning to work, and in the evening, turned over to the other
side, go to a reception or a party. They are very often representatives of the
diplomatic corps, expats, ambassadors, and guests of the country. And these
are those who are keenly interested in the culture of Uzbekistan, who respect
the traditions and heritage of the people living in our country. Genuine inter-
est, admiration for fabrics, embroidery, curiosity for crafts, for creative solu-
tions - this is what pleases and inspires me. A big bonus in my work is meeting
and communicating with interesting, extraordinary people. In most cases these
are clients first, and then we become friends or good acquaintances.
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KnueHntka 6penpa MARU, kakas oHa?

YBepeHHast B cebe IMUHOCTb, FOTOBas pa3BIUBaTbCS, COBEPLLEHCTBOBATHCS,
OTKPbITas K 3KCEPUMEHTAM, 3TO JKEHLLMHa, [eBYLLKa, KOTOPas YAMBMTENb-
HbIM 06Pa30M 1 YCreLLIHO CoUeTaeT kapbepy, yueby, cembio, BOCTUTaHWe feTell,
MMEET aKTUBHYIO COLIMAbHYI0 NO3NLLNIO, BEAET aKTUBHbIA 06pa3 sku3tu. M ang
Hee opexaa o MARU - BbiBop, KoTOpbIit OpraHUyHO BNnCbIBaeTCS B 06pa3
JKW3HM, KOTOPbIit MOMOraeT packpbiTbCst U J06BUTH HOBbIX KPAcok, 0AEXa,
KOTOPYHO MOHO OfIeTb YTPOM Ha paboTy, a BeYepom, NepeBepHyB Ha Apyryio
CTOPOHY, OTNPaBUTLCS HA NPUEM WK BeuepuHKy. QueHb YacTo - 3To NpeacTa-
BUTENM AMNKPOMYCa, 3KCMaTbl, NOC/bI, FOCTY CTPaHbl. U 310 Te, KT0 XMBO MHTe-
PECYETCS KyNbTypoil Y36eKncTana, KTo € yBaKeHnem OTHOCUTCS K TPaAMLMSM
W [LOCTOSHMIO HAPOZOB, XXVBYLLMX B HalLeli cTpare. HenonmenbHbIit MHTepec,
BOCXULLIEHVE TKAHSIMU, BbILLIMBKON, NI06OMBITCTBO K pemecnam, K TBOPUECKUM
PELLIEHNAM - BOT YTO PAZyeT v BAOXHOBASET MeHs.. bonbLunm 60Hycom B Moeil
paboTe SBASIETCA 3HAKOMCTBO 11 OBLLIEHNE C MHTEPECHDIMY, HEOPANHAPHBIMN
ntofbmu. Q4eHb UacTo CHayana 1o KAMEHTbI, @ MOTOM Y)XXE Mbl CTAHOBUMCS
Lpy3bsIMI MW XOPOLLIMMM 3HAKOMbIMY.

Yro Bac BpoxHoBnser?

Mytewectyst N0 ANOHAW, M3yuyas SMOHCKYKO YaliHYl0 LEPEMOHHIO U
KpOW KMMOHO, 3aHnMasich Tait um (Taiia3niyaHb), coBepLUas NoXozbl B ropbl,
MOCeLLas My3en, HaXONAa 1 HaX0XKy B 3TOM BLLOXHOBEHWE W MAen ANs TBOP-
yectsa. [puobpets cTapuHHble 06y, BAOXHOBIAACH U MOMOBUNA SMOHCKYHO
jcTeTuky. Mo Bo3BpaLLeHun B TalukeHT Bbina co3paHa Konnekuus «Toku-
0-Kamakypa», N3toMMHKOW KOTOPOIA CTan [iBYXCTOPOHHMIA YanaH C UCnonb3o-
BaHMEM PYUHOTO SMOHCKOTO LUBA. B GonbLueil cBoel YacTu Konnekums bina
CO3/1aHa 113 BUHTAXKHbIX 0BM (LUMPOKKIA NOSIC, NOBSI3bIBAEMbIii Ha KUMOHO).
Mpuuem dakTndyeckn 6e3oTxogHo. Tak, Hanpumep, BbIA0 CLUNMTO NanbTo 1

What inspires you?

Studying the Japanese tea ceremony,
practicing Tai Chi (Taijitsuan), traveling,
hiking in the mountains, visiting muse-
ums, | found and still find in this inspira-
tion and ideas for creativity. This is how
the Tokyo-Kamakura collection was cre-
ated. Traveling around Japan, studying
kimono sewing, attending my sensei's tea
ceremony, acquiring antique obi, | got
inspired and loved Japanese aesthetics.
So, returning to Tashkent, she created a
collection, the highlight of which was the
double-sided chapan using the hand-made
Japanese stitch. For the most part, the
collection was created from vintage obi
(a wide belt tied to a kimono). Moreover,
it is virtually wasteless. So, for example,
a coat and a dress were made from one
(") Obi. Thus, the old hand-made fabric,
textured, gorgeous in color, having been a
part of a Japanese costume for several dec-
ades, found its continuation in the modern
outfits of an Uzbek designer. By the way,
the coat from the collection was purchased
by a charming Japanese woman who was
delighted with such a transformation of
the traditional element of the Japanese
national costume.

Do you have a favorite quote that
helps in difficult circumstances? Or per-
haps a life motto?

There is a Japanese expression: «Every
meeting happens once» It is about the
value of each moment, which is never
repeated. This expression reminds me and
helps to feel, penetrate and leave a meet-
ing in my memory not only with a person,
but also with a place, with an event. So
| remembered this expression while | was
at the backstage of a fashion show at the
US Department of State in Washington.
There were participants from more than
100 countries, | was busy with work, in
the hustle and bustle, and at some point
| stopped, remembered this expression,
looked around, it was an amazing feeling.
There were people of different nationali-
ties, cultures, it looked very colorful, var-
ious accents and dialects could be heard
making the atmosphere noisy, everyone
was excited, active, emotional, and we
were all doing the same thing! It was
amazing! Two years have passed, and |
remember this moment, and my feelings, all
sounds, smells, pictures, facial expressions,
flowers, outfits!
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nnatbe 13 ofHoro obu. Takum obpa3om, cTapuH-
Haq TKaHb PYYHOro MPOM3BOACTBA, DAKTypHas,
KOMOPUCTUYECKN BENNKONENHas, Npobbis AeTa-
/b0 ANOHCKOTO KOCTIOMA HECKO/IbKO eCATUNETIR,
HaLLa CBOE NPOAO/HKEHNE B COBPEMEHHbIX Hapsi-
nax y3bekckoro au3aiiHepa. Kctatu, nanbto w3
Konnekunu npuobpena ouapoBatebHas sMoHKa,
KoTopast Bbina B BOCTOPre OT TaKOro nNepesonsno-
LieHWUsl TPALMUMOHHOMO 37eMeHTa  SMOHCKOro
HALMOHANbHOTO KOCTIOMA.

Ectb nu y Bac niobumas uutara, kotopas
nomoraeT B TPYAHbIX o6cTosTenbcreax? Unu,
BO3MOJHO, }XU3HEHHDIil f,eBu3?

EcTb Takoe snoHckoe BbipaxeHue: «Kaxpas
BCTPEYa eAMHOXAbl» ITO O LEHHOCTU Kaxdoro
MOMEHTa, KOTOpbIt HUKOTAA He nosTopsieTcs. Me
3T0 BbIPAEHWE HAMOMWHAET M NOMOraeT npo-
YyBCTBOBATb, NPOHUKHYTbCS 11 OCTABUTb B MaMsTH
BCTPEUY U He TOMbKO C YENOBEKOM, HO M C MECTOM,
C cobbiTvem. Tak 9 BCMOMHWMA 3TO BbIPAxeHMe,
Haxoasicb Ha 63kcTelmke d3wwH woy B locaenap-
TamenTe CLUA B Bawwmrrore. Tam 6binn yuacTHukm
6onee uem 13100 cTpaH, st bbina 3aHsTa pabatoit, B
CyeTe, 1 B KakO-TO MOMEHT OCTaHOBMAACh, BCTIOM-
HWB 370 BbIPAXKeHWe, OISIHYNACh, 370 BbI10 NOTPS-
calowlee owyuleHne. Tam 6binv NlOAK PasHbIX
HaLLMOHATIbHOCTEN, KyNbTYp, 3T0 BbITNAAEN0 OYeHb
KOMIOPUTHO, CTOSIA LLYM, COCTOSIBLUMIA U3 FOBOPA Ha
Pa3HblX A3bIKax W [MAneKTax, Bce Hblin BO3OYk-
[JeHbl, aKTUBHbI, 3IMOLLMOHA/bHbI, U Mbl BCE AeNanu
ofiHo fieno! 310 6bino BocxututensHo! Mpolwno
[1Ba r0f13, @ 9 MOMHIO 11 3TOT MOMEHT, M CBOM OLLLy-
LLIeHMsl, BCE 3BYKIA, 3aMaxu, KapTUHKK, BbIDAXKeHs
ML, LLBETOB, HapsL08!

Ewe ecTb BblpakeHue, KoTopoe Bceraa npu
MHe: «[Tpobnem He CyLLecTBYeT, eCTb 33Aauu, KOTo-
pble Haflo pewatb» Il MHe 3T0 HPaBUTCS - pelwaTb
3apaun! B MMHYTBI HanpskeHns BCMOMMHAL
BbIPAXXEHNE «KTO MIMLIEH MATKOCTW, TOT JNLEH
BCex Hnar». A el MeHs! BOOXHOB/SIOT BbICKa3bl-
BaHus Yepunnns, Owo. Kaxnaoe yTpo HauuHat ¢
6narofiapHOCT, MbICIEHHO U BCTTYX.

Yro oxuparb o 6penna B Gyaywem?

OnHO3HaUHO - pasBUTUS W [BWKEHWS MO
Bbl6paHHOMY HanpasneHnio. Co3naHne HOBbIX KO-
NeKupiA, yyactie B deluH-nokasax. Ete - passutie
HOBOTO AN MeHsl HanpasneHns B 3MeKTPOHHON
kommepumn. Cospanue konnekuum Homeby Maru.
HenaBHo Ang MeHsi CTano HOBbIM OMbITOM y4acTue B
BbicTaBke New Olds, 1 noHsna, uTo 370 ToXKe Hanpas-
NeHNE MHE MHTEPECHO, KOT1a MOXHO BbIpa3nTb cebs,
yYacTBYs B BbICTABKE C BUAEOMHCTANNSLMEN. JTndHO
NS cebA BUKY BaKHBIM MPOLOMKATL CBOK fleATeb-
HOCTb B NPOBE/EHUN TPEHWHIOB U NPe3eHTauuit st
NONyASIPU3aLUM KyNbTYPHOTO TEKCTUIBHOTO Hacse-
115 Y36eKncTaHa, kak Aoma, Tak 1 3a pybexom.

There is also an expression that is always with me: «There
are no problems, there are tasks that need to be solved» And |
like it - to solve problems! In moments of tension, | remember
the expression «who is deprived of softness, he is deprived of
all benefits.» | am also inspired by the statements of Churchill,
Osho. Every morning | start with gratitude, mentally and aloud.

7. What to expect from the brand in the future?

We definitely expect further development and movement in
the chosen direction as well as creation of new collections and
active participation in fashion shows. E-commerce and the cre-
ation of the Homeby Maru collection could be our new areas
of development. Recently, | have gained new experience par-
ticipating in the New Olds exhibition, and | realized that this
is another area of my interest, where | can express myself using
video installation during the exhibition. Personally, | feel that
it is vitally important to continue my training programmes and
presentations in order to popularize the cultural textile heritage
of Uzbekistan, both at home and abroad.
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YCTOUYUBAS

CNACEHWE JKOJIOT NN
SUSTAINABLE FASHION SAVES THE ENVIRONMENT.

- Moxxanyiicra, pacckaxuTe HemHoro BoobLue 06 ycToiunBoi
moge. Yro ato?

- 370 06WMpHOE MOHSTUE, KyLa BXOLAUT OAEK.a, CO30aHHas 13
3KONMOrMYECKNX BOMIOKOH M MOMOTHA, COTKAHHOTO BPYYHYHO, @ HE Ha
3aBogax 1 Gabpukax. bes xummueckux kpacok 1 obpabotok. CunTe-
TUYECKasH OLEXKAA TOXE MOXET BbITb YCTORUMBOM, HO B TOM CyYae,
eC/N 0Ok C030aHa 13 nepepaboTaHHOro mMatepuana - NNacTuka,
Bymaru, MeTanMueckux KOHCEpBHbIX GaHOK, CTapblX KpOCCOBOK,
LUIMH OT MALLMH W MHOTOTO ALPYTOTO, 13 YET0 MOXHO COTKATb NOMOTHO.
B nocnenHee Bpemst MOroHs 3a ycToitunBoi Mool Habupaet 06o-
pOTbI, B TEXHOMOrMI NPOM3BOACTBA 3TOFO NPOAYKTA Y)KE ECTb CBOY
KOHKYPEHTbI, 1 3T0 POXAAET HOBbIE NAEN.

K npumepy, mMeKcukaHckuil BpeHA no MpoW3BOACTBY TKaHeid
Desserto BbinycKaeT nepeyld B CBOEM POLE OPraHNuYeckyl KOxy,
COeNaHHylo u3 onyHumn unn kaktyca nopal. Matepuan uactnuxo
Buopasnaraem, 3NacTueH, [ONTOBEYEH U SBAAETCA NOAXOASLLEN
3aMEHOM KaK KOXM KUBOTHDBIX, TaK U CUHTETUYECKUX MaTepuanos.
[pUmeyaTenbHo, YT0 MHHOBALLMOHHDIV YAOBHbIA BEraHckuil MaTe-
puan eLLe 1 JblLLNT, YTO [IeNIaeT ero CPaBHUMbIM C TeM, Kak «pabo-
TaeT» KOXa XMBOTHDIX.

Vlnes cnonb3oBaHWs 3TOTO Chipbsi BO3HWUKAA MOTOMY, YTO 370
PACTEHME He HYXKAAETCA B BOZE, 1 er0 MHOro pacTeT no Bceii Mekcuke.

- Please, tell us a little about sustainable fash-
ion in general. What is it?

«lt is a broad concept that includes garments
made from sustainable fibers and hand-woven fabrics
rather than those produced by plants and factories. No
chemical paints and treatments. Synthetic clothing can
also be sustainable, but only if the clothing is made
from recycled materials - plastic, paper, tin cans, old
sneakers, car tires, and many more that can be woven
into linen. Recently, the pursuit of sustainable fashion
is gaining momentum, the production technology of
this product already has its competitors, and this gives
rise to new ideas.

For example, the Mexican fabric brand Desserto pro-
duces the first of its kind organic leather made from prickly
pear or nopal cactus. The material is partially biodegrada-
ble, elastic, durable and is a suitable replacement for both
animal skin and synthetic materials. It is noteworthy that
the innovative comfortable vegan material also breathes,
which makes it comparable to how animal skin "works".

The idea of using this raw material appeared
because this plant does not need water, and it grows

Komnaxus World Textile Marketing Agency obpatunacb k
O[IHOMY 13 1yYLLUX AV3aliHepoB Y3bekuctana - Kamone
Pyctamosoit (Azukar Moreno) c npocbboit pacckas3aTb 06

ycToiumBoit mofie B EBpone n Y3bekuncrare. | |

World Textile Marketing Agency approached one of the best designers in
Uzbekistan - Kamola Rustamova (Azucar Moreno) with a request to talk

about sustainable fashion in Europe and Uzbekistan.
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Elie oguH npumep - ucnaxckuii NpefnpuHUMaTeNb U 0CHOBa-
Tenb 6penpos Fun&basic n ECOALF Xasbep foiieHeve. Mopaxaer To,
Kak OH XOpOLLO COYeTaeT Hayky v BusHec. OH CTan nepBbIM Npeanpu-
HUMaTesem, NPeBPaTMBLLMM MAACTUK B HUATH, U3 PbIBONOBHbIX CETOK
pa3paboTan KypTKU-MyX0BMKM, @ 113 aBTOLLMH - Kpoccosku. Ero Bec-
MOKOST A1Be BeLLy. [lepBoe - yMeTbynpaBnsTbycnexom CoBCTBEHHOMO
BpeHaa. Bropoe - 3710 okeaH, Tak Kak Bce bonblue v onblue Mycopa
CKanMBaeTCs B HeM, YTO OTPULIATENbHO BAMSIET Ha 3KONOTUIO. Kax-
Oblii MecsiL, B MoZe NOSBASIETC HOBas TeHAeHLMS. «A rnaBHas Liefb
ECOALF 3akntouaetcs B Tom, uTobbl CO30aTb MOAHbIN 6perf HemHoro
BHe BpemeHW, YToBbl KynneHHast KypTka CNy»KUAa HECKOMbKO Ce30-
HoB». OH noanucan cornatlexne o COTPYAHUYECTBE, 4ToObI NpUCOe-
LVHUTBCS K CamomMy amBULIMO3HOMY MPOEKTY. YHUKAAbHbIN, CNOMKHbIIA
W HOBAaTOPCKMiA NPOEKT, KOHEUHOI LieIblo KOTOPOro SBASIETCS npe-
BpaLLieHve nnactuka Cpefn3emMHOMOpbS B HATKY ANS U3rOTOBNEHNS
TKaHel v ofexabl.

Y70 KacaeTcs HaTypanbHOro Cbipbs, €r0 He BCerfa MOXHO OTHe-
CTV K YCTORYMBOW Mofie. YBIAEB KauecTBeHHyto dyTOONKyY 13 3K0N0-
MNYeCKOro XN0MKa, MoXHO nogymare: «0, maeuka u3 CTONPOLEHTHOO
XNOMKa, HaBEPHSKA 3TOT IKOAOrMYECKUIA NPOJYKT 13 Cepun yCToiuN-
BOW MOAbI».

K coxanenuio, 310 ownBOYHOE MHEHWe, Tak Kak X0MoK He
BCeraa OTHOCUTCS K yCToRumMBOI Moge. [puunHoli Tomy - Ans Bbipa-
LLMBAHNS KA4eCTBEHHOrO XN0Mnka TPebytoTcs NecTLmMabl U MHOO
BO/ibI, YTO O4eHb BPEANT 3KONOM K, @ TaK)Ke OpraHu3my yenoseka. Ho
TeXHONOTU Haf, 3TUM paboTaloT v BbIPALLMBAIOT XAONOK NPU MaKCK-
MasbHO 3KOHOMUU BOfbI. K COX@eHuIo, oKa 3TOT METOZ, He MOXET
BbiTb NpUMeHeH MaccoBo. Ho Bce e, Nporpecc HameyaeTcs 1 B 3TOM
HanpasneHuu. ELLe ofMH npumep - LUENK, KOTOPbIA MHOTUE 3aLLNT-
HUKW 3KONOTMI CYNTAIOT He YCTOUNBbIM BOTOKHOM. 3TO NOTOMY, YTO
LLIeSIK NPOM3BOAMTCS arpeccuBHbIM MeTofom. Beab, uTobbl nonyumnTh
TOHKYIO LUENKOBYIO HWTb, MPUXOAMTCS 3aXMBO BapuTb ryceHnt,. A
MMCCUS YCTOAYNBO MOfbI — 3TO COXPAHEHME 3KONOMM U CTpemne-
HUe He HaHOCUTb Bpeia XMBbIM CyLLiecTBam. B MIHaoHe3wn yxxe nosy-

a lot throughout Mexico.

Another example is the Spanish entrepreneur and
founder of the Fun & basic and ECOALF brands Javier
Goyeneche. It is striking how well he combines science and
business. He became the first entrepreneur to turn plastic
into threads, developing down jackets from fishing nets
and sneakers from tires. He is worried about two things.
The first is to be able to manage the success of your own
brand. The second is the ocean, as more and more debris
accumulates in it, which negatively affects the environ-
ment. Every month a new trend appears in fashion. "And
the main goal of ECOALF is to create a fashion brand a
little timeless, so that the purchased jacket will serve sev-
eral seasons." He signed a cooperation agreement to join
the most ambitious, unique, sophisticated and innovative
project, the ultimate goal of which is to turn the plastic of
the Mediterranean into a thread to produce textiles and
clothing.

As far as natural raw materials are concerned, they can-
not always be classified as sustainable fashion. When you
see a quality T-shirt made from organic cotton, you might
think, "Oh, 100% cotton T-shirt, this is definitely an eco-
friendly product from a series of sustainable fashion."

Unfortunately, this is a misconception, as cotton is
not always a part of sustainable fashion. The reason for
this is that growing high-quality cotton requires pesti-
cides and a lot of water, which is very harmful to the
environment, as well as to the human body. But tech-
nologists are working on this and growing cotton with
maximum water savings. Unfortunately, this method
cannot be applied in large quantities yet. Nevertheless,
progress is being made in this direction as well. Another
example is silk, which many environmentalists consider
unsustainable fiber. This is because silk is produced in
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(otoceccus Konnekwnm bbina opraHu3oBaHa npu nogaepxke Muxucrepcrsa
kynbTypbl PY3 B pamkax MexayHapoaHoro Gpectvans HalmoHabHoi OAexapl
AN peLueHns npobaem Apanbckoro mops

YaloT LLIESK, COXPaHSIS KIM3Hb ryceHiLie. [TpaBza, noka 1 3TOT MeToz He
N03BONSAET NOAYYATh LUESK B SIyULUEM KaYeCTBe W B 6ONbLIOM KONKU-
yectse. Ho, HeCMOTpS! Ha 370, HanpuMep, OAEX.a U3 HaLLEro LUesKa 1
xnonyarobymaxHoro agpaca Ha 50% MoXHO CunTaTbyCTONUMBON. 3TO
NOTOMY, YTO MCMOAB3YIOTCS HaTypanbHbIe KpacuTeny, TkaHb NPOU3BO-
LNTCS BPYYHYH, ¥ 0BbIUHO Takash ONEXAA He LIbETCS Ha MaccoBbIX
dabpukax, a co3naeTcs B HeBONbLUMX KONMMUECTBAX, HE NPUUMHSS
BPELLA IKONOTIV W He BbiBpacbiBasi B aTMOCHEpY NeTyune opraHnye-
CKWe COeLVHERWSs, TBEpble YaCTULbl 1 BpeaHble KUCNOTHbIE rasb,
Hanpumep XNOpOBOLOPOL, UTO YaCTO MPOMCXOAMT Ha TEKCTANBHDBIX
dabpukax.

- Mouemyycroitumsas mopa ceituac B TpeHae?

- Ha cerogiHsILLIHuit ieHb 3TO Y)Xe He NPOCTO TPEH, 3T0 06eCMOKo-
EHHOCTb Npobnemamu 3arpsi3HeHIst NPUPOLbI, BbI3BaHHbIMM MUPO-
BOV MHAYCTpWeit BbicTpoit Mol fast fashion.

- MpuHUMNbI ycToiuMBOI MOADbI?

- OmH 13 MaBHbIX NPUHLMNOB YCTORYMBOI MOLbI - 3TO OTBET-
CTBEHHbI/ NOAXOL K MCMIONb30BAHWIO NPUPOLHDIX, @ Takke Yenose-
YECKNX PECYpCOB.

Benb He cekper, uto passutue fast fashion Bneuer 3a coboii
MCroNb30BaHME [ETCKOrO Tpyda Ha TeKCTUbHbIX (abpukax u
3aBogax B MHaum u baHrnageww. Takue »epTsbl yCTORUMBas Moaa
He npuHumaet. Ecnu GpeHp no3vUMOHMPYeTCs Kak MpuUBepKeHeLl
sustainable fashion, oH 06si3aH He ckpbiBaTb UHDOPMALLID O TOM,
rOe, Kem W B KakKux YCnoBWSX MPOM3BOASTCS ero u3nenws. Takue
KOMMaHWM NCMONB3YHOT IKONOTUYHbIE, BE30MACHbIE NONMOTHE, YECTHO
OMNaYMBAIOT TPyL PabOTHIMKOB, CTPEMATCS K MIHAMM3ALIM OTXOLOB
npvu npow3soscTee. Euwle onuH npuHumn YM — 370 aBatb BTOpyio
KU3HD OfieX[e, NEpeLLMBaTh ee, PEMOHTUPOBATb, 0TAaBaTh B bna-
roTBOpUTENbHbIE OpraHu3aLy, a B EBpone yxke faBHO CTano MogHo
NPOAaBaTh HOLIEHYI OEXAY 11 Aae OpraHM30BbIBaTb ayKLMOHbI.
MHorve mu3aitHepbl CO30AIOT IKCKMIONBHYIO ONEXAY U3 OLEXbl
second hand. 13 kycoukoB AKMHCbI LUBIOT 04eHb KpyTble CyBEHUPbI

an aggressive manner. After all, to get a thin silk thread,
you have to boil the caterpillars alive. Whereas the mis-
sion of sustainable fashion is to preserve the environment
and strive not to harm living beings. In Indonesia, silk
is already being obtained, keeping the caterpillar alive.
However, so far this method does not allow obtaining
silk of the best quality and in large quantities. Despite
this, for example, clothes made from our silk and cotton
adras can be considered 50% sustainable. This is because
natural dyes are used, the fabric is made by hand, and
usually such clothes are not sewn in mass factories, but
are created in small quantities without causing harm to
the environment and without emitting volatile organic
compounds, particulate matter and harmful acid gases,
such as hydrogen chloride, into the atmosphere. which
often takes place in textile factories.

- Why is sustainable fashion trendy now?

- Today it is no longer just a trend, it gives cause for
concern about the problems of environmental pollution
caused by the global fast fashion industry.

- The principles of sustainable fashion?

- One of the main principles of sustainable fashion is
a responsible approach for using natural as well as human
resources.

[t is no secret that the development of fastfashion
entails the use of child labor in textile mills and factories in
India and Bangladesh. Sustainable fashion does not accept
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- Korpa B EBpone nogxsnu Bonpoc 06 ycroiiunsoii mope?

- 0pHO 13 cambix BAMATENbHbIX COBBITUIA B MOHOR MHAYCTPUN -
Copenhagen Fashion Summit - 6bin0 nposenero B 2009 roay. Yuact-
HWUKI TOBOPUAM O Mpobneme 3arpsi3HEHNs OKPYMaloLLE Cpepbl 1
HacTauBanu Ha NPUMEHEHUM KOPNOpaLMsMi 1 BpeHaM1 passuTys
MPUHLMNOB 3KOMOMMYHOI MOfbl Ha npakTuke. 06CyKaanach Bo3mox-
HOCTb COKpaLLeHNs onacHbIx BbIbpocos k 2050 rogy npumepHo Ha 50%.

- Kro 6b1n MHMLMaTOpOM AaHHOrO Bonpoca?

- Kazanocb 6bl, uTo yCTOiUMBaA MOA@ — 3TO HOBbIV TPEHS, U
NOTPeBHOCTL B BOCMMTAHNM OTHOLLIEHWS YeSIOBEUECTBA K COXPaHEHNIO
HaLLei 3KoNorMM BO3HMKNA HeasHo. Ho Ha camom fiene, o npobneme
3aroBopunu yxke B1960-x rofax B cBs3u C M3MEHeHNeM KumaTa. Bax-
Hol ny6nukaLwelt B 3Toit 06nacTu ctana khura Peituen K. <beamonsHast
BeCHa», T/e ONUCbIBAETCS ryBuTeNbHOE BO3AENCTBUE BECnopAnoUHO
MPUMEHSIEMbIX SIIOXMMIKATOB 1 BPEHOE BO3AEIACTBUE IEATENbHOCTH
yenoseka Ha NpUpoLLy. XoTs cam TepMUH BO3HWK B cepeame 80-x, a B
Hauane 1990-x npobnembl, CBS3aHHbIE C BOMPOCAMI YCTORUMBOIO pas-
BUTWSI, HALL/W CBOE OTPaXKeHUe B NyBanKaLmsx o Mofe.

- Kak pearupoBanu ncnaxckue 6penpbi Ha 3to?

- Cefvac 370 camast MoB1UMast Tema UCNaHCKIX NPOU3BOLMTENEN.
TekctunbHas komnarus Inditex - koponesa bbicTpoit Moabl. OHa 3Hame-
HuTa cBomm BpeHnom ZARA 1 Bceraa HaxoauTcs Ha Lar Bnepean. Yie
NSTb NIET TOMY Ha3aZ, KoMNaHus Hayana nepepabaTbiBaTb HENPOaaHHble
Ha pacnpodaax BeLLM 1 e B KKLOM CBOEM MarasiHe ycTaHoBuna
KOHTelHepb! st C6opa HEHYXHOM ofexabl. TO eCTb KINEHT, NpUas Ha

such sacrifices. If a brand is positioned as an adherent of
sustainable fashion, it must not hide information about
where, by whom and under what conditions its products
are produced. Such companies use environmentally friendly,
safe linens, honestly pay workers, strive to minimize waste
during production. Another UM principle is to give a sec-
ond life to clothes, alter them, repair them, donate them to
charities, and in Europe it has long become fashionable to
sell used clothes and even organize auctions. Many design-
ers create exclusive clothes from second hand clothes. Very
cool souvenirs and even blankets and bedspreads are sewn
from pieces of jeans. By the way, denim is one of the most
harmful industries in textiles. Firstly, due to its strength,
this fabric does not decompose at all, and when creating a
canvas for jeans, a huge amount of coarse cotton is used,
and denim is dyed in most cases with the most harmful
dyes. It is known that in order to produce just one unit of
such products, manufacturers spend up to 10 kg of chemi-
cal dyes and 8 thousand liters of water.

the issue of sustainable fashion raised

most influential events in the fashion
agen Fashion Summit - was held in 2009.
talked about the problem of environ-
and insisted on the practical application
ustainable fashion by corporations and
bility of reducing hazardous emissions by
50 was discussed.

e initiator of this issue?

- It would seem that sustainable fashion is a new trend,
and the need to change humanity's attitude towards the
preservation of our ecology has arisen recently. But in fact,
the issue was raised in the 1960s due to climate change.
An important publication in this area was Rachel K.'s
book Silent Spring, which describes the harmful effects of
randomly used pesticides and the harmful effects of human
activities on nature. Although the term itself originated
in the mid-8os, in the early 1990s, problems related to
sustainable development were highlighted in publications
about fashion.

- How did Spanish brands react to this?

- Today this is the most favorite topic of Spanish manu-
facturers. Textile company Inditex is the queen of fast fash-
ion. She is famous for her ZARA brand and is always one
step ahead. Already five years ago, the company began to
recycle unsold items on sales, and even installed containers
in each of its stores to collect unwanted clothes. That is, a
customer, going shopping in one of the stores owned by the
company, could bring bags of unnecessary clothes, weigh
them and receive a discount coupon for future purchases.
All ZARA packaging and bags are made from recycled
materials. The Spanish brand Adolfo Dominguez has also
joined the fight against fast fashion, expressing its protest
with the slogan «Think before you buy». In 2010, this brand
discontinued its core products and chose environmentally
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LLIONWHT B OWH 13 Mara3uHoB, NPUHaL/eXaLLX KOMMaHWK, MOT MpUHe-
CTV MELLIKW HEHY)KHOI 0K Abl, B3BECUTb U MONYYMUTb TANOH HA CKUAKN
Mpv Nokynke MioBbix BeLLel B marasnHe. Bee ynakoku 1 nakeTbl ZARA
npou3seaeHbl U3 nepepaboTanHbix maTepuanos. B 6opbby npotvs
BbicTpoit mogb! BCTynn 1 ucnanckuit 6pens Adolfo Dominguez, kato-
Pbli Bblpa)aeT CBOA NpaTect no3yHrom «Llymaii, npeskae uem KynuTb». B
2010 rogy 370T BpeHAL CHSIN OCHOBHbIE M3MleN1s CO CBOEro NPOM3BOACTBa
1 BbIBpan 3Konoruyecky yuctoe Coipbe. «Mbl - AeTU NpUPOLbI, a He ee
X0371€Ba», - FOBOPUTCS B MaHU(ECTe rannchitckoil KomnaHun 1 nopyep-
KMBAETCS, UTO «KOXa Kak nobouHbIi NpoaykT msca Tpebyet 6onbLioro
KONA4ECTBA SHEPTUM 1 NPOU3BOANT MHOrO Bbi6pocos (0.

- Yro pacr ycroitumsas mopa?

Matb 0T ycToiuMBOM MOLbI MAacLLITaBHbIX U3MEHEHWI MasnoBe-
POSTHO, TPyAHO ByaeT yCTpaHWTb TOT Bped, YTO HaHeCo Yenoseye-
CTBO NpMPOAE 3a NocedHue nonseka. Ho noctapatbes ynyyLunTs uam
X0Ts Bbl He [1eNaTb Xyxe - B Halunx cunax. Paccmotpum HebonbLume
MAKOChI, KOTOPbIe MOXET HaM AaTb yCTOAUMBAS Moda Wan 0BnerumnTb
HaLLly NOBCeHEBHYIO XM3Hb. ITO B NEPBYI0 04epesb NPOCTPaHCTBO B
wndoHbepe. Elle oauH nntoc 6naroaaps MUHUMANM3MY yCTORYNBO
MOJbI: C NIETKOCTbIO MOXHO COCTaBUTb 6a30Bbli rapaepob 13 Hebonb-
LLIOr0 KOMYeCTBa NPeaMeTOB, KOTOPbIe BbIpyyaT B 0ObIX CNyyasx
JKU3HM. K TOMY ke - aKTyanbHOCTb U NPaKTUYHOCTb BeLLieit. Takas oae-
KA NPOCAYXUT Bam JOMbLUE U He BbIAAET U3 MOAbI LONFOE BPEeMmS.
Bbi6upast ycToiiumByio Moz, Bbl M36aBUTECH OT HAaBSI3aHHbIX CKMAOK U
MOCTOSIHHON NOrOHY 3a BbicTpOMeHSIOLMMICS TpeHaamu. Ho camoe
rnaBHoe - 370 3a60Ta 0 cebe 1 OKpYXatoLLel cpefe.

- Korpa Y36ekucraH HauHeT cnepoBaTh NpUHLMNAM YCTOIRUM-
BOii MopibI?

- Yke MHorve BpeHfbl B Y36ekncTaHe HaumHatoT 3aflymMblBaThes
WA, KaK 5, YXKe Ha NOANYTY K 3TOMY, HO fUraHTam TeKCTUNbHbIX Gabpuk
NepexoanTb Ha yCTORYMBOE NMPOW3BOACTBO BYIET Henerko, Xots 310
BO3MOXHO. 370 33BMCHUT OT NOTPEBUTENBCKOMO MbiLLEHMs, B Y36eKu-
CTaHe NoTpeBuTenb He roTOB K 3TOMY, 3HauuT, 1 cnpoca mMano. [lymato,
3TOMY HaZI0 Y4 Tb HOBOE NOKO/EHME W HAUMHATb C AETCKOrO cada. Xots
Bbl HayuuTb COPTUPOBaTb Mycop, Kak B EBpone. B kaxaoi aetckoit
rpynneyCTaHOBEHbI MyCOPHbIE KOHTEHepbI Tpex LiBeToB. [leTn nocne
yYpOKa Tpyda U pu1COBAHMS 3HalOT, B Kakoil KOHTeiHep BbibpacbiBaTb
Bymary, NNacTuK, OfLHOPa30BblIii CTaKaHUMK UK Koxypy oT baHaHa. Yixe
B 3TOM BO3pacTe peBeHOK 0CO3HAET BaXKHOCTb COXPAHEHMS 3KONOMMM.
EctectenHo, 30T pebeHok, kora BblpacTer, byLeT NoHUMaTb LeH-
HOCTb OAIbl U3 IMHIM YCTORYMBOI MOADI. A MOKay HaC B NpuopuTeTe
BNeCTKM 1 SpKUe BeLLW, KpaLLeHHbIe S40BUTbIMY Kpackami. Kak roso-
PUT OZIUH 113 Ay4LLVX CNELManucToB N YCToiuMBOIA Mofe, BpuTaHCKIi
Lm3aiihep KeiiT Onetuep, «oueHb BaXKHO MpaBMbHOE B3aUMOLEN-
CTBMe Ntofel ¢ BelLamu. [1nsh 3Toro NpocTo Hafo B3MNSHYTb Ha MOfY C
[LpYroii CTOPOHbI, Hay4UTbCs MeHsTb 1 npucnocabnneats ofexay. He
0bsi3aTenbHO NprobpeTaTb Bee, UTo AUKTYeT Moa. B 3tom cnyyae mea-
NeHHOE UCMONb30BaHNe MOAbI CTAHET aKTUBHbIM 1 UHANBUOYaNbHbIM,
MOCKO/bKY Mbl HeNpPepbIBHO Byaem QOPMUPOBATb Kaabll OTAENbHbII
npeamert ogexabl, byaem [oMbLUe UM BNaAeTb U [OAbLUE €r0 HOCUTD,
He yBENMYMBAs MyCOPHbIE FOpbI, 3T0 M CTb LLIAr K YCTOIUNBOM Mofe»

- I B 3aKkn0ueHne?

- Ycroitumsas moga unwm Slow-fashion — 3to ropasgo 6onblue,
yem Moz, 370 06pa3 un3HK, 0BpaLLeHHbI B bymyLiee.

Mot coseT: He obapaxnsiitecs!

friendly raw materials. «<We are children of nature, not its
masters,» the Galician company's manifesto says, stressing
that «leather, as a by-product of meat, requires a lot of
energy and produces a lot of CO2.»

- What will sustainable fashion give?

It is unlikely to expect large-scale changes from sus-
tainable fashion; it will be difficult to eliminate the dam-
age caused by humanity to nature over the past half cen-
tury. But it is within our power to try to improve, or at
least not to make it worse. Consider small benefits sus-
tainable fashion can give us or make our daily life easier.
This is primarily space in wardrobes. Another plus thanks
to the minimalism of sustainable fashion: you can easily
create a basic wardrobe from a small number of items that
will help out in any occasion of life. In addition - the rel-
evance and practicality of things. Such clothes will last
longer and will not go out of fashion for a long time. By
choosing sustainable fashion, you will get rid of imposed
discounts and constant pursuit of fast-changing trends.
But the most important thing is taking care of yourself
and the environment.

- When will Uzbekistan start following the princi-
ples of sustainable fashion?

- When will Uzbekistan start following the principles of
sustainable fashion?

- Already many brands in Uzbekistan are beginning to
think, or, like me, already halfway there, but it will not be easy
for giant textile factories to switch to sustainable production,
although it is possible. It depends on consumer thinking, par-
ticularly Uzbekistani consumers are not ready for this, which
means that there is little demand. | think new generation should
be educated on this matter and specific programs should be
launched at nursery schools. At least they should teach how
to sort garbage, as in Europe. Trash containers of three colors
are installed in each children's group. After labor and drawing
lessons, the children know in which container paper, plastic,
a disposable cup or banana peel must be thrown. Already at
this age, the children realize the importance of preserving the
environment. Naturally, while growing up such children, will
understand the value of clothing from a line of sustainable fash-
ion. In the meantime, our priority is sparkles and bright things
painted with poisonous paints. According to one of the best
specialists in sustainable fashion, British designer Keith Fletcher,
«lt is very important that people interact with things correctly.
To do this, you just need to look at fashion from the other side,
learn how to change and adapt clothes. It is not necessary to
acquire everything that fashion dictates. In this case, the slow
use of fashion will become active and individual, since we will
continuously shape each individual piece of clothing, we will
own it for longer and wear it longer without increasing garbage
mountains, this is a step towards sustainable fashion."

- In conclusion?

- Sustainable fashion or Slow-fashion is much more
than fashion, it is a way of life looking towards the future.

My advice: don't get crap!
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[lnzaittep onexabl ApuHa XaHamsH siBnsetcs

—|_ H E \/\/ O R |_ D uneHom Akaziemun Xy[oxecTs Y36exnctaHa it uneHom
[TpodeccroranbHOro coto3a xymoxH1KoB Pocciu.

T H R O U 6 H T H E EY ES Fashion designer Arina Khandamian is a member of
the Academy of Arts of Uzbekistan and a member of

the Professional Union of Artists of Russia.

akhandamian@gmail.com
+998 94 6010033
@arinakhandamian

ApuHa pabotaet B rpaduueckinx npo-
rpammax 1 CO3MAeT YHUKabHble MOAHbIE
MPUHTBI 1 KANCybHbIE KONAEKLMN OAEX bl
LNl TEKCTUNbHBIX Gabpuk - Npou3BoNTe-
nei TPUKOTAKHbIX U3Lenui, UMeeT OfbIT
paboTbl C MECTHbIMM 1 3apybBexHbIMHK
bpeHnamu onexabl u3 Poccun, benopyc-
cin, MonbLun u KasaxcraHa.

Ha ocHoBe aHanu3a pblHKa, MOAHbIX
TEHAEHLMIA, NoTpeBHOCTEl KNWEeHTa U BO3-
MOXHOCTE  TEKCTUABHOMO NpPefnpusTus,

and createslunique 'fashion prints and
capsule collections of clothing for textile
factories - manufacturers of knitwear,
has experience working with local and
foreign clothing brands from Russia,
Belarus, Poland and Kazakhstan.

Based on analysis of the market,

fashion trends, customer needs and
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capabilities of textile enterprises,
Arina, using graphic tools and tech-

ApvHa ¢ nomolLbio rpaduuecknx cpeacTs niques, develops clothing collections
W npuemoB pa3pabaTbiBaeT KOMMEKLMUNA for different age groups, such as nurs-
OfleX[bl /151 Pa3HbIX BO3PACTHbIX IPYNM, TaKuX KaK AcenbHas, Aetc- ery, children, teenagers and adults.
Kasl, N0ApOCTKOBas W B3pocnast. Haxosich B NOCTOSIHHOM MONCKE CBe- In constant search of fresh ideas
SKUX MILER W SPKNX BOMOLLEHNIA, IN3aiiHEp YepnaeT BLOXHOBEHNE B and bright incarnations, the designer
MCKyCCTBE, MCTOPUN U HOTOrpad K, OTKPbIBAsH HOBbIE FOPU30HTbI B draws inspiration from art, history and
MUPE MOLLbI Y TEKCTUNS. photography, opening new horizons

in the world of fashion and textiles.
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B ropo, l1|/|pq|/n<eTal:HKeHTCKOM obnactn.
B ane 2020 roga, BAOXHOBMBLUMCH pa60TaqiE3D~,amsamHe—




K coxaneruto, noka Ha pbiHke Y36eku-
CTaHa MHOTVE He 3HaloT, UTo TaKoe BoobLLe
BO3MOXHO, Hy @ O TOM, YTO Takue Mopen
MOXKHO MCMOB30BATb 151 peKnambl Npo-
LyKUUM WAM NPOCTO KaK NNLO KOMNAHWK,
OCHOBHa$ YaCcTb PEKNAMLLVKOB U He Aora-
LbIBAETCS.

Ceilyac Henb3si CkasaTb, UTO TPEHZbI
CTPEMUTENbHO MPOHMKAIOT BO BCe Chepbl
HalUei u3HW, NO3TOMY He fymato, uyto B
CKOPOM BpPEMEHW BUPTYyarbHble MOLen
B Halleil cTpaHe 6ymyT BCTpeuatbcs Ha
kaxzom wary. OnHako ecau KpynHbli
Bpers, 0CMenuTCs Ha Takoi nephomaHc, To
He Nporagaet v npousseseT 60NbLUOi Bym
B OTEYECTBEHHOI PEKNAMHOI UHAYCTPUM.

Buptyanbhble  mogenu
- 3T0 ¢poTopeanucTHyHbie
3D-nepcoHaxkn, co3BaHHbIE
C MOMOLLbIO KOMABIOTEPHOI
rpaguku. Otimume Kommep-
YecKUX BUPTYA/bHbIX Moge-
Jleii OT JXuBbIX JI0Ael eaBa
Pasnu4YnMOo, OHM CyLLecTBYIOT
He 6onee naTH net, OBHAKO
B nocnenHue rogbl UX CTano
nosenaTbca Bce 6onbiue, H
Camoii W3BeCTHONi sBNseTcs
Imma, 3akniouarowyas goro-
BOpbI € Samsung u Apyrumu
MupoBbIMY GpeHBamH.

Ectb u gpyrue mogenu,
Takue kak Shudu, Ivaany.H,
a Takxe Lenoe (elH-
areHTCTBO, paboraroujee
¢ muposbimu  GpeHaamu
Trashymuse.

Unfortunately, the vast majority of advertisers
in the Uzbek market do not know that it is possible
to use such models to advertise products orsimply
as a face of a company.

Now it cannot be said that trends are rapidly
penetrating all areas of our life, so | don't think that
soon virtual models in our country will be found at
every step. However, if a large brand dares to such
a performance, it will not fail and will make a big
boom in the domestic advertising industry.

Virtual models are photorealistic 3D characters
created using computer graphics. The difference
between commercial virtual models and living
people is hardly distinguishable, they have existed
forno more than five years, but in recent years they
have appeared to appear more frequently. The most
famous is Imma, which concludes agreements with
Samsung and other global brands.

There are other models as well, such as
Shudu, Ivaany.H, as well as a whole fashion
agencyworking with global brands Trashymuse.






Clothes | The MIX, NNAM, Elena Milberger  Photographer | Nikolay Nam  Model | Amaliya

by Nikolay Nam
> & Elena Milberger

©the__mix @ nnam_style @ elena_milberger
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@sherhelola

© @sherhilola

(Doro: AnHa KaHaku (AkceHosa)
Mogenb: Cesapa Caunanvesa

eik-an: ExatepuHa Cepsikosa

C AHHa KaHakn
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here beauty borns






